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Revenue from the LBTBIA has aJJowed the Long Beach Area Convention & Visitors
Bureau (CVB) to explore new market areas previousJy unavailable due to tight funding
issues. For the first time in nearly a decade, money was available to fund a limited
adveI1ising and promotion campaign aimed at the leisure travel market , while also
allowing some expansion of the CYB' s sales and marketing efforts in the meeting trade
marketplace.

LBTBIA funds helped create a /leV," image campaign for Long Beach, complete with
dramatic new photo 'Taphy of the city and vibrant1y enticing ads and collateral matenals.
LBTBIA revenue provided the extra impetus needed to take the first steps of a strategic
marketing effort to positon Long Beach as a desirable urban, waterfront destination for
both pleasure travel and meetings and conventions.

The addition of LBTBIA funds to our current marketing budget bolstered our ability to
increase consumer and meeting planner a\vareness of Long Beach as a destination city-
Emerging from the clutter ofthousands of messages from hundreds of destination cities is
diffcult, especially in the media lich environment of Southern California.

During the time the LBTBIA has been in place, Long Beach has seen a statistically
relevant increase in name awareness by professiana) meeting planners and consumers.

Also , higher awareness translates into economic benefit for Long Beach- The eVB'
CUlTcnt fiscal year has seen the following growth over last year:

1 (J/.) increase in hotel occupancy

7% increase in average room rate

., 11 U;(I increase in revenue

A major reason for these increases can be attributed to a change in perceptions of Long
Beach by consumers and professional meeting planners- These shIfts in perc.eption are a
direct result of the sales and marketing campaigns that the LBTHIA helps to fund.



A'VARENESS SURVEY

A recent survey of professional meeting planncrs who subscribe to Successful Meetings
Magazine and Meetings News Magazine show significant progress for Long Beach'
image awareness. Tv,lo surveys \vcrc conducted , one in September 01'2005 and one in
June of 2006 to test the effectiveness of Long Be-ach' s marketing and advertising efflJI1s.

The first survey set a benchmark by which perception changes could be measured. Three
major components ", ere measured:' Awareness of Long Beach as a meeting destination
familiarity with Long Beach, and perception of Long Beach as a desirab1e meeting
destination. The follow-up survey found:

'j Awareness +3.

'r Familarity + 7. Yr,

Perception +9.

Survey Overview:

Long Beach is steadily gaining momentum in its a\vareness and perceptions as a meeting
destination city among planners nationwide. This survey shovv ed that more than haIr of
the responding meeting planners were aware of Long Beach as a meeting destination city.
Nearly half of the respondents are now more familiar, claIming knowledge of Long
Beach. Perceptions of Long Beach as a destination city have shi fled favorably, and
planners now have a higher percentage of positive perceptions (up 9. 7%), compared to
negative or neutral perceptions. Quotes from meeting planners in the remarks se(:tion of
the survey are indicative of this positive direction:

Based upon articles and comments from colleagues , my perception of the
destination is pleasant weather, waterfront venues, friendly people.

f.' " It has been 10 years since 1 haye been there...1 do receive meeting
magazines and read up on the area from articles. 1 was impressed with all
the new modern venues.

A location flint offers all the amenites of a large city and a convention
center that accommodates my needs'"

Y " Nice setting on the water. Pleasant dO"'r' ntown area with plenty of
attractions right there or close by. Excellent hotels and convention center.

Overall , the LBTBIA has provided resources to help gro,v pleasure travel and meeting
and convention business in the City of Long Beach.



ADVERTISING OVERVIEW:

jVleeting Trade Advertising
(Readers are primarily professional meeting planners)

In the ivteeting Trade rvfarkct the CVB was able to expand its advertising and promotional
efforts to include a \vider range of publications and to increase ad frequency to improve
reader Cl\VarCness of Long Beach.

