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Public Affairs Highlights and Initiatives 
June 2022 

 

Advertising/Marketing 
Long Beach Airport (LGB) continues to market itself to the community. LGB was a 
banner sponsor for Tichenor Clinic for Children’s Superheroes Resource Fair, and we 
promoted our nonstop flight destinations in a full-page color ad in the Andy Street Black 
History Celebration event program. 

  
 
In June, we placed full-page color ads promoting our destinations in the LGBTQ Black & 
White Ball program and the National Council of Negro Women 36th Annual Fundraiser 
program. 
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LGB supports the Press Telegram’s Newspapers in Education program and was 
recognized in its partnership advertisement. 
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We updated our destination postcard and website to reflect Nashville (BNA), the newest 
destination via Southwest Airlines. Daily nonstop service begins November 6, 2022, 
with weekday service continuing to Ronald Regan Washington National Airport (DCA) 
after an approximately 45-minute stop at BNA. We also added Breeze Airways, which 
received a permanent flight slot to start service this fall.  
 

 
 

Community Outreach 
We continued to engage with the community via our social media channels. In June, we 
celebrated Pride Month and Juneteenth, promoted our Festival of Flight and green 
intiatives, showcased visiting aircraft and provided construction updates. 
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LGB participated in two community events in June. The Andy Street Community 
Association’s 10th Anniversary Black History Celebration: Yesterday, Today & Tomorrow 
celebrated African American history, heritage, arts, culture, contributions and legacy 
with a diverse audience over three days. And LGB staff met community members at the 
Long Beach Juneteenth Celebration where thousands enjoyed a variety or cultural 
performances.  
 

          
 
We published our monthly edition of the Business Partner Brief. In June, our featured 
partner was Wayne Grakowski, the Transportation Security Administration Lead 
Transportation Security Manager at Long Beach Airport. 
 

 
 
 



5 
 

Customer Experience 
June is National LGBTQ Pride Month and we celebrated with a rainbow display of 
colors on our historic terminal.  
 

 
 
We were proud to illuminate the terminal red and green in honor of Juneteenth. 
 

  
 
Our LGB Live! summer concert series continued through the month of June. And on 
June 21, we invited a couple of artists to celebrate Make Music Day, a free celebration 
of music around the world. Launched in 1982 in France, Make Music Day is now held 
on the same day in more than 1,000 cities in 120 countries and right here at LGB! 
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A new “All Gates” LGB branded slide was added to the Ticketing Lobby screens to 
enhance wayfinding signage for departing passengers. 
 

 
 

Government Affairs 
Long Beach Airport took home two awards from the Construction Management 
Association of America Southern California Chapter (CMAASC) 29th Annual Awards 
Gala. The Project Achievement Awards highlight the best of the best, those projects that 
serve as an example to the industry, and LGB was recognized for the improvements to 
Taxiway C and the reconstruction of Taxiway B (redesignated as Taxiway E). 
 

 
 
Director Cynthia Guidry attended the 37th Annual Aviation Minority Advisory Council 
(AMAC) Airport Business Diversity Conference: Redefining Aviation Opportunities 
Together.  
 
The American Red Cross held a blood drive at LGB where 10 blood donors (including 
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two first-timers!) donated nine units of blood – this quantity can potentially save 27 lives. 
We’re proud to partner with the Red Cross to hold this worthwhile event three times 
each year. 
 

 
 

Media 
There were 85 earned media placements in June. The stories that garnered the most 
interest focused on Southwest Airlines launching its new route from LGB to Nashville, 
Long Beach Airport adding Breeze Airways this fall, F/A-18 training operations at LGB 
and dozens of flights were cancelled at regional airports during Father’s Day weekend – 
but none at Long Beach Airport! 
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Social Media 
Facebook was up to 19,966 likes in June. The post with the greatest reach (38,036): 
 

 
 
Twitter was up to 14,586 followers in June. Tweets generated 90,700 impressions. The 
post with the most interest:  
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Instagram was up to 10,155 followers in June. Posts averaged 215 likes each. The most 
popular Instagram post:  
 

       
 
 
Our Father’s Day post that featured LGB’s Delta Alpha intersection sign on the airfield, 
which reads “DAD,” was a fun way to honor aviation-loving dads and did especially well 
on LinkedIn. It garnered 19,000 impressions and 770 likes, making it LGB’s most-liked 
LinkedIn post ever! 


