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regular series of events, the City would work with them to determine how 
best to support such an effort. The City is not able to serve as the organizer 
of such events at this time due to resource constraints. 

• Requiring sidewalk vendors to abide by SB 1383, California's new organics 
recycling law.  

o It is estimated that each sidewalk vendor would not produce more than 10 
gallons of food waste, which is the threshold of the new law. If they do meet 
the threshold, they would be required to abide by SB 1383 requirements.  

• Requiring sidewalk vendors to pay sales tax and follow labor laws, including 
minimum wage.  

o To clarify, sidewalk vendors are required to pay sales tax, when applicable, 
and follow labor laws. However, these requirements are governed by the 
State and therefore it is not necessary for them to be specified in the 
recommended regulations.  

 
This matter was reviewed by Deputy City Attorney Marsha Yasuda on April 18, 2023, and 
by Revenue Management Officer Geraldine Alejo on April 17, 2023. 
TIMING CONSIDERATIONS 
 
City Council action is requested on May 9, 2023, to allow commencement of this work. 
 
FISCAL IMPACT 
 
The sidewalk vending program has a minimum estimated cost impact of $407,053, of 
which $40,000 is a one-time cost for program implementation in FY 23. The remaining 
amount of $367,053 are estimated structural costs following program implementation to 
cover efforts in the FM, Health, LBPD, and PW.  
  
The estimated FY 23 one-time costs of $40,000 includes $8,000 to integrate the sidewalk 
vending program into the existing GoLongBeach application and $32,000 for education 
and outreach efforts and enforcement. One-time implementation costs are unbudgeted; 
however, an appropriation increase is not requested at this time. If needed, an 
appropriation request will be made to the City Council once program timing is established 
and following a review of existing resources budgeted in the applicable departments 
available to support these expenditures in the current year.  
  
In addition to one-time implementation costs, the sidewalk vending program is estimated 
to result in a minimum annual structural cost increase of $367,053 based on a current 
assessment of program needs. Of this amount, Health’s costs are estimated at $188,612 
and include $126,914 for an Environmental Health Specialist for inspection and 
permitting, as well as $61,698 for materials and supplies. The increased cost to FM is 
estimated at $78,441 for a Clerk Typist III and $10,000 for materials and supplies. This 
FTE increase in FM is in addition to an expansion of current staff duties to support the 
program. Finally, an estimated $100,000 for additional on-going enforcement support may 
be required from PW and LBPD. Ongoing funding and staffing levels to successfully 
implement the program will need to continue to be evaluated as the program moves 



 

HONORABLE MAYOR AND CITY COUNCIL 
May 9, 2023 
Page 17 
 

 

forward and details are refined. On-going costs are not budgeted. Following City Council 
approval of the program, staff will return with a request for appropriation and funding from 
the General Fund and Health Fund Groups as part of the FY 24 budget process, along 
with any offsetting program revenue that may be identified from new and adjusted fees to 
be proposed in FY 23. The City will begin to incur these costs in FY 23 at the onset of the 
program. Staff will monitor program expenditures and the ability to fund within current 
budgeted resources. If needed, staff will return with a request for appropriation in FY 23.  
  
As part of program implementation, the Health and FM Departments will return to the City 
Council with proposed new and adjusted fees. The Health recommends annual permit 
rates at $300 for food service carts without plumbing, $730 for food service carts with 
plumbing, and $253 for tricycles. Plan check fees will also be assessed based on the risk 
level associated with the food type available from the vendor ranging from $250 to $1,165 
according to risk levels associated with food type. During these early stages of program 
development, Health is estimating their total annual costs related to sidewalk vending 
(inclusive of additional cost noted above) to be $360,000 and is estimating revenue from 
these fees to be roughly $100,000 annually. This will result in an estimated $260,000 
annual program shortfall to be subsidized with City funds. A subsidy is recommended as 
cost recovery may create financial barriers to operators.  Additionally, FM recommends 
establishing a new sidewalk vending business license fee at $300 per year which will be 
subject to annual CPI adjustments. This business license fee is calculated to offset the 
full cost of service associated with FM’s program costs, unless directed by City Council 
to develop a lower fee based on a justification for a subsidy. A request by each 
department to amend the Citywide Master Fees and Charges Schedule to establish these 
rates will return to City Council for approval in FY 23.Fees and charges associated with 
the program will need to continue to be monitored along with program expenditures, with 
adjustments to align with full cost recovery where appropriate. 
 
This recommendation has a significant staffing impact beyond the normal budgeted scope 
of duties and is consistent with existing City Council priorities. Approval of this 
recommendation will provide continued support to the local economy. The number of 
additional local jobs associated with this recommendation is unknown. 
 
SUGGESTED ACTION: 

 
Approve recommendation. 

 
Respectfully submitted, 
 
 
 
THOMAS B. MODICA 
CITY MANAGER  
 
ATTACHMENTS:      A – LWC CONSIDERATIONS AND RECOMMENDATIONS REPORT 
                             B – STAFF’S SIDEWALK VENDING: COMMUNITY ENGAGEMENT REPORT 
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Vendor must complete this section if they are requesting a waiver from a brick-and-mortar: 
 

For the owners of a restaurant/café or merchandise store within a buffer distance of a site where a vendor is seeking a 
permit to vend: With my signature, I authorize this application from a vending business to sell within the above-

described buffer distances. 

 

 

 

 

 

 

9. RESTAURANT OR MERCHANDISE STORE WAIVER*  
To be completed if truck or trailer is vending within 300-feet of a brick-and-mortar restaurant or merchandise store.  
To be completed if a non-motorized sidewalk vendor will be vending within 100-feet of a restaurant or merchandise store.   

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

* Signatures required from merchandise (for merchandise vendors) stores and restaurants (for food vendors) * 
 
 
 
 
 

1. Food vendors--Café/Restaurant #1 or Merchandise Vendor—Merchandise Store 
 

Business Name: ______________________________________________________________ 

Address: ____________________________________________________________________      

Owner’s Name: ______________________________________________________________                 

Phone number: ___________________________ Email_____________________________ 

Signature : _________________________________________Date : _______________ 

 

 

 

2.   Food vendors--Café/Restaurant #2 or Merchandise Vendor—Merchandise Store 
 

Business Name: ______________________________________________________________ 

Address: ____________________________________________________________________      

Owner’s Name: ______________________________________________________________                 

Phone number: ___________________________ Email_____________________________ 

Signature : _________________________________________Date : _______________ 

 

 3.   Food vendors--Café/Restaurant #3 or Merchandise vendor—Merchandise Store 
 

Business Name: ______________________________________________________________ 

Address: ____________________________________________________________________      

Owner’s Name: ______________________________________________________________                 

Phone number: ___________________________ Email_____________________________ 

Signature: _________________________________________Date: _______________ 
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10.     SEND SUBMISSION REQUIREMENTS TO MOBILEVENDING@OAKLANDCA.GOV  
 

The following items are required for ALL applications unless otherwise noted.  Each and every item is 
required at the time of application submittal. APPLICATIONS WITH MISSING ITEMS WILL NOT 

BE ACCEPTED AND WILL BE CONSIDERED INCOMPLETE.  
 

  (1) Mobile Vending Application (signed and completed)    
  (2) Photographs for Food Vendors--showing front, side view and back (food vendors include the license plate and 

Alameda County Health decal) of the vending vehicle 
  (3) Proposed Menu (of items to be offered at the food vending vehicle) 
  (4) Photographs – Non-Food Merchandise vendors showing front, side view and back of the vending vehicle or 

tent/table used to vend  
  (5) Copy of Health Permit(s) from Alameda County’s Department of Environmental Health (Food vendors only) 
  (6) Verified Insurance Certificate and Endorsement Page 
  (7) Fees due: $0.00 for mobile vending application and permits processed before July 1, 2023 

If applicable: 
  (8) Proof of Fire Permit and/or Inspection Report for (Vendors Using Gas to Cook or Warm/Cool Food) 
  (9) Lease, or letter of authorization from property owner (Vending on Private Property or City Owned Property)1  

 
Note: Fees may apply for the permits or clearances required by other departments or agencies as part of this submittal.  

I certify that I am the vendor and that the information submitted with this application is true and accurate to the best of my knowledge and 
belief. I understand that the City is not responsible for inaccuracies in information presented, and that inaccuracies may result in the 
revocation of vending permits.  I understand that approval of this application does not confer any form of permanent land use entitlement to 
the person, group, entity or property associated with this permit. I also understand that the permits cannot be transferred or otherwise 
assigned to another person or entity. I agree to abide by all local, State and Federal requirements, including, but not limited to those listed 
in an associated Approval Letter issued by the City of Oakland, buffer, clearance and permission requirements related to the location of 
vending, and those laws relating to minimum wage and sick leave for employees.   

 

I HEREBY CERTIFY, UNDER PENALTY OF PERJURY, THAT I HAVE READ THE ABOVE AND THAT ALL THE 
INFORMATION PROVIDED ON THIS APPLICATION IS TRUE AND CORRECT. 

            _____________________________________                                         ________________                           
                            Signature of Vendor/Owner                                                                                                Date 

mailto:mobilefoodvending@oaklandca.gov
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City of Oakland Mobile Food Vending Information   



A vendor is a person who sells food or non-
alcoholic beverages in the public right-of-way,
private property, or city owned property from
a food truck, trailer, pushcart, stationary cart
or other equipment allowed by the Alameda
County Environmental Health Department.

There are two types of vendors:

A Roaming Vendor moves from place to  
place and stops only to make a sale.

A Stationary Vendor sells from a fixed  
location e.g., public right-of-way, private or 
city owned property on commercial or 
industrial zones.

Wh e re c a n I v en d a f t e r  
re c e i v ing  my  p e r mi t ?
Pushcart Roaming Vendors can vend 
on any city sidewalk as long as they comply 
with sidewalk clearances, buffer distances and
special permissions.*

Stationary Vendors can vend on parking 
lanes, sidewalks, private property or city 
owned property in commercial or 
industrial zones. As long as they comply
with sidewalk clearances, buffer distances, 
parking requirements, and special
permissions.*
All Vendors are must comply with 
all parking laws e.g., paying meter
parking, not parking in front of bus 
stops, or red, yellow, green zones. 

* S i d e w a l k C l e a r a n c e s*
Vending facilities must maintain at least 6-feet
clear path of travel along the sidewalk. 
Additional clearance requirements, such as
distances frombus stops, fire hydrants, curb
ramps, building entrances and others are also 
required.

* S p e c i a l  P e r m i s s i o n s*

Parks: To vend in City of Oakland parks, 
vendors must also get permission from the
Oakland Parks, Recreation and Youth
Development Department. Please visit 
https://www.oaklandca.gov/services/rentals-
and-reservations for additional information. 

Schools: Vending within 300 feet of any  
school is only allowed if a waiver is granted 
by the school’s Supervising Entity to sell
healthy food and non-food merchandise.

* B u f f e r  D i s t a n c e *  

Mobile Food Vending outside of a special 
event or group site is not allowed within:

• 300 Feet of any other permitted mobile food
vendor

• 100 Feet from another permitted sidewalk Vendor
• 300 Feet of a Restaurant or Café
• 300 Feet of Schools
• 300 Feet of a Farmer’s Market, Flea Market, or

other Special Events (like "First Friday” or “Off
the Grid”)

• See Mobile Vending Website for Details

More De ta i l s?

Visit our website for applications 
https://www.oaklandca.gov/t opics/food-
and-mobile- vending-permits

City of Oakland

MOBILE FOOD VENDING

Food Trucks, Trailers, and Sidewalk Vendors

To vend food and non-alcoholic beverages from the public right-of-way, private property or city owned 
property you must have a City of Oakland MobileVending Permit.

Appl ications avai lable a t https://www.oaklandca.gov/topics/food-and-mobile-vending-permits

*Special Event and 
Group Site 

Participants*
Buffer distances between 
vendors do not apply if 
you are part of a special 

event or permitted mobile 
group site.

• To Apply for a Special 
Event Permit: 
https://www.oaklandca.
gov/topics/special-
events

• To Apply for a Group 
Site application: 
https://www.oaklandca.
gov/topics/food-and-
mobile-vending-permits

https://www.oaklandca.gov/services/rentals-and-reservations
https://www.oaklandca.gov/topics/food-and-mobile-vending-permits
https://www.oaklandca.gov/topics/food-and-mobile-vending-permits
https://www.oaklandca.gov/topics/special-events
https://www.oaklandca.gov/topics/food-and-mobile-vending-permits


Pro o f o f I n s u r a n c eH e a l t h P e r m i t

Talk to an
Insurance  Agent

General Liability
Insurance is required; 

Worker’s Compensation 
Insurance may also be

required.

Request a Sample Document 
mobilevending@oaklandca.gov

Fire 
Prevention Bureau

250 Frank H. Ogawa 
Plaza,

Suite 3341,Oakland
Email: 

FPBReceptionist@oaklandca.gov

Vendors using generators, 
natural gas, propane, butane  
may require a permit and/or  

inspection for fire safety.

Alameda
County  

Department of 
Environmental 

Health

1131 Harbor Bay Parkway,
Alameda, CA

(510) 567-6700

www.acgov.org/aceh

Keep in mind...

The regular permitted hours for 
mobile vendors are 7 am to 10  
pm daily. Late night vending may be 
allowed if adjacent businesses are 
open late.

You will also need a business  
license! You can obtain a license after  
you receive your Mobile Vending 
Permit.Contact the BusinessTax Office  
please visit: 
https://www.oaklandca.gov/services/app
ly-for-a-business-license-online for 
more information. 

250 Frank H Ogawa Plaza, 
Suite 1320, Oakland, CA 
(510) 238-3704

R e s o u r c e s
Interested in vending on City 
Owned Property?
More information contact City of Oakland 
Real Estate Department:
https://www.oaklandca.gov/resources/use-
city-owned-outdoor-property

Or email Jinnhua Su at
JSu@oaklandca.gov

1

Please obtain t h e fo l lowing permi t s  and  insurance  before applying for a Mobile Vending Permit

Please note there is no mobile vending application or permit 
fee until July 2023

32

Check our website and sign up for email updates
https://www.oaklandca.gov/topics/food-and-mobile-vending-permits

Fi re C le a r a n c e

A p p l i c a t i o n s  A v a i l a b l e
Please visit:

https://www.oaklandca.gov/topics/food-
and-mobile-vending-permits

C A L L :    510-238-2273

E M A I L : Mobilevending@oaklandca.gov

T o  r e p o r t  u n p e r m i t t e d  
v e n d i n g p l e a s e  e m a i l :
Mobilevending@oaklandca.gov

Business Assistance Center Free 
help and referrals for small business 
owners and entrepreneurs located in
Oakland:

https://www.oaklandca.gov/topics/o
akland-business-assistance-center

Or 

email Juno Thomas 
JThomas@oaklandca.gov

mailto:mobilefoodvending@oaklandca.gov
mailto:FPBReceptionist@oaklandca.gov
http://www.acgov.org/aceh
https://www.oaklandca.gov/services/apply-for-a-business-license-online
https://www.oaklandca.gov/resources/use-city-owned-outdoor-property
mailto:JSu@oaklandca.gov
https://www.oaklandca.gov/topics/food-and-mobile-vending-permits
https://www.oaklandca.gov/topics/food-and-mobile-vending-permits
mailto:Mobilevending@oaklandca.gov
mailto:Mobilevending@oaklandca.gov
https://www.oaklandca.gov/topics/oakland-business-assistance-center
mailto:JThomas@oaklandca.gov


City of Oakland

MOBILE FOOD VENDING
Permit Application Process

Applications available a t: https://www.oaklandca.gov/topics/food-and-mobile-
vending-permits

Step 1
Alameda County Health Permit

https://deh.acgov.org/operations/
mff.page

Food Vendors

Step 2
Fire Prevention Inspection 

(cooking with gas)
Email: 

FPBReceptionist@oaklandca.gov

Step 3
*Obtain General Liability Insurance.

To request a Sample Document email: 
mobilevending@oaklandca.gov

Have Questions?

Feel free to contact the 
Special Activity Permits 
Division for question. 
Please email: 
Mobilevending@oakland
ca.gov

Resources
Interested in vending on 
City Owned Property?

Contact the City of 
Oakland’s Real Estate 
Department: 
https://www.oaklandca.go
v/resources/use-city-
owned-outdoor-property
Or email Jinnhua Su at:  
JSu@oaklandca.gov

Business Assistance Center 
Free help and referrals for 
small business owners and 
entrepreneurs. Please visit: 
https://www.oaklandca.go
v/to  pics/oakland-
business- assistance-
center

*Note*

Vending on Private 
Property must take 
place in a commercial or 
industrial zone.
Worker’s Compensation 
Insurance is required if 
you have one employee 
or more.     
Public right-of-way e.g., 
sidewalk or parking lane 
in a commercial or 
industrial zone.

Final Step:
City of Oakland Business 

License/Certificate. 
https://www.oaklandca.gov/topics/oakland-

business-assistance-center

Now you are ready to vend!

Step 4: Mobile Vending 
Application**

https://www.oaklandca.gov/topics/food
-and-mobile-vending-permits

Submit copies of documents with your 
application. If vending on private 

property, submit a copy of your lease 
agreement along with your application.

https://www.oaklandca.gov/topics/food-and-mobile-vending-permits
https://deh.acgov.org/operations/mff.page
mailto:FPBReceptionist@oaklandca.gov
mailto:mobilevending@oaklandca.gov
mailto:Mobilefoodvending@oaklandca.gov
https://www.oaklandca.gov/resources/use-city-owned-outdoor-property
mailto:JSu@oaklandca.gov
https://www.oaklandca.gov/topics/oakland-business-assistance-center
https://www.oaklandca.gov/topics/oakland-business-assistance-center
https://www.oaklandca.gov/topics/food-and-mobile-vending-permits


City of Oakland

MOBILE FOOD VENDING SAFETY REQUIREMENTS

Applications available at: https://www.oaklandca.gov/topics/food-and-mobile-
vending-permits

Safety Requirements for Vending Food on 
Sidewalks and Parking Lanes

Sidewalk Clearance
• 6-feet straight path 

clearance
• Measured from store 

wall to furthest city 
placed obstruction e.g., 
light pole, parking 
meter, etc..

Buffer Requirements
• 300-feet from 

Restaurants and Café’s
• 300-feet from food 

trucks and trailers
• 300-feet from schools 

unless authorized by 
school Super Intendent. 

• 100-feet from other 
permitted sidewalk 
vendors

Parking Lane Vending:
• Vendor is responsible 

for obeying all parking 
laws and practicing 
good neighbor policies

Stationary Vendors
• May vend in 

commercial and 
industrial zones with 
buffer, safety and 
health requirements. 
Vending for more than 
60 minutes requires a 
restroom signature.   

Roaming Vendors
• Stopping only long 

enough to make a sale 
and continue to other 
locations while 
respecting safety 
requirements.

Public right-of-way
• Parking Lanes.

Sidewalk 
Clearance of 6-

feet 

Buffer of 300-
feet from 

Restaurants, 
Café’s and 
Schools.

Vending Safety 
Requirements 
for Permitted 

Vendors

Buffer of 100-
feet from other 
non-motorized 

permitted 
sidewalk 
vendors

For a Map of Permitted Vending Areas Please visit:
https://www.oaklandca.gov/topics/food-and-mobile-vending-permits

To Vend in City Parks: 
This Permit does not grant permission to vend on City Park Land  e.g., Lake Merritt, Mosswood Park, 

etc.. Please visit Parks, Recreational & Youth Development for additional information on obtaining 
permission to vend https://www.oaklandca.gov/services/rentals-and-reservations

https://www.oaklandca.gov/topics/food-and-mobile-vending-permits
https://www.oaklandca.gov/topics/food-and-mobile-vending-permits
https://www.oaklandca.gov/services/rentals-and-reservations
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City of Oakland Mobile Merchandise Vending Information 

  



A vendor is a person who sells
merchandise in the public right-of-way,
private property, or city owned property
from a truck, trailer, vehicle, pop-up tent, 
pushcart, stationary cart.