Trade Publication Synopsis:

13 Top Tt' ade Publications

77 Advertisements

Total I\linimum Impressions: 500,000

Trade Publications for 2005/2006:

Meetings & Conventions J\'Yagazinc
Circulation: 74 000

Association Mcetings
Circulation: 20.1 07

Successful Meetings Magazine
Circulation: 72,050

Corporate fv1cctings & Incentives
Circulation: 32 000

rv'leeting News
Circulation: 60 100

Medical1\" leetings
Circulation: 12 000

USAE Newspaper
Circulation: 2 000

Religious Conference Manager
Circulation: 4 500

Tradeshow \Veek
Circulation: 2 500

Financial Ins. & Meetings
Circulation: 9 000

PCMA Convene !vYagazine

Circulation: 35,000
Black Meetings & Tourism
CircuJation: 35,000

rviccting News
Circulation: 26 000



Consumer Advertising
(Readers are primarily pleasure & business travelers)

The addition of LBTBIA revenue aIlo\\ied the CVB for the first time in nearly a decade to
stage a modest consumer advertising campaign airned at the leisurc travel market The
CVB primariJy targeted its traditional "drive markets " those cities \vithin comfortable
driving distance of Long Beach: Central California, Arizona and Nevada. In addition
the eVB targeted major cities with direct air service to Long Beach Airport, i.
San rrancisco , Washington , D.

Consumer Publication Synopsis:

10 IVIajor Newspapers & Travel Magazines

60 Advertisements

'; Totall\,tinimum Impressions: 36 256 430

Consumer Publications 1'0." 200512006

Sunset :'vlagazinc
Circulation: 1.5 milion

Phoenix Magazine
CircLllalion: 65,095

San Francisco l''lagazinc
Circulation: 128,000

Anzona Repuhlic Newspaper
Circulation: 597 000

Gentry Magazine
Circulation: 65,650

Seattle Magazine
Circulation: 51 800

VIA l'vlagazine
Circulation: 2. 6 million

Westways Magazine
CircuJation: 3. 6 milion

Washington Post NIagazine
Circulation: I million

Las Vegas Review Joumal
Circulation: 220 723



SALES OVER\TIEW:
LBTBIA funding has also assisted the eVB' s Sales Department in their efJorls to bring
quality meeting and convention groups to Long Beach, DUling the 2005/2006 fiscal year
the eVB sales team participated in the following events aimed at professional meeting
p lanncrs:

'" 44 Trade Shows

3 Sales Missions (CVB joined by Center & Hotel sales staff)

60 Sales Trips

5 Long Beach Familarization Trips (138 clients brought to Long Beach)

Site Inspections (Brought 240 clients to Long Beach)

VN1. IHarketplace held in Long Beach
30 pre-qualified professional meeting planners and 23 exhibiting suppliers

HSMAI Affordable Meetings
Industry tTadeshov. brought 600 professional meeting planners to L011g Bcach

As a result ofthe eYB' s sales and marketing activities, the eVB has generated over
700 000 potentia) room nights for future years and booked over 179 000 definite room
nights to date this fiscal ycar (11 % incrcase year over year), and sales arc on track to
surpass our fiscal year goal of 235 000 room nights.

NATIONAL A\VARDS \VON BY LONG BEACH eVB

2005 Planners Choice Award-Meetiu2 News Magazine
More than 60 000 meeting planners chose their top C011vention bureaus through
unaided recall." Only 25 bureaus natiomvide receive this honor. This was Long

Beach' s third consecutive award.

2006 Pinnacle Award-Successful Meetings Magazine
A mark of excellence in the meetings tmdc, the Pinnacle is awarded for overdll
quality of conference sales and service, destination , hotels, meeting facilities and
customer service. tfhis was Long Beach; s third consecutive award,

2005 Gold Service A ward-1\leetings & CQnventions Magazine
Presented to Convention Bureaus offering customer service above and beyond
nonnal expectations. This \J;'as Long Beach' s tenth consecutive win.



FISCAL YEAR 2007 BUDGET

For 2007 , the Long Beach Arca Convcntion & Visitors Bureau Sales and Marketing starr
will continue the successful programs implemented during the 2006 fiscal year, exploring
sales , marketing and advertising Oppottunities in both the meetings and conventions
marketpla\:e and in consumer publications aimed at pleasure travelers.

200512006 200612007 Variance

Revenue
City Funds
Memberships
Advertising
Registration Assistance
Housing Assistance/Passkey
PBIA 500 000 20'0. 000 $300,000
Inleresllncome
Annual Mtg

Concierge Desk
Rent & Office Services

Tota! Revenues 500 0001 200 0001 $300.000
Expenses

Personnel $J.559.784I $1.31,940 $1 72 156

Fam Tours $5O OOC1 SSO, GOO

TradC7 Shows $79, 140 $35,000 $44 140
Madra! Advertistng 295,080 $928.060 $367 020
Special Projects

Gifts $25 300 $25, 300
Bid Presentations $25 000 $25,000

Travel & Entertainment Out of Town I $132.896 $130, 000 896
Travel & Entertainment In Town $45 800 OOO 200

Support Marketing $287 000 $300.0001 $13, 000

Registration Assistance $01

Administrative Expenses $01

Allocated Roserve $01

Debt Service SOl

Total Expenses 53.500.000 53.200 0001 $300 000

Net Profi

Boundaries and Assessment l\'lethodology

Distnct boundaries and assessment n1C"thodology arc provided in the attached Engineer s Report.
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1. ENGINEER' S LETTER

WHEREAS. on the Cit Council of the City of Long Beach
adopted a resolution to establish a Parkng and Business Improvement Area named the Long
Beach Tourism Business Improvement Area (the " LBTBIA") per the Parking and Business

Improvement Ama Law of 1989 (Secion 36500 at seq, ) of the Califrnia Streets and Highways
Code;

WHEREAS, on , the Cit Council of the City of Long Beach
held a public hearing to establish the LBTBIA and the revy of assessments:

WHEREAS, the Advisory Board of the LBTSrA (the "Board") directed NBS to prepare
and fiJe an engineer's report The repor shall be filed with the clerk and shall refer to the parking
and business improvement area by name. specify the fiscal year to which the report appHes , and
with respect to that fiscal year shall contain all of the following:

1. Ary proposed changes in the boundaries of the parkng and business improvement area
or in any benefit zone wiin the area.

2. The improements and activties to be provided for thai fiscal year.
3. An estimate of the cost of providing the improvemenm and the activities for that fiscal

year.
4. The method and bais of levyng th assessmer1t in suffaient detail to allow each

business ower to estimate the amount of the assessment to be levied against his or her
business for that fiscaJ year.

5. The amount of any surplus or defcit revenue to be carried over frm a previous fiscal
year.

6, The amount of any contributions to be made frm sourcs other than assessments levied
pursuan.t to this part

NOW THEREFORE, aa:ording to the Parking and Business Improvement Area Law of
1989 (Secon 36500 et seq.) of the California Streets and Higways Code an assessment is
made to cover the fo!1owir1g Improvements and/or Actvities;

Improvment" means the acqoisitlon , constructJon, instJiation, or maintenance of any tangible
propert vlith an estimated useful life of five years or more including, but not limited to , the
farrowing; parkng facilitJes, benches, trash receptacles . street Hghtfng, decorations, parks and
fountains.

Activmes means, but Is not limit to, all of the followng: promotion of public evehts which
benefit busi.wsses in the area and whch take place on or in public places w1tin the area
fumishlng of music in any pubHc place in the area, promotion of tourism wtin the area , activities
which banefi businesses located and operating In th area.

" the undersigned, respectrry submit the enclosed Engineer's Repor and , to th best 
my knowedge, informatton and belief, the Engineer's Report has been prepared and
assessments compUed in accordance wih the order of the Cit Council o.f the City of Long
Beach ami the Advisory Board of th LBTBJA.

NBS

Page 1



2. MISSION STA TEMENT OF THE LBTBIA

The purpose of the LBTBIA is to administer marketing programs to promote the City of long
Beach as a tourism destinaton and to fund project, programs, and activities that benefi hotels
within the boundaries of the lBTBIA

Scope of Tasks

The LBT81A wil provide the foUowrng Improvements and/or Activites;

Improvemenr means the acquisition, construction , lnstallation , or maintenance of any tangible
properly with an estimated useful IIfa of tive years or more including, but not limited to, the
following: parking facilties , benches, trash reeptacles , street lightng, decorations , parks and
fountains.

Actv"lles" means, but is not limited to, all of the following; promotion of publlc events which
benefi businesses in the area and which take place on or in public places within the area,
furnishing of music in any pubfic place in the area, promotion of tourism within the area , activmes
which benefit businesses located and operating in the area.