There are two types of vendors:

• A Roaming Vendor moves from place
to place and stops only to make a
sale.

• A Stationary Vendor sells from a fixed  
location e.g., public right-of-way, private 
or city owned property on commercial 
or industrial zones.

Wh e r e c a n I v en d a f t e r  
re c e i v ing  my  p e r mi t?
Non-motorized-pushcart roaming 
vendors can vend on any city sidewalk 
as long as they comply with sidewalk
clearances, buffer distances and special
permissions.*

Stationary Vendors can vend on 
parking lanes, sidewalks, private 
property or city owned property in 
commercial or industrial zones. As 
long as they comply with sidewalk
clearances, buffer distances, parking 
requirements, and special permissions.*
All Vendors must comply with 
all parking laws e.g., paying meter 
parking, not parking in front of 
bus stops, or red, yellow, green 
zones. 

* S i d e w a l k C l e a r a n c e s*
Vending facilities must maintain at least 6-feet 
clear path of travel along the sidewalk. 
Additional clearance requirements, such as
distances frombus stops, fire hydrants, curb
ramps, building entrances and others are 
required.

* S p e c i a l  P e r m i s s i o n s*

Parks: To vend in City of Oakland parks, 
vendors must also get permission from the
Oakland Parks, Recreation and Youth 
Development Department. 

Please visit 
https://www.oaklandca.gov/services/rentals-
and-reservations for additional information. 

Schools: Vending within 300 feet of any  
school is only allowed if a waiver is
granted by the school’s Supervising Entity to 
sell healthy food and non-food merchandise.

* B u f f e r  D i s t a n c e *  

Mobile Vending outside of a special event or 
group site is not allowed within:

• 300-Feet of any other permitted mobile vendor
• 100-Feet from other permitted roaming vendors
• 300-Feet from a merchandise brick and mortar 

store
• 300-Feet of Schools
• 300- Feet of a Farmer’s Market, Flea Market, or

other Special Events (like "First Friday” or “Off
the Grid”)

• See Mobile Vending Website for Details

More Deta i l s?

Visit our website for applications 
https://www.oaklandca.gov/t opics/food-and-
mobile- vending-permits

City of Oakland

"Non-food 
Merchandise“

• Means goods, wares, 
distribution of mobile 
phones, mobile phone
services, sale of 
flowers or other non-
food related 
merchandise on the 
public right-of-way.*

*Special Event and 
Group Site 

Participants*
Buffer distances between 

vendors do not apply if you 
are part of a special event or 
permitted mobile group site.

To Apply for a Special 
Event Permit: 
https://www.oaklandca.gov/
topics/special-events

To Apply for a Group Site 
application: 
https://www.oaklandca.gov/
topics/food-and-mobile-
vending-permits

MOBILE MERCHANDISE VENDING
Merchandise Trucks, Trailers,  Vehicles,  and 

Sidewalk Vendors

To vend merchandise or non-food merchandise from the public right-of-way, private property or city owned 
property you must have a City of Oakland MobileVending Permit.

App l icat ions ava i l ab le a t : https://www.oaklandca.gov/topics/food-and-mobile-vending-permits

https://www.oaklandca.gov/services/rentals-and-reservations
https://www.oaklandca.gov/topics/food-and-mobile-vending-permits
https://www.oaklandca.gov/topics/special-events
https://www.oaklandca.gov/topics/food-and-mobile-vending-permits
https://www.oaklandca.gov/topics/food-and-mobile-vending-permits


Pro o f o f I n s u r a n c e

Talk to an Insurance  
Agent

General Liability Insurance is 
required; Worker’s 

Compensation Insurance
may also be required.

Request a sample 
document at:

Mobilevending@Oakland
ca.gov

Business Assistance Center Free 
help and referrals for small business 
owners and entrepreneurs located in
Oakland:

https://www.oaklandca.gov/topics/o
akland-business-assistance-center

Or 

email Juno Thomas 
JThomas@oaklandca.gov

T o  r e p o r t  u n p e r m i t t e d  
v e n d i n g

Email: Mobilevending@oaklandca.gov

E M A I L Mobilevending@oaklandca.gov

C A L L 510-238-2273

You will also need a business  
license! You can obtain a license after  
you receive your Mobile Vending Permit.
Contact the BusinessTax Office  please 
visit: 
https://www.oaklandca.gov/services/apply
-for-a-business-license-online for more
information. 

250 Frank H Ogawa Plaza, 
Suite 1320, Oakland, CA 
(510) 238-3704

R e s o u r c e s  
Interested in vending on 
City Owned Property?
More information contact City of 
Oakland Real Estate Department:
https://www.oaklandca.gov/resources/us

e-city-owned-outdoor-property
Or 

email Jinnhua Su at
JSu@oaklandca.gov

Please obtain t h e fol lowing permits  and insurance before applying for a Mobile
Vending Permit

Please note there is no mobile vending application or permit 
fee until July 2023

2

Check our website and sign up for email updates
https://www.oaklandca.gov/topics/food-and-mobile-vending-permits

Business License for the 
City of Oakland

Business license is required 
to vend within the City of 

Oakland.
Visit: 

https://www.oaklandca.gov/
topics/oakland-business-

assistance-center

or email for additional 
information: 

jc t h o m a s@o a kla n d ca .g o v

1

Oakland Business License

A p p l i c a t i o n s  A v a i l a b l e  

https://www.oaklandca.gov/topics/food-
and-mobile-vending-permits

Keep in mind...

The regular permitted hours for 
mobile vendors are 7 am to 10  
pm daily. Late night vending may be 
allowed if adjacent businesses are 
open late.

mailto:Mobilefoodvending@Oaklandca.gov
https://www.oaklandca.gov/topics/oakland-business-assistance-center
mailto:JThomas@oaklandca.gov
mailto:Mobilevending@oaklandca.gov
mailto:Mobilevending@oaklandca.gov
https://www.oaklandca.gov/services/apply-for-a-business-license-online
https://www.oaklandca.gov/resources/use-city-owned-outdoor-property
mailto:JSu@oaklandca.gov
https://www.oaklandca.gov/topics/food-and-mobile-vending-permits
https://www.oaklandca.gov/topics/oakland-business-assistance-center
mailto:jcthomas@oaklandca.gov
https://www.oaklandca.gov/topics/food-and-mobile-vending-permits


City of Oakland

MOBILE MERCHANDISE VENDING
Permit Application Process

Applications available a t: https://www.oaklandca.gov/topics/food-and-mobile-vending-
permits

Merchandise Vendors

Now you are ready to Apply for a Mobile 
Vending Permit!

Step 1
Obtain General Liability 

Insurance.
To request a Sample Document 

email: 
mobilevending@oaklandca.gov

Have Questions?

Feel free to contact the 
Special Activity Permit 
for question. Please 
email: 
Mobilevending@oakland
ca.gov

Resources
Interested in vending on 
City Owned Property?

Contact City of Oakland 
Real Estate Department: 
https://www.oaklandca.
gov/resources/use-city-
owned-outdoor-
property
Or email Jinnhua Su at:  
JSu@oaklandca.gov

Business Assistance 
Center Free help and 
referrals for small 
business owners and 
entrepreneurs. Visit: 
https://www.oaklandca.
gov/to  pics/oakland-
business- assistance-
center

*Note*

Vending on Private 
Property must take 
place in a commercial or 
industrial zone.
Worker’s Compensation 
Insurance is required if 
you have one employee 
or more.     
Public right-of-way e.g., 
sidewalk or parking lane 
in a commercial or 
industrial zone.

Mobile Vending 
Application *

https://www.oaklandca.gov/
topics/food-and-mobile-

vending-permits
*Note*

Vending on Private Property?: 
Submit a copy of your lease 

agreement and all documents 
with your application

Last Step
City of Oakland Business License. 

https://www.oaklandca.gov/topics/
oakland-business-assistance-center

Now you are ready to vend!

https://www.oaklandca.gov/topics/food-and-mobile-vending-permits
mailto:mobilevending@oaklandca.gov
mailto:Mobilefoodvending@oaklandca.gov
https://www.oaklandca.gov/resources/use-city-owned-outdoor-property
mailto:JSu@oaklandca.gov
https://www.oaklandca.gov/topics/oakland-business-assistance-center
https://www.oaklandca.gov/topics/food-and-mobile-vending-permits
https://www.oaklandca.gov/topics/oakland-business-assistance-center


City of Oakland

MOBILE MERCHANDISE VENDING
SAFETY REQUIREMENTS

Applications available a t: https://www.oaklandca.gov/topics/food-and-
mobile-vending-permits

Safety Requirements for Vending Merchandise on 
Sidewalks and Parking Lanes

Sidewalk Clearance
• 6-feet straight path 

clearance
• Measured from store 

wall to furthest city 
placed obstruction e.g., 
light pole, parking 
meter, etc..

Buffer Requirements
• 300-feet from 

Merchandise Stores
• 300-feet from schools 

unless authorized by 
school. 

• 100-feet from other 
permitted sidewalk 
vendors

Parking Lane Vending:
• Vendor is responsible 

for obeying all parking 
laws and practicing 
good neighbor policies

Stationary Vendors
• May vend in 

commercial and 
industrial zones with 
buffer and safety 
requirements.   

Roaming Vendors
• Stopping only long 

enough to make a sale 
and continue to other 
locations without being 
stationary and 
respecting safety 
requirements.

Public right-of-way
• Sidewalks or Parking 

Lanes.

.

Sidewalk 
Clearance of 6-

feet 

Buffer of 300-
feet from 

Merchandise 
Stores and 

Schools

Vending Safety 
Requirements 
for Permitted 

Vendors

Buffer of 100-
feet from other 
non-motorized 

permitted 
sidewalk 
vendors

For a Map of Permitted Vending Areas Please visit:
https://www.oaklandca.gov/topics/food-and-mobile-vending-permits

To Vend in City Parks: 
This Permit does not grant permission to vend on City Park Land  e.g., Lake Merritt, Mosswood Park, 

etc.. Please visit Parks, Recreational & Youth Development for additional information on obtaining 
permission to vend https://www.oaklandca.gov/services/rentals-and-reservations

https://www.oaklandca.gov/topics/food-and-mobile-vending-permits
https://www.oaklandca.gov/topics/food-and-mobile-vending-permits
https://www.oaklandca.gov/services/rentals-and-reservations
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City of Oakland Mobile Food Sidewalk Vendors Insurance 

Requirements 

  



Insurance requirements for the City of Oakland are as follows: 

We need an ACORD (a Certificate of Insurance) showing: 

$1 million per occurrence, and $1 million aggregate of General Liability 

Per the city’s requirement, we need an Endorsement to the General Liability Policy naming the 

following Additional Insureds:   

"The City of Oakland, it’s Councilmembers, directors, officers, agents, employees and 

volunteers." 

We don’t need Endorsements for the Auto or Workers’ Compensation policies. 

The ACORD and the Endorsement are usually one-page documents.  The ACORD is a summary 

of the current insurance policy.  The Endorsement legally changes the policy to add the City, et 

al. as Additional Insureds. 

The Certificate Holder should be: 

City of Oakland  

Department of Transportation 

250 Frank Ogawa Plaza, 4th floor 

Oakland,  CA  94612 

Return documents to City of Oakland 

via email: with your Flex Streets—Street Closure Application Packet via your City of Oakland 

staff contact  

or US Mail:   City of Oakland 

Department of Transportation 

250 Frank Ogawa Plaza, 4th floor 

Oakland,  CA  94612 

(FOR STREET CLOSURE)



Schedule Q 
Mobile Food Sidewalk Vendors 

INSURANCE REQUIREMENTS 
(Revised 09/03/19) 

a. General Liability, Workers’ Compensation and Professional Liability

Vendor shall procure, prior to commencement of service, and keep in force for the
term of this permit, at Vendor's own cost and expense, the following policies of
insurance or certificates or binders as necessary to represent that coverage as
specified below is in place with insurance companies doing business in California
and acceptable to the City. If requested, Vendor shall provide the City with copies
of all insurance policies. The insurance shall at a minimum include:

i. Commercial General Liability insurance shall cover bodily injury,
property damage and personal injury liability for premises operations,
independent contractors, products-completed operations personal &
advertising injury and contractual liability. Coverage shall be at least as
broad as Insurance Services Office Commercial General Liability
coverage (occurrence Form CG 00 01)

Limits of liability: Vendor shall maintain commercial general liability
(CGL) and, if necessary, commercial umbrella insurance with a limit of
not less than $1,000,000 each occurrence. If such CGL insurance contains
a general aggregate limit, either the general aggregate limit shall apply
separately to this project/location or the general aggregate limit shall be
twice the required occurrence limit.

ii. Workers’ Compensation insurance as required by the laws of the State of
California, with statutory limits, and statutory coverage may include
Employers’ Liability coverage, with limits not less than $1,000,000 each
accident, $1,000,000 policy limit bodily injury by disease, and $1,000,000
each employee bodily injury by disease. The Vendor certifies that he/she is
aware of the provisions of section 3700 of the California Labor Code, which
requires every employer to provide Workers' Compensation coverage, or to
undertake self-insurance in accordance with the provisions of that Code.
The Vendor shall comply with the provisions of section 3700 of the
California Labor Code before commencing performance of the work under
this Agreement and thereafter as required by that code.

b. Terms Conditions and Endorsements

The aforementioned insurance shall be endorsed and have all the following
conditions:

i. Insured Status (Additional Insured): Vendor shall provide insured status
naming the City of Oakland, its Councilmembers, directors, officers, agents,
employees and volunteers as insureds under the Commercial General



Schedule Q - Mobile Food Sidewalk Vendors INSURANCE REQUIREMENTS    Page 2 
Revised 09/03/19  

Liability policy. General Liability coverage can be provided in the form of 
an endorsement to the Vendor’s insurance (at least as broad as ISO Form CG 
20 10 (11/85) or both CG 20 10 and CG 20 37 forms, if later revisions used). 
If Vendor submits the ACORD Insurance Certificate, the insured status 
endorsement must be set forth on an ISO form CG 20 10 (or equivalent). A 
STATEMENT OF ADDITIONAL INSURED STATUS ON THE ACORD 
INSURANCE CERTIFICATE FORM IS INSUFFICIENT AND WILL BE 
REJECTED AS PROOF OF MEETING THIS REQUIREMENT; and 

ii. Coverage afforded on behalf of the City, Councilmembers, directors,
officers, agents, employees and volunteers shall be primary insurance.
Any other insurance available to the City Councilmembers, directors,
officers, agents, employees and volunteers under any other policies shall
be excess insurance (over the insurance required by this Agreement); and

iii. Cancellation Notice: Each insurance policy required by this clause shall
provide that coverage shall not be canceled, except with notice to the City
of Oakland; and

iv. The Workers’ Compensation policy shall be endorsed with a waiver of
subrogation in favor of the City for all work performed by the Vendor, its
employees, agents and subcontractors; and

v. 

vi. Insurer shall carry insurance from admitted companies with an A.M. Best
Rating of A VII, or better.

c. Lapse of Coverage

In the case of expiration or failure to provide any of the insurance provisions
required as detailed in this Schedule, the City may, at the City's option, rescind the
issued Mobile Food Vending permit.

d. Insurance Interpretation

All endorsements, certificates, forms, coverage and limits of liability referred to
herein shall have the meaning given such terms by the Insurance Services Office
as of the date of this Agreement.

e. Proof of Insurance

Prior to issuance of the Mobile Food Vending permit, Vendor will be required to
provide a certificate of liability insurance and endorsements as stated herein as
proof of meeting the insurance requirements for the permit. Failure to provide the

Certificate holder is to be: City of Oakland, Special Activity Permits
Division within the City Administrator’s Office; and
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older(s) owning 10% or more: Shareh

Name: Address: 

Telephone No:  Ownership %

  

Name: Address: 

Telephone No:  Ownership %

  

Name: Address: 

Telephone No: % Ownership 
 

Date of incorporation: ______________________ Where was certificate filed: _________________ 

Name shown on the Article of Incorporation: _______________________________.                                       

 your business is a partnership, list all general and limited partners: 

 

If
 

Name: Phone No. 

Address:  Ownership %

  

Names: Phone No. 

Address:  Ownership %

  

Name: Phone No. 

Address:  Ownership %

  

Name: Phone No. 

Address:  Ownership %

  

Names: Phone No. 

Address:  Ownership %

  

Name: Phone No. 

Address: % Ownership 

 
Residence History (for individuals and for those persons applying on behalf of 
business entity):  

ist all residences you have had for the past three years.   Please attach additional pages if 

 Name: 

 
Residence:  L

necessary.   

Number & Street  

City, State, Zip:  

Length of Stay: 

Contact Person / Phone 
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Long Beach City Council District Map for Question 21.  
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Section 1: Perspective on Sidewalk Vending 
Please rank the following statements on a scale of 1-5, with 1 indicating you strongly disagree and 5 

indicating you strongly agree. If you don’t know or don’t have a preference, you can select 0 for neutral.  
 

1: In your opinion, the benefit of having sidewalk vending in the City is…  

 0-

Neutral 

1-Strongly 

Disagree 
2 3 4 

5-Strongly 

Agree 

more consumer choices (ex. 

increased options for food and 

merchandise)       

entrepreneurial opportunities 

(ex. affordable way to start a 

business)        

cultural value (ex. culturally 

relevant food and merchandise)       
activation of public space (ex. 

bringing customers to a specific 

area)       

food security (ex. provides 

alternative options in food scarce 

areas)       

 

2: In your opinion, the concern with having sidewalk vending in the City is ... 

 0-

Neutral 

1-Strongly 

Disagree 
2 3 4 

5-Strongly 

Agree 

vendor safety (ex. public 

response towards sidewalk 

vendors)       

public safety (ex. crowding on 

sidewalks/in neighborhoods)       
presence of vending in 

residential areas (ex. hours of 

operations, noise, parking 

impacts) 
      

presence of vending near 

brick-and-mortar (ex. 

restaurants or retail stores 

experiencing impacts) 
      

health protocol (ex. keeping 

food safe such as proper 

sanitation, temperature, handling, 

and storage) 
      

food safety (ex. not getting sick 

from foodborne illness)       
accessibility to the right-of-

way (ex. stroller, wheelchair, and 

pedestrian use of sidewalk)       

cleanliness (ex. trash, food 

waste, debris left by sidewalk 

vendors and patrons)       
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3: What is your opinion of sidewalk vending? 

O I support sidewalk vending and have no concerns. 

O I support sidewalk vending and have some concerns. 

O I oppose sidewalk vending. 

O I have no opinion on sidewalk vending. 

O I am not comfortable sharing my opinion.  

 

4: Share any additional benefits, opportunities and/or concerns associated with sidewalk 

vending, not listed above. Optional write-in response. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Section 2: Frequency, Location and Type of Sidewalk Vending 
 

5: How often do you see sidewalk vendors in Long Beach? 

O Daily  

O At least once a week 

O At least once a month 

O At least once a year  

O I have never seen a sidewalk 

vendor. 

 

6: What type of sidewalk vending do you see? Select all that apply.  

□ Food: Packaged, non-perishable foods (ex. whole fruits, chips, soda, candies) 

□ Food: Packaged, perishable foods (ex. groceries, whole fish, ice cream) 

□ Food: Unpackaged, non-perishable foods (ex. pre-made churro/pretzel, coffee) 

□ Food: Unpackaged, perishable foods (ex. catering, soft-serve ice cream, cut fruits, 

taco/hotdog carts) 

□ Merchandise (ex. clothes, pillows, cellphone/cellphone service) 

□ Services (ex. massages, haircuts, tax preparation) 

 

7: What time of day do you see sidewalk vending? Select all that apply.  

□ 6 a.m. – 10 a.m.  

□ 10 a.m. – 2 p.m.  

□ 2 p.m. – 6 p.m.  

□ 6 p.m. – 10 p.m.  

□ 10 p.m. – 2 a.m.  
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8: In what areas of the City do you see sidewalk vendors? Select all that apply.  

□ In residential areas 

□ By schools 

□ By the beach/on the beach 

□ In parks 

□ In shopping centers 

□ Near religious institutions  

□ In front of brick-and-mortar 

businesses  

□ Other: _____________________ 

 

9: In your opinion, are there areas in the City where sidewalk vendors should be limited?  

□ In residential areas 

□ By schools 

□ By the beach/on the beach 

□ In parks 

□ In shopping centers 

□ Near religious institutions  

□ In front of brick-and-mortar 

businesses  

□ None 

□ Other: _____________________ 

 

10: In your opinion, are there areas in the City where sidewalk vendors should be encouraged?  

□ In residential areas 

□ By schools 

□ By the beach/on the beach 

□ In parks 

□ In shopping centers 

□ Near religious institutions  

□ In front of brick-and-mortar 

businesses  

□ None 

□ Other: _____________________ 

 

11: How familiar are you with recent state laws impacting sidewalk vending? 

 1 – 

Not familiar 

at all 

2 – 

Slightly 

familiar 

3 – 

Somewhat 

familiar 

4 – 

Moderately 

familiar 

5-Extremely 

familiar 

SB 946 (2018) – Safe Sidewalk 

Vending Act      
SB 972 (2022) – California Retail 

Code Update      
 

12: Describe the type of sidewalk vending you see in the City and where you see it located.  

Ex.: Food vending in my residential neighborhood, selling shaved ice. 
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Section 3: Demographics 
 

13: What language do you speak most at home? Select all that apply.  

□ English 

□ Khmer  

□ Spanish 

□ Tagalog 

□ Other: ________________ 

 

14: How would you describe your ethnicity? Select all that apply.  

□ Asian 

□ Black/African American 

□ Cambodian 

□ Filipino 

□ Hispanic/Latino/Latinx 

□ Middle Eastern/Southwest 

Asian/North African 

□ Native American/Alaska 

Native/Indigenous 

□ Native Hawaiian/Pacific Islander 

□ White 

□ Prefer not to answer 

□ Other: _______________ 

 

15: What is your age group?  

O Under 18 

O 18 – 29 

O 30 – 39 

O 40 – 49 

O 50 – 59 

O 60 or older  

O Prefer not to answer 

 

16: What is your annual income? 

O Less than $15,000 

O $15,000 - $34,999 

O $35,000 - $49,999 

O $50,000 - $74,999 

O $75,000 - $99,999 

O $100,000 or more  

 

17: Including yourself, how many people currently live in your household?  

O One 

O Two 

O Three 

O Four 

O Five  

O Other: ____________ 

 

18: Do you identify as someone who has a permanent disability?  

O Yes 

O No 

O Prefer not to answer  
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19: Is this disability: Select all that apply. 

□ Low vision/blindness 

□ Hard of hearing/deafness 

□ Cognitive 

□ Physical  

□ Mental health  

□ Prefer not to answer 

□ Other: _____________ 

 

20: What is your relationship with the City of Long Beach? Select all that apply.  

□ I live in Long Beach. 

□ I live outside of Long Beach. 

□ I am a sidewalk vendor that sells food.  

□ I am a sidewalk vendor that sells merchandise.  

□ I am a sidewalk vendor that sells non-food services.  

□ I buy from sidewalk vendors.  

□ I am related to a sidewalk vendor.  

□ My business competes with sidewalk vendors.  

□ I own a business other than sidewalk vending in Long Beach. 

□ I go to school in Long Beach.  

□ I work in Long Beach.  

□ I am a Long Beach resident that does not fit into any of the above categories.  

□ I visit Long Beach, but do not work or live in Long Beach nor do I have direct affiliation 

with sidewalk vendors.  

 

Section 4: Demographics Based on Place of Residency 

Long Beach Residents  Non-Long Beach Residents 
Complete #21 and #22. Complete #23. 

21: I live in… 

 

o District 1 

o District 2 

o District 3 

o District 4 

o District 5 

o District 6 

o District 7 

o District 8  

o District 9  

o I am not sure. 

 

22: What is your zip code? 

  

 

23: How often do you visit Long Beach?  

 

o Nearly every day/every day 

o Once a week or more 

o Once a month or more 

o At least six times per year  

o At least once a year.  
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Section 5: Additional Comments 

24: Additional comments on sidewalk vending.   Optional write-in. 

 

 

 

 

 

 

 

 

 

 
 

25. How did you hear about the survey? Select all that apply. 

□ Community Event  

□ From Friends and/or Family  

□ Mailed Postcard 

□ News Media 

□ Poster/Handout at a Long Beach 

Public Library 

□ Poster/Handout at Local Community 

Based Organization 

□ Social Media – Instagram 

□ Social Media – Facebook 

□ Social Media – Twitter  

□ Other: ______________________ 

 

Section 6: Stay Connected with the Sidewalk Vending Process 
Complete this section if you are interested in staying engaged with the sidewalk vending 

regulation process. Interested community members and stakeholders will receive information 

on future community meetings, City Council meeting dates with sidewalk vending on the 

agenda and other engagement opportunities. For an alternative way to share you contact 

information, complete the interest form at https://bit.ly/clbfoodvendor 

 

26: Full Name Include first and last name.  

 

 

 

27: Phone Number 

 

 

 

28: Email  

 

 

 

https://bit.ly/clbfoodvendor


Encuesta sobre 

vendedores ambulantes 
 

Esta encuesta sobre vendedores ambulantes está disponible en inglés, español, jemer y tagalo. 

 

La versión en papel de la Encuesta sobre vendedores ambulantes está disponible en inglés, 

español, jemer y tagalo en todas las doce bibliotecas públicas de Long Beach. 

 

La versión en línea de la Encuesta sobre vendedores ambulantes está disponible en línea en 

inglés, español, jemer y tagalo en longbeach.gov/sidewalkvending. 

 

 

La Ciudad de Long Beach está iniciando sus esfuerzos de vinculación 

comunitaria para recibir la opinión de la comunidad sobre la venta ambulante. 

 

Actualmente, los vendedores ambulantes operan en toda la Ciudad 

vendiendo una variedad de alimentos, mercancías y servicios no alimentarios. 

El personal de la Ciudad está recopilando las perspectivas de la comunidad 

para orientar el desarrollo de reglas y regulaciones. 

 

La Ciudad de Long Beach busca su opinión para entender mejor el interés, las 

oportunidades y las inquietudes con la venta ambulante. La encuesta siguiente 

es anónima, a menos que usted decida compartir su información de contacto. 

 

La encuesta sobre vendedores ambulantes le hará preguntas sobre sus ideas 

respecto a la venta ambulante, así como la frecuencia y tipo de ventas que se 

ven en Long Beach. Para comprender quién está respondiendo a la encuesta, 

se incluyen también preguntas demográficas. 

 

Le invitamos a entregar su respuesta antes del domingo 18 de diciembre de 

2022.  

 

Si tiene preguntas adicionales, llame al (562) 570-6211 o envíe un correo 

electrónico a lbbiz@longbeach.gov con el asunto "Sidewalk Vending". 

 

http://www.longbeach.gov/sidewalkvending
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Mapa del Distrito del Concejo de la Ciudad de Long Beach para la pregunta 21  
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Perspectiva sobre los Vendedores Ambulantes 
Favor de calificar las siguientes declaraciones en una escala del 1-5.  Al seleccionar el #1, Ud. indica que 

Ud. esta firmemente en desacuerdo y el #5 indica que Ud. firmemente esta en acuerdo.  Si no sabe o no 

tiene alguna preferencia, Ud. puede seleccionar el #0 para indicar el ser neutral.  
 

1: En su opinión, el beneficio de tener vendedores ambulantes en la Ciudad es…  

 

0-Neutral 

1- 
Firmemente 

en 

desacuerdo 

2 3 4 

5- 
Firmemente 

en acuerdo 

mas opciones para el consumidor (ej. 

aumentar las opciones de comida y 

mercancía)       

oportunidades empresariales (ej. una 

manera económica de comenzar una 

empresa)        

activación del espacio público (ej. traer 

a los clientes a un área específica) 
      

valor cultural (ej. alimentos y mercancía 

culturalmente relevante) 
      

seguridad en los alimentos (ej. proveer 

opciones alternas en áreas donde los 

alimentos son escasos)       
 

2: En su opinión, la preocupación de tener vendedores ambulantes en la Ciudad es... 

 

0-Neutral 

1- 

Firmemente 

en 

desacuerdo 

2 3 4 

5- 

Firmemente 

en acuerdo 

cuestiones de seguridad de los 

vendedores ambulantes (ej. respuesta 

publica sobre los vendedores ambulantes)       

seguridad publica (ej. amontonamiento 

en las banquetas/en vecindades) 
      

presencia de los vendedores ambulantes 

en áreas residenciales (ej. horas hábiles 

de operación, ruido, impactos de 

estacionamiento) 
      

presencia de vendedores ambulantes 

cerca de negocios establecidos (ej. 

restaurantes y tiendas minoristas que 

sufren los impactos) 
      

protocolo de salud (ej. mantener los 

alimentos seguros con sanidad, 

temperatura, manejo y almacenamiento 

apropiados) 
      

seguridad de los alimentos (ej. no 

enfermarse de enfermedades causadas 

por los alimentos)       

la accesibilidad al derecho-de-paso (ej. 

carriola, silla de ruedas, la utilización de la 

banqueta por el peatón)       

limpieza (ej. basura, desechos de 

alimentos, restos dejados en la acera por 

los vendedores ambulantes y sus clientes)       
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3: ¿Cuál es su opinión sobre la venta ambulante? 

O Apoyo la venta ambulante y no tengo inquietudes. 

O Apoyo la venta ambulante y tengo algunas inquietudes.  

O Me opongo a la venta ambulante.  

O No tengo opinión sobre la venta ambulante.  

O No me siento cómodo compartiendo mi opinión. 

 

4: Comparta cualquier beneficio, oportunidad y/o inquietud adicional asociados con la venta 

ambulante, que no esté enumerado arriba. Respuesta por escrito- Opcional 

 

 

 

 

 

 

 

 

 

 

 

 

 

Frecuencia, Ubicación y Tipo de Vendedores Ambulantes  
 

5: ¿Qué tan a menudo ha visto a los vendedores ambulantes en Long Beach? 

O Diariamente 

O Por lo menos una vez a la semana 

O Por lo menos una vez por mes 

O Por lo menos una vez al año 

O I have never seen a sidewalk 

vendor. 

O Nunca he visto a un vendedor 

ambulante.

 

6: ¿Qué tipo de vendedores ambulantes ha visto? Seleccione todo lo que aplique.  

□ Alimentos: Alimentos empacados, no perecederos (ej. frutas enteras, papas fritas, 

refrescos, dulces) 

□ Alimentos: Alimentos empacados, perecederos (ej. abarrotes, pescados enteros, 

helados) 

□ Alimentos: Alimentos no empacados, no perecederos (ej. churros/pretzels pre-

elaborados,  

□ Alimentos: Alimentos no empacados, perecederos (ej. servicio de comidas, helado de 

chorro, frutas cortadas, carritos de tacos/hotdogs 

□ Mercancías (ej. ropa, almohadas, teléfonos celulares/servicios para teléfonos celulares) 

□ Servicios (ej. masajes, cortes de pelo, preparación de impuestos) 

 

7: ¿A qué hora del día ha visto a los vendedores ambulantes? Seleccione todo lo que aplique. 

□ 6 a.m. – 10 a.m.  

□ 10 a.m. – 2 p.m.  

□ 2 p.m. – 6 p.m.  

□ 6 p.m. – 10 p.m.  

□ 10 p.m. – 2 a.m. 
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8: ¿En cuáles áreas de la ciudad ve usted vendedores ambulantes? Seleccione todo lo que 

aplique. 

□ En las áreas residenciales 

□ Por las áreas escolares 

□ Por la playa/en la playa 

□ En los parques 

□ En los centros comerciales  

□ Cerca de instituciones religiosas  

□ Enfrente de negocios 

□ Otro: _____________________ 

 

9: En su opinión, ¿hay áreas en la ciudad en las que los vendedores ambulantes deberían 

limitarse? Seleccione todo lo que aplique.  

□ En las áreas residenciales 

□ Por las áreas escolares 

□ Por la playa/en la playa 

□ En los parques 

□ En los centros comerciales  

□ Cerca de instituciones religiosas  

□ Enfrente de negocios 

□ Ninguna 

□ Otro: _____________________ 

 

10: En su opinión, ¿hay áreas en la ciudad en las que los vendedores ambulantes deberían 

animarse? Seleccione todo lo que aplique.  

□ En las áreas residenciales 

□ Por las áreas escolares 

□ Por la playa/en la playa 

□ En los parques 

□ En los centros comerciales  

□ Cerca de instituciones religiosas  

□ Enfrente de negocios 

□ Ninguna 

□ Otro: _____________________ 

 

11: ¿Qué tan familiarizado está usted con las recientes leyes estatales que impactan la venta 

ambulante? 

 1 – 

No estoy 

familiarizado 

2 – 

Ligeramente 

Fimiliarizado 

3 – Algo 

familiarizado 

4 – 

Moderadamente 

familiarizado 

5-

Extremamente 

familiarizado 

SB 946 (2018) – Ley de Venta 

Ambulante Segura 
     

SB 972 (2022) – Actualización del 

Código Minorista de California 
     

 

12: Describa el tipo de venta ambulante que usted ve en la Ciudad y dónde ve que está 

ubicada. Ejemplo: Vendedores ambulantes de comida en mi vecindario residencial, venta de 

raspados de hielo. 
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Estadísticas demográficas 
 

13: ¿Cuál es el idioma que Ud. más practica en el hogar?What language do you speak most at 

home? Seleccione todo lo que aplique.  

□ Inglés 

□ Camboyano 

□ Español 

□ Tagalo 

□ Otro: ________________ 

 

14: ¿Como describiría su etnicidad? Seleccione todo lo que aplique.  

□ Asiático 

□ Afrodescendiente/Afroamericano 

□ Camboyano 

□ Filipino 

□ Hispano/Latino/Latinx 

□ Del Medio Oriente/Del Sureste de 

Asia/De África del Norte 

□ Nativo Americano/Nativo de 

Alaska/Indígena 

□ Nativo Hawaiano/Isleño del Pacifico 

□ Anglosajón 

□ Prefiero no responder 

□ Otro: _______________ 

 

15: ¿Cuál es su grupo de edad?

O Menor de 18 años 

O 18 – 29 

O 30 – 39 

O 40 – 49 

O 50 – 59 

O 60 años o más 

O Prefiero no responder 

 

16: ¿Cuál es su ingreso anual?

O Menos de $15 000 

O $15 000 - $34 999 

O $35 000 - $49 999 

O $50 000 - $74 999 

O $75 000 - $99 999 

O $100 000 o más

 

17: Incluyéndose a usted, ¿cuántas personas viven en su hogar? 

O Una 

O Dos 

O Tres 

O Cuatro 

O Cinco 

O Otro: ____________ 

18: ¿Se identifica como alguien que cuenta con una discapacidad permanente? 

O Si 

O No 

O Prefiero no responder 
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19: Es esta discapacidad: Seleccione todo lo que aplique.

□ Visión leve/ceguera 

□ Dificultades auditivas/sordera 

□ Cognitivo 

□ Física 

□ Salud Mental 

□ Prefiero no responder 

□ Otro: _____________ 

 

20: ¿Cuál es su relación con la Ciudad de Long Beach? Seleccione todo lo que aplique. 

□ Vivo en Long Beach. 

□ Vivo fuera de Long Beach. 

□ Soy un vendedor ambulante que vende comida. 

□ Soy un vendedor ambulante que vende mercancías. 

□ Soy un vendedor ambulante que vende servicios que no son comida. 

□ Yo le compro a los vendedores ambulantes. 

□ Estoy relacionado a un vendedor ambulante. 

□ Mi empresa compite con los vendedores ambulantes. 

□ Yo soy propietario de una empresa que no incluye a los vendedores ambulantes en 

Long Beach.   

□ Yo asisto a la escuela en Long Beach.  

□ Yo trabajo en Long Beach.   

□ Yo soy un residente de Long Beach el cual no se identifica con ninguna de las 

categorias previamente mencionadas.  

□ Visito Long Beach, pero no vivo en Long Beach ni tengo una afiliación directa con los 

vendedores ambulantes. 

Demografía basada en la residencia 

Residentes de Long Beach  Residentes de Otras Ciudades 
Llenar #21 y #22. Llenar # 23.  

21: Yo vivo en…  

 

o Distrito 1 

o Distrito 2 

o Distrito 3 

o Distrito 4 

o Distrito 5 

o Distrito 6 

o Distrito 7 

o Distrito 8  

o Distrito 9  

o No estoy seguro/a. 

 

22: ¿Cuál es su código postal? 

  

 

23: ¿Qué tan a menudo visita Long Beach? 

 

o Casi todos los días/cada día 

o Una vez a la semana o mas 

o Una vez al mes o mas 

o Por lo menos seis veces por año 

o Por lo menos una vez al año 
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Comentarios adicionales 

24: Comparta cualquier comentario adicional sobre ventas ambulantes. Respuesta por escrito- 

Opcional 

 

 

 

 

 

 

 

 

 

 
 

25. ¿Cómo se enteró sobre la encuesta? Seleccione todo lo que aplique. 

□ Evento comunitario 

□ Por amigos y/o familia 

□ Por tarjeta mandada por correo 

□ Medios de noticias 

□ Cartel/Volante en una Biblioteca 

Pública de Long Beach 

□ Cartel/Volante en una organización 

basada en la comunidad 

□ Redes sociales – Instagram 

□ Redes sociales – Facebook 

□ Redes sociales– Twitter  

□ Otro: ______________________ 

 

Manténgase conectado con el proceso de ventas ambulantes 
Llene esta sección si usted está interesado en seguir participando en el proceso de 

regulación de ventas ambulantes. Los miembros interesados de la comunidad y personas 

interesadas recibirán información sobre las futuras reuniones comunitarias, las fechas de 

reuniones del Concejo Municipal que tengan en la agenda las ventas en la acera, y otras 

oportunidades de participación. Para tener acceso a una forma alternativa de compartir su 

información de contacto, llene el formulario de interés en https://bit.ly/clbfoodvendor  
 

26: Nombre Completo Incluya su primer nombre y apellido.  

 

 
 

27: Número telefónico 

 

 
 

28: Correo electrónico 

 

 
 

https://bit.ly/clbfoodvendor


ការស្ទ ង់មតិចំព ោះការលក់ដូរពៅតាមចិព ច្ ើមផ្ល វូ 

 

 

 

ការស្ទង់មតិការលក់ដូរនៅតាមចិន ច្ ើមផ្ល វូមានជាភាសាអង់នលេស្, នអស្ប៉ា ញ, ខ្មែ រ, និងតាហ្គា ឡុក។ 

 

ទម្មង់តាមម្កដាស្់ននការស្ទង់មតិការលក់ដូរតាមចិន ច្ ើមផ្ល វូមានជាភាសាអង់នលេស្, នអស្ប៉ា ញ, ខ្មែ រ និងតាកាឡុក 

លឺមាននៅតាមបណ្ណា ល័យសាធារណៈទាំងដប់ពីររបស្់ទីម្កងុឡុងប ៊ិច 

 

ទម្មង់តាមអនឡាញននការស្ទង់មតិការលក់ដូរតាមចិន ច្ ើមផ្ល វូមាននៅតាមអ ីនធឺរណិតជាភាសាអង់នលេស្, 

នអស្ប៉ា ញ, ខ្មែ រ, និងតាកាឡុក នលើនលហទាំព័រ longbeach.gov/sidewalkvending. 