Other Incomes

The lBTBIA will search out grants and other funding SOUf(:es whenever possible- to accomplish
rts goal of promoting tourism witin the area.

Page 2



3. ESTIMA TE OF COSTS

The following estimate of costs Is made to cover the LBTBfA's first Fiscal Year, being the period
from August 1 , 2005 through September 3D, 2006. All subsequent Fiscal Years wil1 begin
October 1 and end September 3D. The estimata covers costs associated with the promotion of
lourism Wiin the LBTBIA bondary and may include the following Improvements and/or
Activites;

Improvement" means the acquisition, construct1on. instllation, or maintenance of any tangible
propert with an estimated useful life of five years or more including. but not Hmited to, the
foHowng; parking facilities, bences, trash repfacles , stret lighting, dections , parks and
fountains.

Acivties" means , but is not IJmited to, all of the followng; promoton of public events which
benefi businesMs in the are and which take place on or i1 public places within the area.
furnishing of music in any pubnc place in the area. promotion oftourlsm within the area, activities
whid1 benefit businesses located and operating in the area.

DESCRIPTION AMOUNT
Total FY 2005/2006 Estimated Costs $3, 000,000.
FY 200412005 SurclustDeficit
Contrbutions
T etal FY 200512006 Estimated Assement $3, 000.000.

Page 3



4. ASSESSMENTS

Basis of Assessment

The propoli LBTBIA wil include all hotels, with greater than 30 rooms. within the LBTIA
boundaries wnich Include the Airport Distrct and th Dowtow District. The assessment is
proposed to be levied on all hotel busil"esses. existing and future, with greater Ihan 30 rooms
within the boundaries of the LBT8tA. The assessment is calaJlated based upon 3% of the gross
short term room renta revenue. Except where funds are olherwise available , an assessment will
be levied annually to pay fo the improvements ar activities wJthin the area, The assessment
and will be colleced monthly based on 3% of the gross short term room rental revenues for the
previous month. New hotel businesse within the boundaries wil not be exempt from tM levy of
assessment pusuant to Seon 36531. Pursuant to the City of long Beach's transient
occuancy tax ordnance. assess.ments pursuant to the LBTBfA shall not be Induded in gros
room rental revenue for purpose of determining the amount of the transient occupancy tax. For
purposes of t11ls assessment, the phrase .short term rom rentar shall mean occupancies that
last less than 15 consecutive ays and shall not include ocupancies related to state and fedral
government business by stte and federal government employees and shall not include
occupancies paid by LA County Socal Service vouchers and shall not include airline cre room
occupancies. Because the tourism promotion prog,rams are direced at larger properties., lodgil'g
establishments with 30 rooms or le$s shall not be assss&d,

The assessment Is proposed to be levied In perpetuity, commencing August 1. 2005.

Pagr:4



5. PRO TEES T PROCEEDING

Procedural Requirements

A protest against the establishment of the LBTBJA, the ex1el1t of the LBTBIA , and the furnishing
of a specified type 01 improement or actrv,ty, as provided In Section 36524 , may be made in
wrting. To count il1 the majority piotest against the LBTBIA . a protest must be in wriing. A
written protest may be withdrawn ffom writing at any time befoe the conclusion of the pUblic
hearing. Ead1 wrien protest $hall contain a written description of the business In which the
person signing tha protest is interested, suffcient to identif the business and its address. If the
persn signing the protesl is not shown on the offcial records of the City of Long Beach as the
owner of the busJness, then the protest shall contain or be accompanied by wrtten evidence that
the person is the owner of th business. If th owner of the business is a corporation, LLC,
partnership or other legal entity, the authorized representative for the entity shaH be authDrized to
sign the protest. My written protest as to the regularity or evidence of the proceedings $hall be
in writng and clearly state the IrregularIty or defect to which objection is made, wrtten protest
must be recetved by the City Clerk of the Cit of Long Beach before the close of the hearirt
scheduled herein and may be delivered or mailed to the City Clerk, City of Long Beach, Lobby
Level. 333 W. Ocean Blvd. , Long Beach , California, 90802.