 

 

ទីម្កងុឡុងប ៊ិចកាំព ងផ្ត ចួនផ្តើមកិចចមិតមាំម្បឹងខ្ម្បងផ្សពវផ្ាយរបស្់មល នួ 

នដើមបីទទួលបាននូវការផ្តល់នោបលស់្ត ីអាំពីការលកដូ់រតាមចិន ច្ ើមផ្ល វូ។ 

 

បចច ុបបននននេះ, អាជីវករលក់ដូរតាមចិន ច្ ើមផ្ល វូកាំព ងម្បតិបតត ិការនៅទូទាំងទីម្កងុខ្ដលលក់

អាហ្គរ, ទាំនិញ, និងនស្វាកមែមិនខ្មនជាអាហ្គរជានម្ចើនម្បនេទ។ ប លាលកិទីម្កងុកាំព ងម្បមូល

ទស្សនៈរបស្់ស្ហលមន ៍នដើមបីម្បាប់អាំពីការបនងក ើតនូវចបប់ និងបទបប ញ្តត ិ។ 

 

នដើមបីយល់កាន់ខ្តចបស្ព់ីចាំណ្ណប់អារមែណ៍, ឱកាស្, 

និងកងវល់នផ្សងៗអាំពីការលក់ដូរនៅតាមចិន ច្ ើមផ្ល វូ, 

ទីម្កងុឡុងប ៊ិចកាំព ងស្វ េះខ្ស្វ ងរកនូវមតិនោបល់របស្់អនក។ ការស្ទង់មតិខាងនម្កាមននេះ 

លឺអនាមិក ល េះម្តាខ្តអនកនម្ជើស្នរ ើស្ខ្ចករំខ្លកពត័៌មានទាំនាក់ទាំនងរបស្់អនក។ 

 

ការស្ទង់មតិអាំពីការលក់ដូរតាមចិន ច្ ើមផ្ល វូវ 

នឹងសួ្រស្ាំណួរអាំពីលាំនិតរបស្់អនកអាំពីការលក់ដូរនៅតាមចិន ច្ ើមផ្ល វូ 

ខ្ដលរមួប ជ្ លូនូវភាពញកឹញាប់ និងម្បនេទននការលក់ដូរ 

ខ្ដលបានន ើញនៅកន ុងទីម្កងុឡុងប ៊ិច។ ស្ាំណួរអាំពមី្បជាសាស្រស្តក៏ម្តូវបានរមួប ច្ លូផ្ងខ្ដរ 

នដើមបីខ្ស្វ ងយល់ថានតើអនកណ្ណកាំព ងនធវ ើការស្ទង់មតិ។ 

 

នយើងសូ្មអន ជ្ ើញអនកឱយប ជ្ នូចនមេ ើយរបស្់អនក ម្តឹមនងៃអាទិតយ ទី 18 ខ្មធន  ូឆ្ន ាំ 2022។ 

 

ស្ម្មាប់ស្ាំណួរបខ្នែម សូ្មទូរស្័ពទនៅនលម (562) 570-6211 ឬអ ីខ្ម៉ាលនៅកាន់ 

lbbbiz@longbeach.gov ខ្ដលមានម្បធានបទ "ការលក់ដូរតាមចិន ច្ ើមផ្ល វូ - Sidewalk 

Vending" ។ 

 

http://www.longbeach.gov/sidewalkvending
mailto:lbbbiz@longbeach.gov
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ផផ្នទីក្កមុក្រឹកាទីក្កងុឡុងប ៊ិច ស្ក្ារ់សំ្ណួរទី 21។ 
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ទស្សនៈអំពីការលក់ដូរតាមចិព ច្ ើមផ្ល វូ 
សូ្មដាក់ចាំណ្ណត់ថាន ក់នលើចាំណ ចដូចខាងនម្កាម នដាយដាក់ពីនលម ១-៥ កន ុងន័យថានលម ១ បញ្ជជ ក់ថាអនកមិនយល់ម្ស្ប

ទល់ខ្តនសាេះ និងនលម ៥ បញ្ជជ ក់ថាអនកយល់ម្ស្បទាំងម្ស្ងុ។ នបើអនកមិនដឹង ឬមិនមានចនមេ ើយ សូ្មនម្ជើស្នរ ើស្យកនលម ០ 

ស្ម្មាបភ់ាពនៅកណ្ណា ល។ 
 

1: តាមលាំនិតរបស្់អនក, អតថ ម្បនោជន៍ននការលក់ចិន ច្ ើមផ្ល វូនៅកន ុងទីម្កងុលឺ… 

 
 

០-កណ្ដា ល 

1-

មិនយល់ក្ស្រទា

ល់ផតព ោះ 

2 3 4 

5-

យល់ក្ស្រទាំ

ងក្ស្ងុ 

ជពក្មើស្រផនែមពទៀតស្ក្ារ់អតិថិជន 

(ឧទាហរណ ៍ជពក្មើស្រផនែមស្ក្ារ់មុខមហ រូ 

និងររស់្រររដាក់លក់)       

ឱកាស្ក្រករមុខរររ (ឧទាហរណ៍ 

មពយោបាយយូរលម មពដើមបីពរើក

មុខរររមួយបាន)       

ការពយវ ើឱយានដំពណើរការពៅតាមកផនែង ធារ

ណៈ (ឧ. 

ការនអំតិថិជនពៅកាន់តំរន់ជាក់លាក់មួយ)       

គុណតម្មែវរបយម៌ (ឧទាហរណ ៍

មុខមហ រូផដល ក់ព័នធ  និងឥវ៉ា ន់ដាក់លក់) 
      

ស្នត ិសុ្ខពស្បៀង (ឧ. ផ្តល់ជពក្មើស្ជំនួស្ 

ពៅកន ុងតំរន់ខវោះខាត/ខសត់មហ រូអាហារ) 
      

 

2: តាមការយល់ន ើញរបស្់អនក, កងវល់ចាំន េះការលក់ដូរនៅតាមចិន ច្ ើមផ្ល វូកន ុងទីម្កងុ ល…ឺ 

  

០-

កណ្ដា

ល 

1-

មិនយល់ក្ស្រទាល់ផត

ព ោះ 
2 3 4 

5-

យល់ក្ស្រទាងំ

ក្ស្ងុ 

សុ្វតែ ិភាពអនកលក់ដូរ (ឧទាហរណ៍ 

ការព ែ្ ើយតរររស់្ ធារណជន ពៅនឹង

អនកលក់ដូរតាមចិព ច្ ើមផ្ល វូ)       

សុ្វតែ ិភាព ធារណៈ (ឧទាហរណ៍ 

ភាពចពងអៀតតាមចិព ច្ ើមផ្ល វូ/កន ុងភូមិ) 
      

វតតានម្នការលក់ដូរតាមចិព ច្ ើម

ផ្ល វូកន ុងតំរន់ពគហដាា នរស់្ពៅ (ឧទាហរណ៍ 

ពា៉ោ ងពរើកលក់ សំ្ពឡងរំខាន ផ្លរ៉ោោះ ល់

ម្នការចតរថយនត) 
      

វតតានម្នការលក់ពៅជិតពកៀកៗគ្នន  (ឧ. 

ផ្លរ៉ោោះ ល់នន ផដលពភាជនីយដាា ន 

និងហាងលក់រាយជួរក្រទោះ)       

ពិយី រសុ្ខភាព (ឧ. ការរកាសុ្វតែ ិភាពអាហារ 

ដូចជាានអនម័យក្តឹមក្តវូ, សី្តុណហ ភាព, 

ការក្គរ់ក្គង និងការរកាទុក)       

សុ្វតែ ិភាពអាហារ (ឧ. 

មិនធាែ ក់ខល នួឈឺពដាយ រជំងឺពកើតពឡើងពដាយអា

ហារ)       

លទធភាពពក្រើក្បាស់្សិ្ទធ ិអាទិភាពពលើដងផ្ល វូ 

(ឧទាហរណ ៍ការពក្រើក្បាស់្ចិព ច្ ើមផ្ល វូររស់្

រពទោះដឹកទារក ពៅអីកង់ និងអនកពថមើរពជើង)       

ភាព អ តស្អ ំ (ឧ. សំ្រាម, កាកសំ្ណល់អាហារ, 

កំពទចកំទីផដលទុកពោលពដាយអនកលក់ដូរតាម

ចិព ច្ ើមផ្ល វូ និងអតិថិជន)       
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3: នតើអនកយល់ោ៉ា ងណ្ណខ្ដរ ចាំន េះការលក់ដូរតាមចិន ច្ ើមផ្ល វូ? 

O មុ្ាំគាំម្ទការលក់ដូរតាមចិន ច្ ើមផ្ល វូ នហើយគែ នកងវល់អវ ើននាេះនទ។ 

O មុ្ាំគាំម្ទការលក់ដូរតាមចិន ច្ ើមផ្ល វូ នហើយមានកងវល់មេ េះៗ 

O មុ្ាំម្បឆ្ាំងនឹងការលក់ដូរតាមចិន ច្ ើមផ្ល វូ។ 

O ញុាំគែ ននោបល់ ចាំន េះការលក់ដូរតាមចិន ច្ ើមផ្ល វូនទ។ 

O មុ្ាំគែ នអារមែណ៍ស្ មម្សួ្លកន ុងការខ្ចករំខ្លកនោបល់របស្់មុ្ាំនទ។ 

 

4: ខ្ចករំខ្លកអតថ ម្បនោជន៍, ឱកាស្, និង/ឬកងវល់បខ្នែមណ្ណមួយ ខ្ដលទក់ទងនឹងការលក់ដូរតាមចិន ច្ ើមផ្ល វូ 

ខ្ដលមិនមានកន ុងប ជ្ ីខាងនលើ។ ចនមេ ើយជាលាយលកខណ៍អកសរ នបើអនកចង់ស្រនស្រ។ 

 

 

 

 

 

 

 

 

 

 

 

 

 

ភាពញឹកញារ់ ទីតាងំ និងក្រពភទម្នការលក់ដូរតាមចិព ច្ ើមផ្ល វូ 
 

5: អនកន ើញអនកលក់ដូរតាមចិន ច្ ើមផ្ល វូញឹកញាប់ប៉ា នណ្ណនៅម្កងុឡុងប ៊ិច?

O រាល់នងៃ  

O ោ៉ា ងនហ្គចណ្ណស់្មតងកន ុងមួយស្បាត ហ៍ 

O ោ៉ា ងនហ្គចណ្ណស្់មតងកន ុងមួយខ្ម 

O ោ៉ា ងនហ្គចណ្ណស្់មាងកន ុងមួយឆ្ន ាំ  

O ញុាំមិនខ្ដលន ើញអនកលក់តាមចិន ច្ ើមផ្ល វូនទ

។ 

 

6: នតើអនកន ើញអនកលក់ដូរតាមចិន ច្ ើមផ្ល វូម្បនេទណ្ណ? សូ្មនម្ជើស្នរ ើស្ចនមេ ើយទាំងឡាយណ្ណខ្ដលស្មម្ស្ប។ 

□ អាហ្គរ៖ អាហ្គរខ្ដលនវចមចប់, អាហ្គរខ្ដលមិនអាចរលួយ (ឧ. ខ្ផ្េន ើទាំងមូល,  ីបម្សួ្យៗ, សូ្ដា, 

ស្ក រម្គប់) 

□ អាហ្គរ៖ អាហ្គរខ្ដលនវចមចប់, អាហ្គរខ្ដលមិនអាចរលួយ (ឧ. នម្លឿងនទស្, ម្តីទ ាំងមូល, កានរ៉េម)  

□ អាហ្គរ៖ អាហ្គរខ្ដលមិននវចមចប់, អាហ្គរខ្ដលមិនអាចរលួយ (ឧ. churro/pretzel, កានហវ )  

□ អាហ្គរ៖ អាហ្គរខ្ដលមិននវចមចប់, អាហ្គរខ្ដលអាចរលួយ (ឧ. ការផ្តល់មហ បូអាហ្គរតាមម្ពឹតត ិការណ៏/កមែ វធិី, 

អាហ្គរស្ម្មន់, ខ្ផ្េន ើកាត់, រនទេះតាកូ/សាច់ម្កកហតដក)  

□ ទាំនិញ (ឧ. ស្ាំនលៀកបាំ ក់, នមន ើយ, ទូរស្័ពទ/នស្វាទូរស្័ពទ)  

□ នស្វាកមែ (ឧ. មា៉ា ស្ា, កាត់ស្ក់, នរៀបចាំពនធដា) 

7: នតើអនកន ើញអនកលក់ដូរតាមចិន ច្ ើមផ្ល វូននាេះនៅនមា៉ា ងប៉ា នាែ ន? សូ្មនម្ជើស្នរ ើស្ចនមេ ើយទាំងឡាយណ្ណខ្ដលស្មម្ស្ប។

□ 6 ម្ពឹក - 10 ម្ពឹក 

□ 10 ម្ពឹក - 2 លាៃ ច 

□ 2 លាៃ ច - 6 លាៃ ច 

□ 6 លាៃ ច - 10 លាៃ ច 

□ 10 លាៃ ច - 2 ម្ពឹក
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8: នតើអនកន ើញអនកលក់ដូរតាមចិន ច្ ើមផ្ល វូ នៅតាំបន់ណ្ណមេេះកន ុងទីម្កងុ? នម្ជើស្នរ ើស្ចនមេ ើយទាំងឡាយណ្ណខ្ដលស្មម្ស្ប។

□ នៅមត ុាំផ្ទេះអនកេូមិ 

□ ខ្កបរសាលានរៀន 

□ ខ្កបរនននរ/នៅនលើនននរ 

□ នៅកន ុងឧទាន 

□ កន ុងមជឈមណឌ លហ្គងទាំនិញ 

□ ខ្កបរកខ្នេងសាស្នា 

□ នៅម មអគរហ្គង 

□ នផ្សងនទៀត: _____________________ 

 

9: តាមលាំនិតរបស្់អនក, នតើមានតាំបន់ណ្ណមេេះកន ុងទីម្កងុ ខ្ដលម្តូវបានដាក់កម្មិតចាំន េះអនកលក់ដូរតាមចិន ច្ ើម

ផ្ល វូ? សូ្មនម្ជើស្នរ ើស្ចនមេ ើយទាំងឡាយណ្ណខ្ដលស្មម្ស្ប។ 

□ នៅមត ុាំផ្ទេះអនកេូមិ 

□ ខ្កបរសាលានរៀន 

□ ខ្កបរនននរ/នៅនលើនននរ 

□ នៅកន ុងឧទាន 

□ កន ុងមជឈមណឌ លហ្គងទាំនិញ 

□ ខ្កបរកខ្នេងសាស្នា 

□ នៅម មអគរហ្គង 

□ គែ ន 

□ នផ្សងនទៀត: _____________________ 

 

10: តាមលាំនិតរបស្់អនក, នតើមានតាំបន់ណ្ណមេេះនៅកន ុងទីម្កងុ 

ខ្ដលម្តូវបាននលើកទឹកចិតតចាំន េះអនកលក់ដូរតាមចិន ច្ ើមផ្ល វូ? សូ្មនម្ជើស្នរ ើស្ចនមេ ើយទាំងឡាយណ្ណខ្ដលស្មម្ស្ប។ 

□ នៅមត ុាំផ្ទេះអនកេូមិ 

□ ខ្កបរសាលានរៀន 

□ ខ្កបរនននរ/នៅនលើនននរ 

□ នៅកន ុងឧទាន 

□ កន ុងមជឈមណឌ លហ្គងទាំនិញ 

□ ខ្កបរកខ្នេងសាស្នា 

□ នៅម មអគរហ្គង 

□ គែ ន 

□ នផ្សងនទៀត: _____________________ 

 

11: នតើអនកដឹងចបប់រដឋងែីៗននេះ ខ្ដលមានប៉ាេះ លដ់ល់ការលក់ដូរតាមចិន ច្ ើមផ្ល វូ នដាយរនបៀបណ្ណខ្ដឬនទ? 

  1 - មិន

ដឹងទាល់ផត

ព ោះ 

 2 - 

ដឹងរនត ិចរនត ួ

ច 

3 - 

ដឹងខែោះ

ៗ 

4 - 

ដឹងលម ម

ៗ 

5 - 

ដឹងខាែ ងំណ្ដ

ស់្ 

SB 946 (2018) - 

ចារ់លក់ដូរតាមចិព ច្ ើមផ្ល វូពដាយសុ្វតែ ិភាព 
     

SB 972 (2022) - 

ការពយវ ើរចច ុរបននភាពរទរ ញ្ តតកិារលក់រាយររស់្រដាកាលី

ហវ ័រញា៉ោ       
 

12: ពិពណ៌នាអាំពីម្បនេទននការលក់ដូរតាមចិន ច្ ើមផ្ល វូ ខ្ដលអនកន ើញនៅកន ុងទីម្កងុ 

និងកខ្នេងខ្ដលអនកន ើញទីតាាំងរបស្់វា។ ឧទហរណ៍៖ ការលក់ដូរមហ បូអាហ្គរ នៅកន ុងេូមិឋានរបស្់មុ្ាំ 

ការលក់ទឹកកក ូស្។ 
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ក្រជា ស្រស្ត  
 

13: នតើភាសាអវ ើខ្ដលអនកនិោយនម្ចើនបាំផ្ តនៅផ្ទេះ? សូ្មនម្ជើស្នរ ើស្ចនមេ ើយទាំងឡាយណ្ណខ្ដលស្មម្ស្ប។

□ អង់នលេស្ 

□ ខ្មែ រ  

□ នអស្ប៉ា ញ 

□ តាហ្គា ឡុក 

□ នផ្សងនទៀត: ________________ 

 

14: នតើអនកពិពណ៌នាោ៉ា ងដូចនមតចអាំពីជាតិពនទ ុរបស្់អនក? សូ្មនម្ជើស្នរ ើស្ចនមេ ើយទាំងឡាយណ្ណខ្ដលស្មម្ស្ប។ 

□ អាស្ ី 

□ ជនជាតិខ្ស្បកនមែ /ជនជាតិ 

□ ជនជាតិខ្មែ រ 

□ ជនជាតិហវ វ៊ីលីពីន 

□ ជនជាតិនអស្ប៉ា និក/ឡាទីណូ 

□ មជឈិមបូ ៌ / អាស្ ីនិរតី / អាស្រហវ ិកខាងនជើង 

□ ជនជាតិនដើមអានមរកិ/ជនជាតិនដើមអាឡា

សាក /ជនជាតិនដើមភាលតិច 

□ ជនជាតិនដើមហ្គនវ៉េ/អនកខ្ដននកាេះបា៉ា ស្ ីហវ ិក 

□ ជនជាតិខ្ស្បកស្ 

□ មិនចង់ននេ ើយ 

□ នផ្សងនទៀត: _______________ 

 

15: នតើអនកស្ែ ិតកន ុងម្កមុវយ័មួយណ្ណ? 

O អាយ នម្កាម 18 ឆ្ន ាំ 

O 18 – 29 

O 30 – 39 

O 40 – 49 

O 50 – 59 

O អាយ  60 ឬចាស្់ជាង 

O មិនចង់ននេ ើយ

 

16: នតើអនកមានម្បាក់ចាំណូលប៉ា នាែ នម្បចាាំឆ្ន ាំ?

O តិចជាង 15,000 ដ លាេ រ 

O $15,000 - $34,999 

O $35,000 - $49,999 

O $50,000 - $74,999 

O $75,000 - $99,999 

O $100,000 ឬនម្ចើនជាង

 

17: នតើមានមន ស្សប៉ា នាែ ននាក់ រស្់នៅកន ុងផ្ទេះរបស្់អនក រមួទាំងមល នួអនកផ្ងខ្ដរ?

O មួយ 

O ពីរ 

O បី 

O បួន 

O ម្បាាំ  

O នផ្សងនទៀត: ____________ 

 

18: នតើអនកពិពណ៌នាមល នួអនកថាជាមន ស្សពិការជាអចិនស្រនតយ៍?  

O បាទ/ចាស្ 

O អត់នទ 

O មិនចង់ននេ ើយ 
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19: នតើខាងនម្កាមននេះលឺជាពិការភាព៖ សូ្មនម្ជើស្នរ ើស្ចនមេ ើយទាំងឡាយណ្ណខ្ដលស្មម្ស្ប។

□ អន់ខ្េនក/ខាវ ក់ 

□ ធៃន់ម្តនម្ចៀក/ងេង់ 

□ នមាយការចងចាាំ 

□ បញ្ជា កាយស្មបទ 

□ បញ្ជា ស្ មភាពផ្ល វូចិតត  

□ មិនចង់ននេ ើយ 

□ នផ្សងនទៀត: _____________ 

 

20: នតើអនកមានទាំនាក់ទាំនងជាមួយទីម្កងុឡុងប ៊ិច កន ុងនាមជាអវ ើ? សូ្មនម្ជើស្នរ ើស្ចនមេ ើយទាំងឡាយណ្ណខ្ដលស្មម្ស្ប។ 

□ មុ្ាំរស្់នៅ កន ុងទីម្កងុឡុងប ៊ិច។ 

□ មុ្ាំរស្់នៅ នម្ៅទីម្កងុឡុងប ៊ិច។ 

□ ញុាំជាអនកលក់ដូរអាហ្គរតាមចិន ច្ ើមផ្ល វូ។ 

□ ញុាំជាអនកលក់ដូរលក់ទាំនិញតាមចិន ច្ ើមផ្ល វូ។ 

□ ញុាំជាអនកលក់ដូរនស្វាមិនខ្មនជាអាហ្គរតាមចិន ច្ ើមផ្ល វូ។ 

□ មុ្ាំទិញអីពីអនកលក់ដូរតាមចិន ច្ ើមផ្ល វូ។ 

□ មុ្ាំជាប់សាច់ឈាមជាមួយអនកលក់ដូរតាមចិន ច្ ើមផ្ល វូ។ 

□ ម មរបររបស្់មុ្ាំម្បកួតម្បខ្ជងគន ជាមួយនឹងអនកលក់តាមចិន ច្ ើមផ្ល វូ។  

□ ញុាំមានអាជីវកមែមួយ ខ្ដលមិនខ្មនជារបរលក់ដូរតាមចិន ច្ ើមផ្ល វូកន ុងម្កងុឡុងប ៊ិច។ 

□ មុ្ាំនៅនរៀននៅសាលាកន ុងម្កងុឡុងប ៊ិច។ 

□ មុ្ាំនធវ ើការកន ុងម្កងុឡុងប ៊ិច។ 

□ ញុាំជាអនករស្់នៅកន ុងម្កងុឡុងប ៊ិច ខ្ដលមិនម្តូវនឹងម្កមុណ្ណមួយខាងនលើ។ 

□ មុ្ាំនៅនលងទីម្កងុឡុងប ៊ិច ប៉ា ខ្នតមិននធវ ើការ ឬរស្់នៅទីម្កងុឡុងប ៊ិចនទ 

នហើយមុ្ាំក៏មិនមានទាំនាក់ទាំនងនដាយផ្ទទ ល់ជាមួយអនកលក់ដូរតាមចិន ច្ ើមផ្ល វូននាេះខ្ដរ។ 

 

ក្រជា ស្រស្ត ពដាយផផ្អកពលើទីកផនែងរស់្ពៅ 

ក្រជាពលរដាទីក្កងុឡុងប ៊ិច  មិនផមនជាក្រជាពលរដាទីក្កងុឡុងប ៊ិចពទ 

បាំនពញ #21 និង #22 ។ បាំនពញ #23 ។ 
21: មុ្ាំរស្់នៅកន ុង 

 

o ស្ង្កក ត់នលម ១ 

o ស្ង្កក ត់នលម ២ 

o ស្ង្កក ត់នលម ៣ 

o ស្ង្កក ត់នលម ៤ 

o ស្ង្កក ត់នលម ៥ 

o ស្ង្កក ត់នលម ៦ 

o ស្ង្កក ត់នលម ៧ 

o ស្ង្កក ត់នលម ៨ 

o ស្ង្កក ត់នលម ៩ 

o មុ្ាំមិនចបស្់នទ។ 

 

22: នតើស្សុ ីបកូដរបស្់អនកនលមប៉ា នាែ ន? 

  

 

23: នតើអនកមកនលងម្កងុឡុងប ៊ិចញឹកញាប់ប៉ា នណ្ណ? 

 

o នស្ទ ើរខ្តរាល់នងៃ/រាល់នងៃ 

o មតង ឬនម្ចើនដងកន ុងមួយស្បាត ហ៍ 

o មតង ឬនម្ចើនដងកន ុងមួយស្បាត ហ៍ 

o ោ៉ា ងនហ្គចណ្ណស្់៦ដងកន ុងមួយឆ្ន ាំ 

o ោ៉ា ងនហ្គចណ្ណស្់មតងកន ុងមួយឆ្ន ាំ 
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ពោរល់រផនែម 

24: ខ្ចករំខ្លកមតិនោបល់បខ្នែម ស្ត ីអាំពីការលក់ដូរតាមចិន ច្ ើមផ្ល វូ។ ចនមេ ើយជាលាយលកខណ៍អកសរ នបើអនកចង់ស្រនស្រ។ 

 

 

 

 

 

 

 

 
 

25. នតើអនកបានឮពីការស្ទង់មតិនដាយរនបៀបណ្ណ? សូ្មនម្ជើស្នរ ើស្ចនមេ ើយទាំងឡាយណ្ណខ្ដលស្មម្ស្ប។

□ ម្ពឹតត ិការណ៍ស្ហលមន៍ 

□ ពីមិតតេកត ិ និង/ឬម្កមុម្លួសារ 

□ ប៉ា ស្ត ៍កាតនម្បស្ណីយ៍ 

□ សារព័ត៌មាន 

□ ប៉ា ស្នស្ទ ើ/មិតតប័ណា នៅបណ្ណា ល័យ 

សាធារណៈឡុងប ៊ិច 

□ ប៉ា ស្នស្ទ ើ/មិតតប័ណា នៅអងាការខ្ដលមានមូល

ដាឋ ន នៅតាមស្ហលមន៍ 

□ ម្បព័នធផ្សពវផ្ាយស្ងាម - អ ីនសាត ម្កាម 

□ ម្បព័នធផ្សពវផ្ាយស្ងាម - នហវស្ប  ក 

□ ម្បព័នធផ្សពវផ្ាយស្ងាម - ធវ ើតធឺរ 

□ នផ្សងនទៀត: ______________________ 

រកាទំនក់ទំនងជាមួយដំពណើរការម្នការលក់ដូរតាមចិព ច្ ើមផ្ល វូ 
បាំនពញខ្ផ្នកននេះ 

ម្បស្ិននបើអនកចាប់អារមែណ៍កន ុងការបនតរចូលរមួជាមួយដាំនណើរការបទបប ញ្តត ិននការលក់ដូរតាមចិន ច្ ើមផ្ល វូននេះ។ 

ស្មាជិកស្ហលមន៍ខ្ដលមានចាំណ្ណប់អារមែណ៍ និងអនក ក់ព័នធទ ាំងឡាយ 

នឹងទទួលបានព័ត៌មានអាំពីកិចច ម្បជ ាំស្ហលមន៍, កាលបរនិចេទម្បជ ាំម្កមុម្បឹកាម្កងុ, 

នឹងការលក់ដូរចិន ច្ ើមផ្ល វូវនៅនលើរនបៀបវារៈ និងឱកាស្ចូលរមួនផ្សងនទៀត នានពលអនាលត។ 

នដើមបីចូលដាំនណើការវធិីជាំនួស្ននការខ្ចករំខ្លកព័ត៌មានទាំនាក់ទាំនងរបស់្អនក, 

សូ្មបាំនពញទម្មង់ចាំណ្ណប់អារមែណ៍តាមនលហទាំព័រhttps://bit.ly/clbfoodvendor 
 

26: នឈាែ េះនពញ នដាយម្បាប់នាមមល នួ និងម្តកូល 

 

 
 

27: នលមទូរស្័ពទ  

 

 
 

28: អ ីនម៉ាល  

 

 

 

https://bit.ly/clbfoodvendor


Survey sa Pagtinda sa 

Sidewalk 

 

Ang Survey sa Pagtinda sa Sidewalk ay mayroon sa Ingles, Espanyol, Khmer at Tagalog.  

May bersyon sa papel ang Survey sa Pagtinda sa Sidewalk sa Ingles, Espanyol, Khmer at 

Tagalog sa lahat ng labindalawang Aklatang Pampubliko ng Long Beach 

Ang berson na online ng Survey ng Pagtinda sa Sidewalk ay mayroon sa Ingles, Espanyol, Khmer 

at Tagalog sa longbeach.gov/sidewalkvending. 

 

 

Ang Lungsod ng Long Beach ay sisimulan ang mga pagsisikap sa pag-outreach 

para matanggap mula sa opinyon ng komunidad tunkgol sa pagtitinda sa 

sidewalk. 

 

Sa kasalukuyan, ang mga nagtitinda sa sidewalk ay nagpapatakbo ng negosyo 

sa buong Lungsod na nagtitinda ng iba't ibang pagkain, paninda at iban pang 

serbisyo na di kaugnay sa pagkain. Ang tauhan ng Lungsod ay naglilikom ng 

pananaw ng komunidad para maipalam ang pagbuo ng mga batayan at 

regulasyon. 

 

Para mas mabuti pang maunawaan ang interes, oportunidad at mga pag-

aalala sa mga pagtinda sa sidewalk, hininingi ng Lungsod ng Long Beach ang 

inyong opinyon. Ang susunod na survey ay walang pangalan maliban na 

lamang kung gusto niyong ipamahagi ang iyong impormasyon ng kontak. 

 

Kasama sa Survey ng Pagtinda sa Sidewalk ang mga tanong tungkol sa inyong 

mga naiisip sa pagtitinda sa sidwalk kasama ang kadalasan at tipo ng mga 

pagtitinda sa Long Beach. Para maunawaan kung sino ang kumukuha ng 

survey, mga tanong na demograpiko ay kasama din. 

 

Inanyayahan ka namin na isbumit ang iyong sagot sa Lingo, ika-18 ng 

Disyembre 2022. 

 

Para sa karagdagang mga tanong, tumawag sa  570-6211 o mag email 

lbbiz@longbeach.gov at ilagay sa subject line "Sidewalk Vending”.  
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Mapa ng distrito ng Konseho ng Lungsod ng Long Beach para sa tanong bilang 

21.  
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Pananaw sa Pagbebenta sa Bangketa 
Pakiranggo ang mga sumusunod na pahayag sa scale na 1-5, kung saan ang 1 ay nagpapahiwatig na 

lubos kang hindi sumasang-ayon at ang 5 ay nagpapahiwatig na lubos kang sumasang-ayon. Kung hindi 

mo alam o wala kang gusto, maaari mong piliin ang 0 para sa neutral. 
 

1: Sa iyong opinyon, ang benepisyo ng pagtinda sa sidewalk ay… 

 
0-

Neutral 

1- Lubos na 

Hindi 

Sumasang-

ayon 

2 3 4 

5- Lubos na 

Sumasang-

ayon 

higit na pagpipilian ng consumer (hal. mas 

maraming opsyon para sa pagkain at 

merchandise)       

mga oportunidad ng pagnenegosyo (hal. 

murang paraan sa pagsisimula ng negosyo) 
      

pagpagalaw ng isang lugar na publiko (hal. 

Mga iba pang opsyon sa lugar na wala 

masyadong pagkain))       

halaga sa kultura (hal. pagkain at 

merchandise na mahalaga sa kultura) 
      

pagkakaroon ng pagkain (hal. Pagbigay ng 

mga alternatibong opsyon sa mga lugar na 

may kakulangan sa pagkain)       
 

2: Sa iyong opinyon, ang pag-aalala sa pagkakaroon ng mga pagtitinda sa sidewalk sa 

Lungsod ay… 

 
0- 

Neutral 

1- Lubos na 

Hindi 

Sumasang-

ayon 

2 3 4 
5- Lubos na 

Sumasang-

ayon 

kaligtasan ng nagbebenta (hal. reaksyon ng 

publiko tungkol sa mga nagbebenta sa 

bangketa)       

kaligtasan ng publiko (hal. pagsisiksikan sa 

mga bangketa/kapitbahayan) 
      

pagkakaroon ng pagbebenta sa mga 

residential na lugar (hal. mga oras ng 

operasyon, ingay, mga epekto ng 

pagparada) 
      

ang pagkakaroon ng mga nagtitinda sa 

mga kalapit na mga pwesto (hal. Mga 

restawran at mga tindahan na nakakaranas 

ng epekto) 
      

protocol ng kalusugan (hal. Pagpanatiling 

ligtas ng pagkain tulad ng mga wastong 

kalinisan, temperatura, pag-asikaso at 

pagtatabi) 
      

kaligtasan ng pagkain (hal. Hindi 

nagkakasakit mula sa mga karamdaman 

sanhi ng pagkain)       

pagkakaroon ng access sa right-of-way 

(hal. stroller, wheelchair, at paggamit ng 

mga tumatawid ng bangketa)       

kalinisan (hal. Basura, patapong pagkain, 

mga kalat na inwan sa sidewalk ng mga 

tindero/a at mga kostomer)       
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3: Ano ang iyong opinyon tungkol sa pagtitinda sa sidewalk? 

O Sinusuportahan ko ang mga nagtitinda sa sidewalk at wala akong pag-aalala. 

O Sinusuportahan ko ang mga nagtitinda sa sidewalk at mayroon akong pag-aalala. 

O Hindi ako sang-ayon sa sa pagtitinda sa sidewalk. 

O Wala akong opinyon sa pagtitinda sa sidewalk. 

O Hindi ako komportable sa pagbahagi ng opinyon. 

4: Magpabahagi ng karagdagang benepisyo, mga oportunidad at/o mga pag-aalala 

kaugnay sa mga pagtitinda sa sidewalk, na di nakalista sa itaas. Opsyonal na write-in na sagot. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Kadalasan, Lokasyon at Uri ng Pagbebenta sa Bangketa 
 

5: Gaano mo kadalas makita ang mga nagbebenta sa bangketa sa Long Beach?

O Araw-araw  

O Hindi bababa sa isang beses sa 

isang linggo 

O Hindi bababa sa isang beses sa 

isang buwan  

O Hindi bababa sa isang beses sa 

isang taon  

O Hindi pa ako nakakita ng nagtitinda 

sa bangketa kailanman.

 

6: Anong uri ng pagbebenta sa bangketa ang nakikita mo? Piliin ang lahat ng naaangkop.  

□ Pagkain: Mga nakapakete, hindi na papanis na pagkain (hal. Mga prutas, chips, soda, 

at mga kendi). 

□ Pagkain: Mga pagkain na hindi nakapakete, mga napapanis (hal. Groceries, isda, ice 

cream) 

□ Pagkain: Mga pagkain na hindi nakapakete, mga napapanis (hal. Gawa ng 

churros/pretzel, kape) 

□ Pagkain: Mga pagkain na hindi nakapakete, mga napapanis (hal. Catering, soft-serve, 

hiwang prutas, taco/kariton ng hotdog) 

□ Paninda (hal. Damit, unan, cell phone/serbisyo ng cell phone) 

□ Serbisyo (hal. Masahe, paggupit ng buhok, pagprepara ng buwis) 
 

7: Anong oras sa araw mo nakikita ang mga nagbebenta sa bangketa? Piliin ang lahat ng 

naaangkop. 

□ 6 a.m. – 10 a.m.  

□ 10 a.m. – 2 p.m.  

□ 2 p.m. – 6 p.m.  

□ 6 p.m. – 10 p.m.  

□ 10 p.m. – 2 a.m. 



5 | P a h i n a  

8: Saang mga lugar ng Lungsod na nakikita ang mga nagtitinda sa sidewalk? Piliin ang lahat ng 

naaangkop. 

□ Sa mga residensyal na lugar 

□ Sa paligid ng mga paaralan 

□ Sa paligid ng baybayin/sa baybayin 

□ Sa mga parke 

□ Sa mga shopping center 

□ Malapit sa mga relihiyosong 

institusyon 

□ Sa harap ng mga negosyong 

□ Iba: _____________________ 

 

9: Sa iyong opinyon, may mga lugar ba sa Lungsod kung saan dapat limitado ang mga 

sidewalk vendors? Piliin ang lahat ng naaangkop.   

□ Sa mga residensyal na lugar 

□ Sa paligid ng mga paaralan 

□ Sa paligid ng baybayin/sa baybayin 

□ Sa mga parke 

□ Sa mga shopping center 

□ Malapit sa mga relihiyosong 

institusyon 

□ Sa harap ng mga negosyong  

□ Wala sa itaas 

□ Iba: _____________________ 

 

10: Sa iyong opinyon, may mga lugar ba sa Lungsod kung saan dapat hikayatin ang mga 

sidewalk vendors? Piliin ang lahat ng naaangkop. 

□ Sa mga residensyal na lugar 

□ Sa paligid ng mga paaralan 

□ Sa paligid ng baybayin/sa baybayin 

□ Sa mga parke 

□ Sa mga shopping center 

□ Malapit sa mga relihiyosong 

institusyon 

□ Sa harap ng mga negosyong  

□ Wala sa itaas 

□ Iba: _____________________ 

 

11: Gaano ka kapamilyar sa mga pinakabagong epekto ng batas ng estado para sa 

pagtitinda sa sidewalk? 

 
1 - Hindi 

pamilyar 

2 -Pamilyar 

ng kaunti 

3 - Medyo 

pamilyar 

4 - 

Katamatamang 

pamilyar 

5 - Pamilyar 

na pamilyar 

SB 946 (2018) - Batas ng Ligtas na 

Pagtinda sa Sidewalk 
     

SB 972 (2022) - Binagong Kodigo 

sa Retail ng California 
     

 

12: Isalarawan ang tipo ng sidewalk na pagtitinda na nakikita mo sa Lungsod at saan mo ito 

nakita. Halimbawa: Pagbebenta ng pagkain sa aking residensyal na kapitbahayan, 

nagbebenta ng shaved ice. 
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Demograpiko 
 

13: Anong wika ang kadalasan mong ginagamit sa tahanan? Piliin ang lahat ng naaangkop.

□ Ingles 

□ Khmer  

□ Espanyol 

□ Tagalog 

□ Iba: ________________ 

 

14: Paano mo nilalarawan ang iyong lahi? Piliin ang lahat ng naaangkop. 

□ Asian 

□ Itim o Aprikanong Amerikano 

□ Cambodian 

□ Filipino 

□ Hispano/ Latino/Latinx 

□ Taga gitnang silangan/Asyanong 

taga Timog Kanluran/Norte Aprikano 

□ Katutubong Amerikano/Katutubong 

Taga Alaska / Katutubo 

□ Katutubong Taga-Hawaii/Taga Isla 

Pasipiko 

□ Puti 

□ Pinipiling hindi sumagot 

□ Iba: _______________ 

 

15: Ano ang iyong grupo ng edad?

O mas bata sa 18 

O 18 – 29 

O 30 – 39 

O 40 – 49 

O 50 – 59 

O 60 o mas matanda 

O Pinipiling hindi sumagot

 

16: Magkano ang iyong taunang kita?

O Kulang sa $15,000 

O $15,000 - $34,999 

O $35,000 - $49,999 

O $50,000 - $74,999 

O $75,000 - $99,999 

O $100,000 o mahigit pa

 

17: Kasama ang iyong sarili, ilang ang nakatira sa iyong tahanan?

O Isa 

O Dalawa 

O Tatlo 

O Apat 

O Lima 

O Iba: ____________ 

 

18: Tinuturing mo ba ang iyong sarili bilang may permanenteng kapansanan? 

O Oo 

O Hindi 

O Pinipiling hindi sumagot 
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19: Ito ba ay kapansanang: Piliin ang lahat ng naaangkop.

□ Malabo ang mata/pagkabulag 

□ Hirap makarinig/pagkabingi 

□ Cognitive 

□ Pisikal  

□ Kalusugang Pangkaisipan 

□ Pinipiling hindi sumagot 

□ Iba: _____________ 

 

20: Ano ang iyong relasyon sa Long Beach? Piliin ang lahat ng naaangkop.  

□ Nakatira ako sa Long BeachI live outside of Long Beach. 

□ Nakatira ako sa labas ng Long Beach 

□ Sidewalk vendor ako na nagtitinda ng pagkain. 