If at \he conclusion of the public hearing, there are of rerd. wren protests by the owners of tha
businesses witin the LBTBIA tl1at wil pay fift percent (50%) or more of the total assessments of
the antira LBTBrA, no further proceedings to create the L8TBlA shall occur. New praceedJ1'gs to
form the lBTBIA shall not be undertaken again for a period of at least one (1) year from the date
of the finding of the majority written protest by the City Council. If the majDrit of written protests
is only as to an improvement or activJt propos&c, then that type of improvement or activity shaH
not be included In the LBTBIA
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6. LBTBJA BOUNDARY MAP

The boundaries of the lBTBIA shall be the Airpor Distric and the Downtown Distrct located
within the City of Long Beacf as ilusraed on the followng map. The Airport Distrct is bounded
by R&dondo Ave

,J Carson Street, Bellflower Blvd" and E Stooms Street. The Downtown Districtis bounded by 3 Steet. AJamitos Ave. , Queenswy Bay (incJuding the Quen Mary, excluding
Queensway Harbor and the Long Beach Marina), and Highway 71 

Page 6
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7. BUS/NESS LISTING

The Fiscal Year 200512006 Estimated AssessmeI'ts were prepared and delivered to the City of
Long Beach. Financial information regarding individual businesses is considered private anti
confidential informatin and wil not be part of this public record. If you have a Question related to
your business s proposed annual assessment amount, plese contact the City Clerk , City of Long
Beach . Lobby Lever. 333 W. Ocean Blvd.. Long Beach , California , 90802.

Prooeft # Hotel Name
Best Western ConvenUon
Center
Courtrd by Mariott
Exended Stay America
HUlon Long Beach
HoJiday Inn LB Airprt

Hyatt
Inn of Long Beach
Long Beach Marriot
Queen Mary
Renaissance Hotel
Residence Inn by Marrott
Rodeway Inn
The West Coast La Hotel
Travelodge
Westin
Greenleaf Hotel
Cit Cenler Hotet

Pae 7

Address

517 E 1 Street
500 E 1

11 Street
4105 E VVHow
701 W Ocean
264 Lakewood
200 S Pln-

185 Atlantic
4700 Airport Plaz
1126 Queens Way
111 E Ocean
4111 EVlliow
50 Atlantic
700 Queens Way
80 Atlantic
333 E Ocean
63 Lime Ave
255 Atlantic Ave



RESOLUTION NO.

A RESOLUTION OF THE CITY COUNCIL OF THE

CITY OF LONG BEACH APPROVING AN ANNUAL

REPORT FOR OCTOBER 1 , 2006 TO SEPTEMBER 30

2007 FOR THE LONG BEACH TOURISM BUSINESS

IMPROVEMENT AREA ("LBTBIA") AND DECLARING ITS

INTENTION TO LEVY THE ANNUAL ASSESSMENT FOR

THAT FISCAL YEAR

The City Council of the City of Long Beach resolves as follows:

WHEREAS , pursuant to Section 36533 of the California Streets and
.c 

"EMg
13 Highways Code , the Board of Directors of the Long Beach Area Convention and

bJ"' 0\ 0o"t"
14 Visitors Bureau has caused a Report to be prepared for October 1 , 2006 to