□ Sidewalk vendor ako na nagtitinda ng mga paninda. 

□ Sidewalk vendor ako na nagtitinda ng mga serbisyo. 

□ Bumibili ako sa mga nagbebenta sa bangketa. 

□ May relasyon ako sa nagbebenta sa bangketa. 

□ Nakikipagkumpetensya ang aking negosyo sa mga nagbebenta sa bangketa 

□ Mayroon akong negosyo bukod sa pagbebenta sa bangketa sa Long Beach 

□ Pumapasok ako sa paaralan sa Long Beach. 

□ Nagtatrabaho ako sa Long Beach. 

□ Ako ay residente ng Long Beach na hindi tumutugma sa alinman sa mga kategorya sa 

taas. 

Bumibisita ako sa Long Beach, pero hindi nagtratrabaho sa Long Beach o wala akong 

kinalaman sa mga sidewalk vendors. 

Demograpiko Base sa Lugar ng Residensya 

Mga Residente ng Long Beach Mga Hindi Residente ng Long Beach 
Kumpletuhin ang #21 at #22. Kumpletuhin ang #23.  

21: Nakatira ako sa.. 

 

o Distrito 1 

o Distrito 2 

o Distrito 3 

o Distrito 4 

o Distrito 5 

o Distrito 6 

o Distrito 7 

o Distrito 8  

o Distrito 9  

o Di ako sigurado. 

 

22: Ano ang iyong zip code? 

  

 

23: Gaano ka kadalas bumisita sa Long 

Beach? 

 

o Halos araw-araw/araw-araw 

o Isang beses sa isang linggo o higit pa 

o Isang beses sa isang buwan o higit pa 

o Hindi bababa sa anim na beses 

bawat taon 

o Hindi bababa sa isang beses sa isang 

taon 
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Karagdagang Mga Komento 

24: Ipamahagi ang karagdagang mga komento sa pagtitinda sa sidewalk. Opsyonal na write-in 

na sagot. 

 

 

 

 

 

 

 

 

 
 

25. Paano mo nalaman ang survey na ito? Piliin ang lahat ng naaangkop.

□ Isang kagangapan sa komunidad 

□ Mula sa mga kaibigian at/o 

kapamilya 

□ Pinadalang postcard 

□ Balita mula sa media 

□ Poster/Handout sa Aklatan ng Long 

Beach 

□ Poster/Handout sa Organisasyon ng 

Komunidad 

□ Social Media – Instagram 

□ Social Media – Facebook 

□ Social Media – Twitter  

□ Iba: ______________________ 

 

Maging konektado sa proseso ng Pagtitinda sa Sidewalk 
Kompletohin ang seksyon na ito kung ikaw ay interesado sa pagiging kalahok sa proseso ng 

regulasyon ng pagtinda sa sidewalk. Mga miyembro ng komunidad na interesado at mga 

stakeholders ay makakatanggap ng mga impormasyon sa mga hinaharap na mga miting ng 

komunidad, petsa ng mga miting ng Konseho ng Lungsod kung saan ang pagtinda sa 

sidewalk ay ang paksa at iba pang mga oportunidad ng pakikilahok. Para ma-access ang 

isang alternatibong paraan para mapahagi ang iyong impormasyon, kumpletohin ang form 

ng interes sa https://bit.ly/clbfoodvendor 
 

26: Buong Pangalan Isama ang pangalan at apelyido. 

 

 
 

27: Numero ng Telepono 

 

 
 

28: Email  

 

 

 

https://bit.ly/clbfoodvendor
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ATTACHMENT B2: SIDEWALK VENDING SURVEY SAMPLE OF COMMENTS 
Comments shown were copied directly from the survey responses, they represent range of responses 

in opposition, support with some concerns and support with no concerns of sidewalk vending.  

• Would want to ensure that they are holding the proper permits, show evidence of required food 

safety courses, that they are not blocking sidewalk access and that the vendors are picking up 

trash or providing a trash can. 

• I think sidewalk vending is a real problem and hope it in NOT approved in Long Beach. There are 

all the safety concerns listed above for the vendors, public, access to the sidewalk.  think food 

safety has to be the number one concern. There are food trucks, coop places, regular restaurant 

rental spaces, yes all of these cost more money, but are also regulated for health and safety 

concerns. I don't think we want Long Beach streets looking like other cities with sidewalk 

vending. I am very opposed to this. 

• I love seeing & utilizing food vendors. I am in support but there does need to be some 

regulations.  There should be regulations for cleanliness and an approved placement permitted, 

where it doesn’t completely block a walkway. 

• The system is not setup to allow streams of income for all, this will allow a subset to have that, 

and ultimately improve quality of life. 

• As long as there is only one vendor at a particular location then I’m fine with that but I wouldn’t 

want to see them lined up down the street. Food trucks in a particular area on a particular night 

are fun so maybe the vendors can eventually do something creative like that. They are often 

operating at times/places where typical businesses are closed. They fill an important niche! 

• I really hope the city does not allow excessive sidewalk vending. It seems to be more and more 

and unregulated. I think if it has to be in the city, it should be in very limited designated areas 

and there should be an easy number to call in pop-up vendors outside of the designated areas 

to have them shut down quickly.  

• My concern is the protection of sidewalk vendors. Too many times has it occurred in Long Beach 

where they have been physically, verbally, emotionally and mentally assaulted by racist White 

people and black people as it occurred on Burnett and Long Beach Blvd. No action was ever 

taken by the city against the assaulters. 

• Makes Long Beach look like a third world country. Robs established businesses of clientele. 

Creates health risk, congestion and blight. Lowers the quality of life. Ban it. 

• The pendulum has gone too far.  Unlimited access to sidewalks with minimal food safety 

controls (like preparing food in home kitchens and storing carts in residential garages) at the 

expense of everyone else is overkill.  Balance is what's needed, not carte blanche. 

• My greatest concern is the presence of vendors in residential areas where there are no other 

commercial activities (eg, Bixby Road areas that are between the major commercial streets, 

such as Cherry, Atlantic, Long Beach Blvd.) I’m less concerned about vendors along streets that 

are already business areas (eg, Wardlow, Carson, and the major north-south streets). 
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ATTACHMENT B3: SIDEWALK VENDING FOCUS GROUP QUESTIONS  
1. Question 1: What would you want to see from sidewalk vendors? What would you want 

sidewalk vending to look like? What does it look like now and what would you rather it looks 

like?   

a. Supplemental Prompt: Well, what does it looks like can be the physical, policy, or 

process?   

2. Question 2: Are there benefits/drawbacks.... (adjust depending on group)?  

a. Supplemental Prompt: We want to know as what you view it as.   

3. Question 3: There are sidewalk vendors providing non-food or merchandise related services. Are 

there any services that should be provided by sidewalk vendors? Are there services that 

shouldn’t be provided by sidewalk vendors?  

a. Supplemental Prompt: Describing services that are currently seen throughout Long 

Beach. 

4. Question 4: Let’s talk about sidewalk vendor footprint size and density. Do you have any 

thoughts on how much space a sidewalk vendor should use/may need and are there any 

thoughts on how close together they should be? 

5. Question 5 In terms of education and resource available, what can the City provide throughout 

the development process? 
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Sidewalk Vending Community Meeting
Sidewalk Vending Survey Preliminary Analysis and Potential Areas of Regulation

January 2023 DISCLAIMER: The following presentation was given at a community meeting requesting feedback to proposed regulations 
surrounding Sidewalk Vending.

To learn more about regulations currently in place, please visit longbeach.gov/sidewalkvending

https://longbeach.gov/sidewalkvending


• Open for Five Weeks
• Friday, November 11, 2022 – Sunday, December 18, 2022

• Survey available in English, Spanish, Khmer, and Tagalog
• Online at longbeach.gov/sidewalkvending

• Hard copy at all Long Beach Public Libraries

• Audience
• Anyone that lives, works, studies, or visits Long Beach

Overview 

Sidewalk Vendor Survey

2

https://longbeach.gov/sidewalkvending


• Internal Coordination
• City Attorney’s Office

• City Manager’s Office

• Development Services

• Economic Development

• Financial Management

• Fire Department

• Health and Human Services

• Long Beach Public Library

• Long Beach Utilities

• Parks, Recreation, and Marine

• Police Department

• Public Works

Community Engagement

Sidewalk Vending Survey
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• Promotion
• Mayor and City Council Communications
• City of Long Beach Press Release 

• Go Long Beach Newsletter

• Long Beach Utilities Bill Special Message
• Posters/Handouts at Long Beach Public Libraries

• Posters/Handouts at Local Community Based 
Organizations

• Social Media Posting on Facebook, Twitter, and Instagram 
on City-related accounts

• City Staff Canvassing

• News Media
• Print media and video coverage of sidewalk vending survey

• Residents posting on Reddit, NextDoor, and other 
information sharing platforms.

Community Engagement

Sidewalk Vending Survey
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Total Respondents – 2,312
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Long Beach Residents Non-Long Beach Residents
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Opinion of Sidewalk Vending
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Opinion on Sidewalk Vending
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Benefits of Sidewalk Vending
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Written Responses: Themes Related to Benefits

8
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Education

Entrepreneurial Opportunities
Equity

Positive Perception
Permit



Concerns with Sidewalk Vending
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Concerns with Sidewalk Vending
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Written Responses: Themes Related to Concerns
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Type of Sidewalk Vending
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Current Location with Areas of where to Limit and Encourage
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• Continued Engagement
• Environmental Health Bureau hosted a Health Permit workshop in December ‘22 

attended by 60+ people.

• Over 1,200 individuals signed up to receive regular updates on Sidewalk Vending.

• Seven focus groups were hosted with sidewalk vendors, residents, business 
owners, and community-based organizations throughout December ’22 –
January ‘23.

• Survey Promotion
• 6,953 unique page views to Long Beach Sidewalk Vending website.

• 127,887 Long Beach Utilities’ Users received a special message on their bill.

• 18,899 of which have paperless billing.

Complementary Stats

Sidewalk Vending Community Engagement Impact
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• Outreach

• Best practices

• SB 946 limitations

• Est. early 2023 Council 
Consideration

Sidewalk Vending Regulation Development

The City is working 
towards establishing 

regulations that 
address the needs and 
concerns of sidewalk 

vendors, residents, 
business owners, and 
other stakeholders.



• Changed the law to legalize sidewalk 
vendors selling food or merchandise on 
public sidewalks and other pedestrian 
pathways

• The City is limited by SB 946 in the types 
of regulations it may impose on food 
and merchandise sidewalk vendors

• Regulations must be for health, safety, 
or welfare reasons

SB 946 – Safe Sidewalk Vending Act

16



• Revised CA Retail Food Code

• New Chapter 11.7 - Compact 
Mobile Food Operation (CMFO)

• Limited Food Preparation 
Revised
• Expands food operations

• Reduced structural requirements 
and model standard plans

SB 972 – CA Retail Food Code

17



• Require permit or license.

• Limit the hours of operation in a manner that is not unduly restrictive.

• Prohibit stationary sidewalk vending in residential areas in areas zoned exclusively 
residential. (Roaming sidewalk vendors cannot be prohibited in areas zoned exclusively 
residential.)

• Prohibit sidewalk vending near permitted farmers’ markets, swap meets, and temporary 
special permit areas.

• Require sanitary conditions.

• Require vendors to comply with the Americans Disability Act.

• Request certain information about the business’ operations.

• Restrict any vending other than food or merchandise.

Impact of SB 946 – Safe Sidewalk Vending Act

18

Under SB 946, cities may:



• Require sidewalk vendors to operate in a specific area or within certain parts of the 
public right-of-way, unless the local authority is restricting vending to protect the 
community’s health, safety, or welfare or as designated by SB 946.

• Require vendors to ask permission from businesses or anyone besides the government.

• Prohibit stationary sidewalk vendors from operating in public parks, unless the park has 
a concession agreement, or the park is restricting vending to protect the community’s 
health, safety, or welfare.

• Restrict the number of sidewalk vendors, unless the city must restrict the number of 
vendors to protect the community’s health, safety, or welfare.

• Adopting additional requirements regulating the time, place, and manner of sidewalk 
vending unless the requirements are directly related to objective health, safety, or 
welfare concerns.

Impact of SB 946 – Safe Sidewalk Vending Act

19

Under SB 946, cities may not:



• Food and beverage (included in SB 946)

• Merchandise (included in SB 946)

• Services

Vendor Types

Potential Areas of Regulation

20

Operating requirements such as:
• No vending to customers in moving vehicles

• Comply with Noise Ordinance

• Clean up trash and maintain adequate trash containers in or on the conveyance or 
location

• No tables and chairs for customers

• Size/footprint of set up



• Distance requirements such as:

• Maintain ADA access

• Distance between vendors to allow for adequate passage and queuing

• Distance from driveways, crosswalks, fire escapes, fire hydrants, entrances and exits 
(including emergency exits), ATMs, parking meters, etc. to ensure access

• Distance from schools, libraries, park/beach concessions, and permitted events

• Roaming vendors generally allowed on pedestrian pathways in residential areas, 
commercial areas, parks and beaches

• Stationary vendors generally allowed on pedestrian pathways in commercial areas and 
parks/beaches with certain requirements but not in areas zoned exclusively for 
residential

• No sidewalk vending in environmentally sensitive areas with protected habitats (e.g., El 
Dorado Nature Center and wetlands areas) and in leased public spaces (e.g., Golf Courses 
and Rancho Los Cerritos)

Location considerations such as:

Potential Areas of Regulation
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• Residential: No later than 8:00 pm or sunset, whichever is least restrictive

• Commercial: No later than 10:00 pm or the operating hours imposed on other 
businesses on the same block, whichever is least restrictive

• Parks/beaches: No later than the closing time of the park/beach or sunset where 
there is no designated closing time

Operating hours such as:

Potential Areas of Regulation

22

• Education and outreach on vendor safety

Other non-regulatory efforts:

• Food and beverage vendors must obtain and display a Long Beach Health Permit at all 
times unless exempt

• All vendors must obtain and display a business license at all times

Permits and licenses such as:



• Health and Human Services Department: 
Environmental Health

• (562) 570-4132

• www.longbeach.gov/eh

• EnvironmentalHealth@longbeach.gov

• 2525 Grand Ave Rm. 220 Long Beach, 
CA 90815

• Long Beach Health Dept. is committed to 
assisting those interested in becoming a food 
vendor and obtaining a health permit. Please 
contact the Health Dept. for any health permit 
related questions.

Who to Contact

23

Regarding Health Safety Concerns 
or to Obtain a Health Permit

Regarding General Questions or 
to Obtain a Business License

• Financial Management Department: 
Business Licensing

• (562) 570-6211

• www.longbeach.gov/businesslicense

• lbbiz@longbeach.gov

• 411 W Ocean Blvd, 2nd Fl. Long Beach, 
CA 90802

http://www.longbeach.gov/eh
mailto:EnvironmentalHealth@longbeach.gov
http://www.longbeach.gov/businesslicense


• Take space, make space

• Eloquence isn't necessary

• Open and respectful

• Respect differences

Open and Respectful 
Discussion

Discussion – Community Agreements

24

What feedback and reflections do 
you have related to the 

preliminary analysis of the 
sidewalk vending survey? Is there 

anything missing?

What feedback and reflections 
do you have related to 

the potential areas of regulation? 
Is there anything missing?



Thank you!
For more information or to sign up to receive updates on this effort, visit: 
longbeach.gov/sidewalkvending
Daniel Ramirez, Food Truck and Sidewalk Vending Coordinator, Public Works
Brenda Soriano-Villa, Management Assistant, City Manager's Office
Katy Nomura, Deputy City Manager, City Manager's Office

https://longbeach.gov/sidewalkvending


Reunión comunitaria sobre la venta ambulante
Análisis preliminar de la encuesta sobre la venta ambulante y áreas potenciales de regulación

Enero de 2023 DESCARGO DE RESPONSABILIDAD: La siguiente presentación se dio en una reunión comunitaria solicitando comentarios 
sobre las regulaciones propuestas relacionadas con la venta ambulante.

Para aprender más sobre las regulaciones que están vigentes actualmente, visite longbeach.gov/sidewalkvending

https://longbeach.gov/sidewalkvending


• Abierta durante cinco semanas
• Viernes 11 de noviembre de 2022 - domingo 18 de diciembre de 

2022

• Esta encuesta está disponible en inglés, español, jemer y 
tagalo
• En línea en longbeach.gov/sidewalkvending

• Copia impresa en todas las bibliotecas públicas de Long Beach

• Público
• Cualquier persona que viva o estudie en Long Beach o que esté 

de visita

Visión general 

Encuesta sobre vendedores ambulantes

2

https://longbeach.gov/sidewalkvending


• Coordinación interna
• Oficina del Abogado de la Ciudad

• Oficina del Gerente de la Ciudad

• Servicios de Desarrollo

• Desarrollo Económico

• Administración Financiera

• Departamento de Bomberos

• Salud y Servicios Humanos

• Biblioteca Pública de Long Beach

• Servicios Públicos de Long Beach

• Parques, Recreación y Marina

• Departamento de Policía

• Obras Públicas

Participación de la comunidad

Encuesta sobre vendedores ambulantes
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• Promoción
• Comunicaciones del Alcalde y el Concejo de la Ciudad
• Boletín de prensa de la Ciudad de Long Beach 
• Boletín Go Long Beach
• Mensaje especial en la factura de los servicios púbicos de Long 

Beach
• Carteles/material impreso en las Bibliotecas Públicas de Long 

Beach
• Carteles/material impreso en organizaciones locales basadas 

en la comunidad
• Publicaciones en redes sociales, en Facebook, Twitter e 

Instagram en cuentas relacionadas con la Ciudad
• Visitas casa por casa del personal de la Ciudad

• Medios de noticias
• Medios impresos y cobertura de video de la encuesta de venta 

ambulante
• Residentes que publican en Reddit, NextDoor y otras 

plataformas para compartir información.

Participación de la comunidad

Encuesta sobre vendedores ambulantes
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Respuestas totales - 2312
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5%
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Respuestas escritas: Temas relacionados con beneficios
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Inquietudes sobre la venta ambulante
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Respuestas escritas: Temas relacionados con inquietudes
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Tipo de venta ambulante
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• Participación continua
• La Oficina de Salud Ambiental organizó un taller de Permisos de Salud en 

diciembre de 2022, al que asistieron más de 60 personas.

• Más de 1,200 personas firmaron para recibir actualizaciones regulares sobre la 
venta ambulante.

• Se organizaron siete grupos de enfoque con vendedores ambulantes, residentes, 
propietarios de negocios y organizaciones basadas en la comunidad entre 
diciembre de 2022 y enero de 2023.

• Promoción de la encuesta
• 6,953 vistas únicas a la página del sitio web de Venta ambulante de Long Beach.

• 127,887 usuarios de servicios públicos de Long Beach recibieron un mensaje 
especial en su factura.

• 18,899 de ellos tienen facturación sin papel.

Estadísticas complementarias

Impacto de la participación de la comunidad en la venta ambulante
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• Alcance

• Mejores prácticas

• Limitaciones de SB 946

• Consideración estimada 
del Consejo a principios 
de 2023

Desarrollo de la regulación de venta ambulante

La Ciudad está trabajando 
para establecer 

regulaciones que atiendan 
las necesidades y las 

inquietudes de los 
vendedores ambulantes, 

los residentes, los 
propietarios de negocios y 
otras personas interesadas.



• Se cambió la ley para legalizar a los 
vendedores ambulantes que venden 
alimentos o mercancía en las aceras 
públicas y otros caminos para peatones

• La Ciudad está limitada por SB 946 en 
los tipos de regulaciones que pude 
imponer a los vendedores ambulantes 
de alimentos y mercancías

• Las regulaciones deben ser por razones 
de salud, seguridad o bienestar

SB 946 - Ley de Venta Ambulante Segura
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• Código revisado de venta de alimentos al 
menudeo de CA

• Nuevo capítulo 11.7 - Operación compacta 
móvil de alimentos (Compact Mobile Food 
Operation, CMFO)

• Preparación limitada de alimentos revisada
• Expande las operaciones de alimentos

• Redujo los requisitos estructurales y los 
planes estándar del modelo

SB 972 – Código de alimentos al menudeo de CA
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• Exigir permiso o licencia.

• Limitar las horas de operación de una manera que no es excesivamente restrictiva.

• Prohibir la venta ambulante estacionaria en áreas residenciales, en áreas zonificadas 
exclusivamente como residenciales. (Los vendedores ambulantes que están en movimiento no 
pueden prohibirse en áreas zonificadas exclusivamente como residenciales).

• Prohibir la venta ambulante cerca de mercados de granjeros permitidos, mercados al aire libre y 
áreas con permiso especial temporal.

• Exigir condiciones sanitarias.

• Exigir que los vendedores cumplan con la Ley para Estadounidenses con Discapacidades.

• Solicitar cierta información sobre las operaciones del negocio.

• Restringir cualquier venta además de comida y mercancía.

Impacto de SB 946 - Ley de Venta Ambulante Segura
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Bajo SB 946, las ciudades pueden:



• Exigir a los vendedores ambulantes que operen en un área específica o dentro de ciertas partes 
del derecho de vía público, a menos que la autoridad local esté restringiendo la venta para 
proteger la salud, seguridad o bienestar comunitarios o según lo determine SB 946.

• Exigir a los vendedores que pidan permiso de negocios o cualquiera además del gobierno.

• Prohibir a vendedores ambulantes estacionarios operar en parques públicos, a menos que el 
parque tenga un acuerdo de concesión, o el parque esté restringiendo la venta para proteger la 
salud, seguridad o bienestar de la comunidad.

• Restringir el número de vendedores ambulantes, a menos que la ciudad deba restringir el 
número de vendedores para proteger la salud, seguridad o bienestar de la comunidad.

• Adoptar requisitos adicionales que regulen el tiempo, lugar y forma de la venta ambulante a 
menos que los requisitos estén directamente relacionados con inquietudes objetivas de salud, 
seguridad o bienestar.

Impacto de SB 946 - Ley de Venta Ambulante Segura

19

Bajo SB 946, las ciudades no pueden:



• Alimentos y bebidas (incluidos en SB 946)

• Mercancía (incluida en SB 946)

• Servicios

Tipos de vendedores

Áreas potenciales de regulación
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Requisitos de operación tales como:
• No vender a clientes en vehículos en movimiento

• Cumplir con las ordenanzas del ruido

• Limpiar la basura y mantener contenedores de basura adecuados dentro o en el 
transporte o ubicación

• No se permiten mesas ni sillas para los clientes

• Tamaño/superficie ocupada por la instalación



• Requisitos de distancia tales como:

• Mantener acceso ADA

• Distancia entre vendedores para permitir un paso y formación de filas adecuados

• Distancia de entradas vehiculares, cruces peatonales, escapes de incendios, hidrantes para incendios, 
entradas y salidas (incluyendo salidas de emergencia), ATM, parquímetros, etc., para asegurar el acceso.

• Distancia de escuelas, bibliotecas, concesiones de parques/playas, y eventos permitidos.

• A los vendedores en movimiento se les permite estar en caminos peatonales en áreas residenciales, áreas 
comerciales, parques y playas

• A los vendedores estacionarios generalmente se les permite estar en caminos peatonales de áreas 
comerciales y parques/playas con ciertos requisitos pero no en las áreas zonificadas exclusivamente como 
residenciales

• Ningún vendedor ambulante en áreas con sensibilidad ambiental con hábitats protegidos (p. ej. El Dorado 
Nature Center y áreas de humedales) y en espacios públicos alquilados (p. ej., campos de golf y Rancho Los 
Cerritos

Consideraciones de ubicación tales como:

Áreas potenciales de regulación
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• Residencial: A más tardar a las 8:00 p. m. o al atardecer, lo que sea menos restrictivo

• Comercial: A más tardar a las 10:00 p. m. o el horario de operación al que se obliga a 
otros negocios en la misma cuadra, lo que sea menos restrictivo

• Parques/playas: No más tarde que la hora de cierre del parque/playa o el atardecer 
cuando no haya una hora designada de cierre

Horas de operación tales como:

Áreas potenciales de regulación
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• Educación y alcance sobre seguridad de los vendedores

Otros esfuerzos no regulatorios:

• Los vendedores de comidas y bebidas deben obtener y mostrar un Permiso de salud de 
Long Beach en todo momento a menos que estén exentos

• Todos los vendedores deben obtener y mostrar una licencia comercial en todo momento

Permisos y licencias tales como:



• Departamento de Salud y Servicios 
Humanos: Salud ambiental

• (562) 570-4132

• www.longbeach.gov/eh

• EnvironmentalHealth@longbeach.gov

• 2525 Grand Ave Rm. 220 Long Beach, 
CA 90815

• El Departamento de Salud de Long Beach está 
comprometido a ayudar a las personas 
interesadas en volverse un vendedor de alimentos 
y obtener un permiso de salud. Contacte al 
Departamento de Salud si tiene preguntas sobre 
cualquier permiso relacionado con salud.

A quién contactar

23

Respecto a inquietudes sobre 
seguridad y salud o para obtener un 
permiso de salud

Respecto a preguntas generales 
o para obtener una licencia 
comercial

• Departamento de Administración 
Financiera:  Licencias comerciales

• (562) 570-6211

• www.longbeach.gov/businesslicense

• lbbiz@longbeach.gov

• 411 W Ocean Blvd, 2nd Fl. Long Beach, 
CA 90802

http://www.longbeach.gov/eh
mailto:EnvironmentalHealth@longbeach.gov
http://www.longbeach.gov/businesslicense


• Tome espacio, haga espacio

• La elocuencia no es necesaria

• Abierto y respetuoso

• Respete las diferencias

Discusión abierta y 
respetuosa

Discusión - Acuerdos comunitarios
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¿Qué comentario y reflexiones 
tiene usted en relación con el 

análisis preliminar de la encuesta 
sobre venta ambulante? ¿Hace 

falta alguna cosa?

¿Qué comentario y reflexiones 
tiene relacionadas con las áreas 

potenciales de regulación? ¿Hace 
falta alguna cosa?



¡Muchas gracias!
Para obtener más información o para inscribirse para recibir actualizaciones sobre este esfuerzo, visite: 
longbeach.gov/sidewalkvending

Daniel Ramirez, Coordinador de camiones de venta de comida y venta ambulante, Obras Públicas

Brenda Soriano-Villa, Asistente Administrativa, Oficina del Gestor de la Ciudad

Katy Nomura, Subgerente de la Ciudad, Oficina del Gestor de la Ciudad

https://longbeach.gov/sidewalkvending
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Attachment B5: Sidewalk Vending Community Meeting Notes 

Executive Summary 
1. There were some basic concerns about the formatting and clarity of the survey.  

2. Many of the business owners who participated expressed their concerns with the Sidewalk 

Vendors (SV) and business equity as they perceived the possibility of SV not being subject to the 

same regulations as brick-and-mortar restaurants in terms of safety, wellness, insurance 

requirements (Worker’s Comp and Liability), hand washing, restrooms, the cost of annual 

permits, tax collection, and the inspections process from the Health Department (surprise 

inspections). Many of the business owners who participated in the conversations expressed 

their desire to hold the SV to the same standards as regular business owners for business equity 

purposes. 

3. Many of the participants expressed their concerns on accessibility, ADA access compliance and 

the possibility of street vendors possibly blocking the right of way into brick-and-mortar 

businesses, fire hydrants, etc.  

4. A small segment of the participants expressed their concerns with the enforcement of City’s 

rules and regulations, pointing out that Long Beach banned polystyrene containers for local 

restaurants, but SVs still use them. A smaller sample also mentioned they had seen street 

vendors selling liquor without the appropriate license.  

5. A moderate number of the participants expresses their concerns for the wellness, safety, and 

health of both the street vendors and their customers. The participants cited the use of cash 

from the sellers which makes them a target for crimes. The same number of participants also 

expressed their concerns with the street vendors setting up shop very close to schools where 

according to them the SVs reduced accessibility, blocked traffic, and impacted the health of the 

children. 

6. A small segment of the participants expressed their desire to have some type of business 

guidance/training for SVs so they can better understand how to transition into more formal 

business models with the appropriate funding, permits, licenses, etc. 

7. A moderate number of the participants expressed their concerns about large companies setting 

up shops and passing them as individual businesses representing them as SV’s, while they could 

possibly be part of larger businesses.  The same group suggested a limit on the number of 

permits/licenses to each individual SV. 

8. A small segment of the participants expressed their concerns about the possibility of indentured 

servants being forced to operate as SV by organized crime. 

9. A moderate number of participants suggested regulating business hours for SVs to ensure safety 

for the SVs and also to reduce nuisances from having SV’s operating at all hours of the day.  

January 30, 2023: Virtual Presentation  
• Appreciated the extensive data collection and multiple modes of engagement  

• Inquired about the frequency of oversight/monitoring sidewalk vendors to make sure they are 

following current city protocols. Recommendation would include oversight/monitoring of where 

vendors are located across the City – maintaining an up-to-date map of vendor locations.  

• Survey findings appear inconsistent with the sentiments/concerns of COBA (business 

improvement districts)   

Department of Financial Management  
411 W. Ocean Blvd. 6th Floor Long Beach, CA 90802 

(562) 570-6211    FAX (562) 499-1097 



 

• Brick and mortar businesses are concerned about the lack of permitting requirements for 

street/sidewalk vendors    

• Feedback for future data collection, allow people to identify what kind of stakeholder they are 

(i.e., business owner, property owner, neighbor, etc.)   

• Some stakeholders were not aware of the survey/outreach that was conducted  

• Questions regarding City’s engagement of brick & mortar businesses, what feedback came from 

the survey and other means of engagement. 

• Ensure that a health permit and business license be required for vendors   

• Concerns for cleanliness of the area; accountability for maintenance of public right-of-way   

• Considerations for Health Regulations (handwashing sink/facility, restroom requirements). 

Traditionally, restaurants are randomly inspected by a food inspector – e.g., temperature 

checks, etc. Businesses will be shut down if not in compliance. With such few enforcement 

officers, what does the oversight and enforcement of enforcement officers look like?   

• Observation that when sidewalk vendors shut down, the public are not informed or notified of 

why – this gives the impression that there are no consequences for sidewalk vendors. Potential 

risk of reopening at another location and people could get sick.       

• Similar to handwashing facility needs, questions/concerns for handling of money and food   

• Topics of regulation: Not having chairs/tables for vendors (customers)   

• Concern for the potential risk for illicit activity/monopolizing of street/sidewalk vendors. What 

controls/regulations should exist to ensure workers are not taken advantage of?    

• Consideration for a tax to maintain the sidewalk where vendor operates (i.e., power washing)    

• Required displace of A, B, C rating (+2) – recommendation for clear posting  

• Concerned about trash, frustration with not   

• Concerned about experience for brick and mortars – especially in regards to fees and jumping 

through hoops. Feeling disappointed that nothing about the reality of brick and mortar 

experience being captured.   

• Concerned about the process for opening brick and mortars in the city of long beach  

• Expressed frustration with fees, health requirements for employees, work rules associated with 

operating a restaurant, equity in health standards between sidewalk vending and brick and 

mortar.   

• Concerned that parking in existing parking stalls constitute theft – not paying for cleaning, 

waste, and negative cleanliness. Frustration with the survey – and concerned about pay rates for 

sidewalk vending employees. Concerned that it doesn’t benefit City of Long Beach  

• Desire to collect information from brick and mortar businesses as well 

• Concerns about the environment (diesel engines, gasoline). Concern that diesel emissions, and 

grease  

• Concerns about Styrofoam to-go containers, litter   

• Concern that sidewalk vending is contributing to downtown restaurant business vacancies, and 

not just downtown  

• Concern that there is an inequity between sidewalk vending and brick and mortars  

• Expressed frustration with inequity for retailers – sidewalk vending and retail  

• Frustrated with parklets, and the fact that retailers were left out.   

• Express the want to encourage best practices with street vendors, looking to apply proper 

regulations  

• Concern that there is a lack of enforcement by the city in regards to what is already happening    

• Express the want to enforce parking, dumping – through fines  



 

• Express concern that most of the operators are not Long Beach businesses, concerned that it is 

tied into human trafficking  

• Concerned that the lack of enforcement over turnover negatively impacts community, especially 

emphasizing the economic value loss. Concern that taking a spot leads to a major economic loss 

to retail corridors (not just in meter revenue, but new visitors)  

• Express - Is it possible to have a food truck area?   

• Concerned about sidewalk vending frontrunning businesses  

• Express interest in size regulation – the footprint of a vendor – ADA regulation is important  

• Express interest in distance from door/disabled parking lot – making sure it is safe for 

wheelchair users  

• Express interest in limiting certain areas for roving sidewalk vendors (I.e. beach, park)  

• Express interest in mobile businesses, hoping to have place for people to park for several hours 

and then move on – even if it means paying a fee for several hours   

• Express concern with sales tax, payroll tax, property tax  

• Express concern with health permitting – how do you allow for the cooking of meat and 

checking with the health department?   

• Express concern with the safety of inspectors, express concern that these are not mom & pop 

shops  

• Express concern with safety threats from sidewalk vendors  

• Expressed concern with unintended consequences of these state laws  

• Concern that sidewalk vendors may be exploited  

• Concern that ADA ramps are blocked by sidewalk vendors and support vehicles  

• Concern that fire hydrants are blocked   

• Concerned that no-parking signs are not being followed  

• Express desire to enforce parking laws  

• Express desire to enforce littering fines  

• Express desire for health permitting and checked and followed through  

• Express desire for licensing based on type of sidewalk vending   

• Express desire to lake a close look at above-board costs for holiday market and other types of 

permits/fees 

• Breakdown Question regarding operating hours or locations of   

• Proposal to restrict sidewalk vending in BIDs - Seconded, and third support  

• Counterintuitive to work that has taken place to establish BIDs  

• Definitely require a Health Permit and Business license  

• Location-based licensing and health permit  

• Enforcement arm needs to be substantial - after hours and weekend is a must  

• Requirement to protect surfaces, proper disposal of grease  

• Extend the ban on Styrofoam to-go containers to sidewalk vendors  

• If a sidewalk vendor is hurting a business, ex: Smoking meat next to a vegan restaurant, a 

business owner should have the ability to request that the City remove the vendor as a welfare 

concern  

• Require a Point of Sale System to somewhat track Taxes  

• Annual report of sales tax portion revenue received from sidewalk vendors – Ultimately, is the 

city benefitting from sidewalk vendors  

• Public facing map of permitted special events and sidewalk vendor distance requirements from 

them. n of type  



 

• The ban on Styrofoam to-go containers has not been enforced, and it was originally envisioned 

that fines from the enforcement arm, would in turn fund the enforcement, hopefully this 

ordinance does not end the same. s of vendors and how many stands they own 

• Comment: Beginning of presentation heavy focus on advantages rather than concerns   

• Survey seemed limited, as a concern: walking in the city and the importance surrounding that 

the safety is not considered and needs to be regulated so its not dangerous. How and where 

they will take place in relation to the additional bicycles, and electric scooters.  

• When we can hear about how we go about penalties with those that are violating regulations. 

Ex: cleanliness and trash how will these vendors get penalized? What is the plan on how they 

will work.   

• Comment: Regulations are pointless if no one is imposing them, useless waste of time and 

energy if we have no monitoring. Additional monitoring will require staff time or money. The 

safety of public should be considered rather than just the safety of vendors and tax payers.    

• Concern regarding busy vendors and dangers. Businesses have vendors that have to pay taxes, 

rent and it hurts business. Where can we find a balance to regulate the amount of people in a 

certain area. Businesses have very strict health codes, we would like to see them amongst 

vendors as we see them even with food trucks.   

• Permits and paperwork for non US citizens  

• Safety vendors and concern surrounding hostility towards vendors   

• Vendor safety to be considered and somehow have some enforcement. How can we do this and 

keep vendors safe? Food safety, licensing, and Sales tax?   

• Fair wages for the people working.   

• More resources for enforcement.   

• What about exhaust from cars contaminating food?  brick-and-mortar restaurants.   

• Enforcement concerns. Vendors do not start until after 5pm. Concerned about fines. Wants a 

tiered fine.   

• Some vendors are serving alcohol without an ABC license.  

• Concerned about sales tax and other fees brick and mortar businesses have to pay. Concerned 

about health requirements.   

• Wants to encourage people to follow regulations. Including cleanliness.  

• Who is responsible for injury in the ROW.   

• Would like to get the police department involved with enforcement.   

• Fines to brick and mortar businesses are not equal to fines to sidewalk dining.   

• Why was health department able to shut down restaurants during covid but they can’t do 

anything about sidewalk dining.     

• Business owners want the same regulations they have imposed on sidewalk dining.   

• Threats of violence between street vendors that are following the rules and those that are not.   

• Can the police give out tickets for health or business department violations.   

• Educating and assisting SVs on the process to obtain health permit. Educating the public on 

what exactly SB 946 is and how it promotes access for SVs to permits.    

• Schools needs SV to provide meals, nutrition, public spaces.   

• Provide more information to the bill itself, FAQ sheet, with any outgoing information.   

• Providing the clear differences between SVs and brick and mortar for public.   

• Clarity on CLB needs to provide a clear emphasis on limiting SVs from brick-and-mortar locations 

– who can sell what in front of where. Letting the customer decide what they want to buy and 

where they want to buy it from.   



 

• Food deserts – no limits on when SV can operate in public.   

• Question/concern about restricting SVs from Farmers Markets. Litigation in Los Angeles.  what 

the current laws for sidewalk. 

• Huge deal for me. Owns a business on 2nd st. Pays for workers comp, and all types of expenses. 

This makes me want to close my shop and open a roving shop. There are no regulations. No 

bathrooms, nothing. Don’t agree with this at all. Long Beach can say no like some cities in OC do. 

Should be a vote by the citizens.   

• Business owners on anaheim. Agree that the street vendors need regulation. Need to pay their 

dues. Unfair that they don’t pay and the business owners do. No rent, no employee payment. 

The vendors will make the streets look more chaotic.  

• It’s not just rent and payroll. The street vendors are not paying sales taxes either. If the business 

owners need to close because street vendors are set up in front of their business, that will hurt 

the taxes the city collects.  

• What about ADA? IF business owners are allowing taco trucks to park, they should also have to 

pay a fee to host them. Concerns about bathrooms, water, food storage, cross contamination  

• The survey was confusing. Not against the vendors who have gone through the process with the 

city. The survey made it hard to understand whether it was asking about food carts or pop-ups. 

More concerned about the pop-up establishments. Want to support the entrepreneurs who do 

it the right way and can contribute to the neighborhood.   

• Re-do the survey so the difference between mobile and non-mobile operations are more clear.   

• Specify on the survey if you are against vendors overall, or just those who are not meeting the 

regulations. 

• Restriction on the feet from another restaurant. Why are pop ups ok but taco trucks need to be 

100 feet away from a restaurant.   

• Concern about trash, oil, cleaning the street.  

• How will parking be affected? Businesses hurt by loss of parking because the pop ups and 

vendors are taking the space.   

• Fire regulations and pollution regulations. Health dept regulations. 

• Impacts on the residents negative or positive. Limited near residents too many at the street  

• 1 said Survey was fine  

• 1 felt Survey was for vendors, results vs residents, making separate survey for vendors and one 

for residents    

• No question how important the positive was vs the negative, too much focus on positive, 

nothing for negative questions, nothing of value to the community  

• 1 Didn’t see survey  

• 2 Conflicting survey results, redo it 

• What is the city doing to enforce? Is there a funding to enforce?  

• Garage sales are enforced why are these unpermitted stands not?   

• Same set up at most taco stands, is the city going after the owners of multiple stands?   

• Using all sidewalk space, walk around the vendors, health and safety issues mechanical fridge 

and no food safety   

• Can the city afford enforcement, should come from permits, support the enforcement, 

permitting process?   

• Concerned resources/ if we can’t enforce why are we allowing this to happen in our city?  

• what is the plan to enforce, resources?  

• Regulation on lighting    



 

• Not every area is being addressed equally, they don’t see vendors on 2nd street other affluent 

areas 

• Common input was that the sample size was too small  

• Some were saying that not enough people knew about the survey, and it was not broadcasted 

adequately   

• Some were saying that they knew about the survey itself after the fact 

• The overall focus of this room was on the implementation of regulations for sidewalk vending, 

primarily food   

• Business owners were concerned about the equity of fees compared to brick-and-mortar 

business owners  

• From non-business and business owners, supporters and opposers of sidewalk vending, they 

were all in support of bringing these operators into compliance   

• Regulations of locations in compliance with all ADA etc. (other health and safety concerns) 

• Survey questions were right on   

• Number of actual sidewalk vendor surveys  

• One on one outreach with vendors  

• Is there a way to get connected with vendors?  

• Live surveys for vendors in the field.  

• How the answers were a little different between residents, business owners  

• Differentiate food trucks and sidewalk vendors?  

• Food safety data related to sidewalk vendors; it shows that it starts in stores.  

• Foodborne illness data and where it originates  

• Avoid stereotypes and educate about vendors and that they are actual business owners  

• Survey came directly to email from the council member. 

• Parking concerns  

• Safety and cleanliness  

• Avoid loitering for safety issues  

• Hours of Operations should be considered for safety concerns  

• Signage for the hours of operation  

• Parking hours for food trucks or SWV whose location impacts parking for residents  

• Residents are told not to park in the area where food trucks are setting up, the reverse should 

be the same.   

• Roaming vendors, have some nuance with locations where it could be mixed use  

• Regulated and enforced with staff and signage  

• Leave room for conversation where there are wider sidewalks, if ADA access, or no impact on 

parking.  The size may not necessarily may have an impact.  

• Look at closely blocking access to schools, libraries, etc.  There could be some positivity that 

comes from vendors in these areas, it could serve the community in a positive way  

• Vendor shouldn’t be treated like a liquor store near a school, vendors shouldn’t be immediately 

perceived as dangerous.    

• In parks and beaches, all locations are fair game if there is no permitted group.  

• Be careful not to permitted groups to much power to keep vendors away or push them to far 

out from spaces they can legally be at  

• The footprint or size of vendors should be flexible and related to the potential space where they 

will conduct business.    

• Be open to nuance City of Long Beach when drafting the ordinance  



 

• Ordinance should be careful with creating limits, one vendor's size might work in one area and   

• Concerned for Health & Safety of patrons. If someone eats from a street vendor, is there a 

method for reporting or make known their concerns?   

• Health is not a big concern. “Eat at your own risk”- You can see the food being prepared.  If you 

don’t like it, don’t eat there or don’t go back.   

• Issue with enforcement.  How to enforce regulations with “bad actors”?  Health Department 

doesn’t have the manpower to regulate all of the unpermitted vendors.  

• Missing: Infrastructure.  The city promotes walkability, biking, outdoor activities. How to best 

utilize outdoor spaces for all vendors, consumers, pedestrians, bikers, etc. 

• Hours of operation:  Hours are too restrictive.  Tourists in downtown area or people in North LB 

who don’t get home until late hours.  Restrictive hours limits accessibility.    

• Vendors in some areas promotes public safety, community and camaraderie.  In an area that 

may not be well lit at night, food vendors provide lighting and community presence.  

• Parking limitations.  Trucks downtown take up a large portion of parking leaving little for  people 

who are trying to patronize the downtown businesses. Will there be a limitation on how much 

parking will be allotted for vendors?  

• Distance from schools and churches: vendors outside of schools provide more nutritious food 

than fast food, which still may be quite a distance from the school.  Vendors outside of churches 

bring community together and is cost-effective for families who may not be able to afford dining 

out at a restaurant.   

• Vendors in residential areas creates community between vendors and residents.   

• Restroom access for vendors: will there be regulations  

• Concerned about competition for brick and mortar facilities.  

• Once implemented, how will vendors be informed?  Will there be an education period or will 

the vendors be cited immediately  

• Centralizing vendors to specific locations only will lead to accessibility issues for those in food 

deserts.   

• A majority of the concerns were around brick-and-mortar businesses – safety concerns, 

cleanliness concerns, long lines, parking concerns (limited parking for other businesses and 

safety personnel).   

• Accessibility issues and safety concerns around business corridors – open grill (concerns around 

fire and the safety concerns for people who are blind, influx of people in the street).   

• How vendors affect brick and mortar businesses.   

• Should be mandatory – health licenses, require vendors to comply with ADA 

• Vending enforcement was also a key item of discussion – suggestions included violation fees 

such as parking fees.  

• Add regulation – proof of people paying minimum wage.  

• Data around folks getting ill as a result of street food. 

• Participant expressed concerns on the regulations being too harsh, especially in downtown 

when there are many fire hydrants (etc.), density could be an undue burden.  The main concern 

from the participant is over regulation.   

• One of the participants expressed his desire to understand how health and safety is different 

between street vendors and regular restaurants...can the City elaborate on those differences?  

• A participant expressed his concern that regular restaurants are heavily regulated while the 

street vendors may not have the same level of regulations. The participant advised operating 

hours are different for street vendors from regular restaurants.  



 

• The same participant expressed his concerns that regular businesses have tax liabilities that 

street vendors don’t have.  

• Physical distance and restroom access.  

• A participant advised he had concerns and requested for a better understanding on how the size 

of the street vendor operations may impact regulations, fees, permits, requirements. Participant 

has seen different size operations (small, medium, large). It would be nice to understand how 

that would impact policy and the costs associated with the permits.   

• One participant expressed his concern on who is going to regulate the street vendors during the 

evening hour.  He advised the health department won’t do it because the Department has 

limited staffing.  The same participant also advised regular restaurants get visits from the health 

department ever 3-6 months, but not the street vendors.  

• One participant requested Council considers the equitable impact of policy on regular street 

vendors since the entry into the restaurant industry can vary depending on capital. The 

participant’s concern as he mentioned, would be the impact on the working class severely since 

they face the largest burden entering into business.   

• Another participant expressed his concerns about fairness vs. Equity. His concern was based on 

the fairness to brick and mortar businesses who  applied for permits, comply with health, local 

rules, permits, etc., vs. The street vendors who don’t.  His main concern was on what’s next on 

the regulation frontier? If we don’t' regulate street food vendors, What’s next? Will we have 

clothing vendors in front of clothing stores?   

• One of the participants suggested for better education on obtaining business loans for street 

vendors to start their own business.  The participant advised It’s not easy, but can be done.   

• One of the participants advised/recognized the City is working on State parameters.  

• One of the participants commented/highlighted the liability potential for the City when there 

are limits on parks that have concessions. How does that impact regular restaurants.   

• One of the participants suggested it would be helpful to get the history on how current 

restaurant owners started their own business so regular brick and mortar restaurants can 

related to these new startups (street vend Suggests that survey should be posted publicly for 

longer time period to capture more responses  

• Glad to see proactive feedback seeking via survey  

• Recommends having data controls on future surveys – current survey allows people to answer 

many times and concerns that City has no ability to track who is answering what.  

• Concerns that LB will become a place filled with tents like a swap meet, particularly in residential 

areas – compares to LA state of SV  

• Concerns that brick-and-mortar businesses face more barriers to start up than SVs  

• Concerns of regulation from a health and tax paying perspective  

• Concerns about food safety (temperature, handwashing)  

• Concerns of block sidewalks and accessibility for people who are disabled  

• Concern for enforcement – how will this be paid for? Where will budget come from within City?  

• How do we hold businesses/SVs not following the regulations, how do we hold them 

accountable? What is this process and how do we pay for it?  

• Concerns about difference between public vs private space SVing enforcement  

• How do we access SVs for enforcement of regulation?   

• Recommends considering stores in place and involve them in the permitting process if possible 

for SVs  

• Recommends requiring SVs to post business license like stores + food trucks  

• Recommends regulation by neighborhoods/geographic zones to meet hyperlocal interests   



 

• Worried about street vendors and what types of penalties will be incurred in any violations? 

How many inspectors will be engaged in law enforcement?  

• What types of regulations currently exist for street vending?  

• How many food carts can street vendors have?  Concerns about business owners leaving out-of-

town vendors and not paying taxes.  Concerns about supplier safety and food handling safety,  

• Will permits be restricted to Long Beach residents and/or out-of-town individuals?  

• I want this to be available to Long Beach residents. Concerns about people outside the city 

occupied the number of assigned pemits  

• Will the city give permits based on how many cars or employees? Or both?  Think that the 

maximum number of permits is two per residence.  

• Will permissions be unlimited? 

• Like food trucks, street vendors should be granted similar access.  

• Carts should be designed to match the operation or food being sold.  

• Concerns about calling the police at street vendors and sometimes walking patones and feeling 

disturbed.  

• Street vendors must receive permission to make them feel confident about their operation. 

Permits must be able to track how many cars, trucks, etc., are tied to the business.  

• Concerns about the business owner monopolizing street vending. People should be given the 

opportunity to run their own business and have their own permission.  

• Worried that restaurant business owners are getting involved in the process only to obstruct it.   

• Will street vendors be required to store their carts in a special facility or can they take them 

home?  

• Will street vendors be required to have an EIN number or social security number? Either one or 

the other? Or both? 

January 26, 2023: In-Person Presentation at Martin Luther King Jr. Park 
• The survey could be skewed because it was difficult to navigate for some. 

• There is a concern about enforcement. There is a perception that the Health Department is not 

currently enforcing on food vendors and will not be able to enforce on food vendors. 

• Permits should be owner-operator based; not multiple permits issued to one person. 

• Opposed to Corporations being eligible for permits 

• Vendor’s should be required to have a CA Seller’s Permit 

• Customers prohibited form parking in adjacent business’s parking lot 

• 6’x3’ Vendor Footprint 

• Require a certain distance from marked scooter parking 

• Unfair that park and beach concessions are protected but not regular businesses 

• Require a sidewalk use permit 

• Allow vendors to close later than businesses near them, maybe 10 or 11, as sidewalk vendors 

provide food options when other businesses are closed 

• Provide economic incentives for brick-and-mortar businesses. 

• Surprised by the 2/3 in favor of SWV with some or no concerns.   

• Two members stated the survey was difficult to follow. 

• Some members of the breakout group were confused by the wording of the questions. 

• Surprised by the 2/3 in favor of SWV with some or no concerns (regarding the surrey).   

• Two members stated the survey was difficult to follow. 

• Some members of the breakout group were confused by the wording of the questions. 



 

• General theme for Hours is that they should be drafted wisely and consider the different areas 

affected.   

• Hours of operations are unrealistic 

• In some cases, the hours may need to be extended 

• One member in the group prefers hours not be extended  

• Hours should differentiate between Residential and Commercial areas) 

• Footprint of Vendors 

• Eddie – 10 X 10 feet is reasonable 

• One person said 10 x 10 is too big and depends on where it is setting up. 

• What will the space between vendors be? 

• Will the types of spaces vendors are allowed in be identified? 

• Examples of vendor types and their footprint was discussed 

• Ice Cream Pushcart 

• Taco Stands 

• Vendors with cooking grills that extend too far should not be allowed. 

• Ordinance should address the size of the vendor and how many vendors are allowed in an area. 

• How many pop-up stands can an owner have in the city? 

• The City of Lakewood has an ordinance or doesn’t have this problem. 

• City staff should study the city’s processes  

• Avoid residential areas 

• Promote in the business districts 

• Avoid locations near liquor stores  

• No alcohol sigs should be displayed 

• Either by the vendors or by the city. 

• Educate vendors on the ordinance when it is released.  It should be easy for vendors to 

understand the new ordinance.  City should focus on education of vendors and the public. 

• City will need all hands-on deck approach during the first months of the  

• Can signs be posted with hours of operation or displaying any information related to sidewalk 

vending? 

• Can the ordinance restrict the number of permits in an area that are allotted? 

• Can the ordinance choose where the vendors sell? 

• NO ALCOHOL ALLOWED or Sold  

• No loud music  

• Can special events be created for vendors only in designated areas? 

• How will the licensing process work?  One license per cart? 

• Will payroll taxes be assessed?  

• Is a business license going to be needed? 

• Not enough community input 

• A similar meeting for food trucks would be appreciated. "Feeling left behind" 

• For context, my group were all food truck owners under the impression that this meeting was 

going to cover them too. 

• Concerns after after hours enforcement. 

• Not enough Health Department presence to count on their enforcement 

• high traffic areas like The Pike should be open to trucks/vendors but everyone needs to be 

regulated. 

• Where can trucks go if everywhere has parking signs targeting weight and height restrictions? 



 

• "Public Safety" "Public Welfare" etc. need concrete definitions and explanations to be fair 

• Everyone should be allowed to compete 

• There needs to be regulations but the City needs to make sure minorities are not targeted.  

• Concerns about prejudicial behavior toward the street vendors based on race. 

• Trucks/Carts are a diverse, low cost, efficient option that attracts tourists.  

• Perceptions that anti-vending opposition is along racial/prejudicial lines 

• The City needs to pass a law and actually enforce it. That means workers checking for permits, 

after hours inspections etc. 

• Concerns over lack of enforcement were another common theme.  

• The City should show how vendors are benefiting it's neighbor cities inside LA County.  

• Carts should be commissaries like trucks (An at actual commissary). 
• Who monitors the health permits? 

• How will the city/health department handle the increase in street vendors? 

• It does not seem that the city is inclusive of other cultures sidewalk vending (in terms of 

perception) 

• Vending is taking place between 5pm-10pm; operating after business hours and weekends 

• Concerns of reporting abilities during after hours 

• Concerns of food safety (lack of sneeze guards), who is checking the sidewalks (interrupting ADA 

walkways) 

• Concerns of blocking sidewalk traffic  

• Concerns of zoning and commercial corridors coupled with “mark out” areas  

• Concerns about vendors setting up in front of other permitted/licensed businesses. is it fair to 

the business? 

• What kind of permit do you need for selling products, not food? 

• Concerns about merchandise products such as phones and potential scam to steal people's 

identity/personal information 

• What type of benchmarking was done? What have other cities done? What type of perception 

are we trying to give? 

• Will another survey be issued? 

• If the city going to allow/permit then the health dept should have a dedicated sidewalk vendor 

division/team 

• Concerns about response/effectiveness between different neighborhoods 

• Concerns about staffing levels  

• Concerns about vendors moving location upon confiscation of equipment (ongoing issue) 

• Are citizens able to call the police department to report vendors? 

• Can we pivot to not go down the route of sidewalk vendors as a term? 

• How are they being protected by local gangs? 

• Concerns about propane tanks and safety of people walking by 

• Could we do parameters around how the food is cooked? 

• What areas did the survey take place? 

• Zoning? These stands seem to be everywhere. Could the City enforce what areas they can be 

located in? 

• Business Licenses. Are these vendors required to get City Business Licenses and Health Permits? 

• Does the City have enough staff to oversee this problem?  

• In other city's Human Trafficking has been found to be a problem, with workers? How is the City 

of Long Beach prepared to deal with this issue? 



 

• The stands do not have three compartment sinks, restrooms, etc. How is this not a health 

violation? 

• Traffic, safety, and health concerns with street vendors setting up shop near schools where the 

vendors can block traffic, sell unhealthy food, and carry cash which can attract criminals (Lincoln 

Elementary School). 

• Hours of operation focused on food sidewalk vendors 

• Residential: 8am – 8pm or sunset 

• Vendors usually leave before sunset due to safety reasons  

• Commercial: 8am – 10pm, 8am – 11pm  

o After 10pm being mindful of noise both by external speakers and noise level in packing 

up.  

• Abide by similar rules that restaurants must follow related to noise 

• Beach/Parks: 8am – 10pm, 8am – 11pm  

• Vendors typically leave upon closing hours in these locations because their potential clients 

leave  

• Restrictions on Proximity based on similar products for example a restaurant that sells tacos to a 

sidewalk vendor that sells tacos  

• Sidewalk vendors should keep distance amongst each other for safety and pedestrian passage  

• Permit  

• Question on lack of clarity of LA County health permit versus City of Long Beach being valid 

within Long Beach?  

• Attendees had differing comments on whether an LA County Health Permit works in Long Beach 

or not.  

• Application assistance  

• Work on promoting it by 

• Sharing with Spanish news media 

• Text banking  

• Facebook pages  

• Financial burden of complying with health code for restaurants versus sidewalk vendors that are 

not in compliance with health code  

• Loss of business for restaurants  

• Vendor safety related to an owner having multiple workers who vend and are dropped of in the 

City to sell and later picked up 

• Protection for sidewalk vendor “employees” from sidewalk vendor “owner”   

• Concerns for survey credibility related to turnout levels 

• Concern for safety of SV workers and customers 

• Suggests gathering department feedback on their role in SV regulation such as budget and 

resource usage (ie FD, PD, Health) 

• Recommends processes in place for accountability about health concerns 

• Ex. Who to call when person is ill after consuming SV food, figuring out who is permitted 

• Concerns for worker and owner accountability to business responsibilities such as taxes, payroll, 

and workers compensation 

• Concerns for sanitation such as grease and litter on sidewalks 

• Recommends SV zones to help with tracking 

• Recommends further exploration of other city regulations and their impact 

• Suggests SV required to obtain and display permits and licensing 



 

• Suggests Health department have more staff and resources to permit and inspect businesses 

including SVs 

• Requests clarified timelines and decision path from City 

• Recommends requirement that considers community impact such as operation hours, lighting, 

and noise 

• Concerns for creating whole process that is so built out it isn’t followed 

• Recommends creating process to have contact info, permitting, and health dept. ratings 

available to public such as a QR code 

• Concerns for how City will generate revenue (taxes, fees, cost of City services) 

• Recommends identifying ways to have SVs invest in community such as business development 

orgs like DLBA 

• Will there be a limit to the # of permits given? 

• Recommends ways to have community and City support/reward SVs that are properly permitted 

• i.e. List of permitted SVs for community events, using this as a tool to engage the community, 

etc.  

• Suggests clarity and transparency when defining exemptions – limit subjectivity 
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Attachment B6: Sidewalk Vending Survey Graphs 
Graphs Represent Total Survey Respondents 

Question 1: In your opinion, the benefit of having sidewalk vending in the City is…  

 

 

Question 2: In your opinion, the concern with having sidewalk vending in the City is… 
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Question 3: What is your opinion of sidewalk vending? 

 

 

Question 5: How often do you see sidewalk vendors in Long Beach? 
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Question 6: What type of sidewalk vending do you see? Select all that apply. 

 

 

Question 7: What time of day do you see sidewalk vending? Select all that apply.  
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Question 8, 9, 10: In what areas of the City do you see sidewalk vendors? In your opinion, are there 

areas in the City where sidewalk vendors should be limited? In your opinion, are there areas in the City 

where sidewalk vendors should be included? Select all that apply. 

 

 

Question 11: How familiar are you with recent state laws impacting sidewalk vending? 
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Question 13: What language do you speak most at home? Select all that apply. 

 

 

Question 14: How would you describe your ethnicity? Select all that apply.  
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Question 15: What is your age group? 

 

 

Question 16: What is your annual income? 

 

 

 

Question 17: Including yourself, how many people currently live in your household? 
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Question 18: Do you identify as someone who has a permanent disability? 

 

 

Question 20: What is your relationship with the City of Long Beach? Select all that apply. 
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Question 21: For Long Beach Residents, I live in…  
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Graphs Represented by Long Beach Connection 

Question 1: In your opinion, the benefit of having sidewalk vending in the City is… 
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Question 2: In your opinion, the concern with having sidewalk vending in the City is… 
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Question 3: What is your opinion of sidewalk vending? 
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Question 8, 9, 10: In what areas of the City do you see sidewalk vendors? In your opinion, are there 

areas in the City where sidewalk vendors should be limited? In your opinion, are there areas in the City 

where sidewalk vendors should be included? Select all that apply. 
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Question 11: How familiar are you with recent state laws impacting sidewalk vending? 
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