15 September 30 , 2007 relating to the Long Beach Tourism Business Improvement Area

~~~~~

f'!:: 16 ("LBTBIA") which is located generally in the Airport District and the Downtown District

17 which is specifically described in the Report; and

WHEREAS , said Report contains , among other things , with respect to

19 October 1 , 2006 to September 30 , 2007 all matters required to be included by the

20 above cited Section 36533; and

WHEREAS , having approved such Report , the City Council hereby

22 declares its intention to:

Confirm levy of and direct collecting within the Area

24 assessments for the LBTBIA for October 1 2006 to September 30 2007. Said

25 assessments are proposed to be levied on such classifications and at such rates as are

26 set forth in Exhibit " 1 II attached hereto and incorporated herein;

Provide that each business shall pay the assessment

28 monthly, at the same time the transient occupancy tax is due; and
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WHEREAS , to this end , the proposed activities and improvements

undertaken by the Area include those generally specified in the establishing Ordinance

No. ORD-05-0018 , as adopted by the City Council on July 5 , 2005; and

WHEREAS , a copy of the Report is on file with the City Clerk and includes

5 a full description of the activities and improvements to be provided from October 1

2006 to September 30 2007 , the boundaries of the area , and the proposed

assessments to be levied on the businesses that fiscal year and all other information

required by law; and

WHEREAS , it is the desire of this City Council to fix a time and place for a

10 public hearing to be held in the City Council Chamber of the City of Long Beach on

11 September 12 , 2006 at 5:00 p. , regarding the Report, the levy and the proposed

12 program for October 1 , 2006 to September 30 , 2007;

NOW THEREFORE , the City Council of the City of Long Beach resolves

as follows:

Section 1. That certain Report entitled "Assessment Report for

17 October 1 2006 to September 30 2007 , Long Beach Tourism Business Improvement

18 Area" as filed with the City Clerk is hereby approved.

Sec. 2. On September 12 , 2006 at 5:00 p. , in City Council

20 Chamber, City Hall , 333 West Ocean Boulevard , Long Beach , California 90802 , the

21 City Council of the City of Long Beach will conduct a public hearing on the levy of

22 proposed assessments for October 1 , 2006 to September 30 , 2007 for the LBTBIA. All

23 concerned persons are invited to attend and be heard , and oral or written protests may

24 be made , in accordance with the following procedures:

At the public hearing, the City Council shall hear and

26 consider all protests. A protest may be made orally or in writing by any interested

27 person. Any protest pertaining to the regularity or sufficiency of the proceedings shall

28 be in writing and shall clearly set forth the irregularity or defect to which the objection is



made.

Every written protest shall be filed with the City Clerk at or

before the time fixed for the public hearing. The City Council may waive any irregularity

in the form or content of any written protest and at the public hearing may correct minor

defects in the proceedings. A written protest may be withdrawn in writing at any time

before the conclusion of the public hearing.

Each written protest shall contain a description of the

business in which the person subscribing the protest is interested sufficient to identify

the business and , if a person subscribing is not shown on the official records of the City

10 as the owner of the business , the protest shall contain or be accompanied by written

11 evidence that the person subscribing is the owner of the business. A written protest

.c 

13 protest.
:E /)"; 0\ C
= ; 0 C' t"

15 irregularities in or protests to previous years ' proceedings/assessments.
(,-a

.. '" '"

E! 16
0"" 

12 which does not comply with this section shall not be counted in determining a majority

Testimony is also invited relating to any perceived

Sec. 3. The City Clerk shall give notice of the public hearing called

17 for in Section 2 by causing this Resolution of Intention to be published once in a

18 newspaper of general circulation in the City not less than seven days before the public

19 hearing.

Sec. 4. This resolution shall take effect immediately upon its

21 adoption by the City Council , and the City Clerk shall certify the vote adopting this

22 I I II

23 IIII

24 IIII

25 IIII

26 IIII

27 IIII

28 IIII
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resolution.

I certify that this resolution was adopted by the City Council of the City of

Long Beach at its meeting of

Councilmembers:

, 2006 , by the following vote:

Ayes:

Noes: Councilmembers:

Absent: Councilmembers:

HAM:fl

27 7/18/06

L:\APPS\CtyLaw32\WPDOCS\DO 18\P005\00091859. WPD

28 #06-03533

City Clerk



Exhibit 1

FY 2007 Long Beach Tourism PBIA

Assessment Formula

Section 3 of Ordinance 05-0018 creating the district:

The boundaries of the LBTBIA shall be the Airport District and the Downtown
District located within the City of Long Beach as ilustrated on the attached map.
The Airport District is bounded by Redondo Avenue , Carson shall be subject to
any amendments made hereafter to said law or to other applicable
The boundaries of the LBTBIA shall be the Airport District Street, Bellflower
Boulevard, and East Stearns Street. The Downtown District is bounded by Third
Street , Alamitos Avenue, Queensway Bay (including the Queen Mary, excluding
Queensway Harbor and the Long Beach Marina), and Highway 710.

The proposed LBTBIA will include all hotels, with greater than thirty (30) rooms
within the LBTBIA boundaries which include the Airport District and the
Downtown District. The assessment shall be levied on all hotel businesses
existing and future, with greater than thirty (30) rooms , within the area based
upon three percent (3%) of the gross short term room rental revenue. The
assessment will be collected monthly, based on three percent (3%) of the gross
short term room rental revenues for the previous month. New hotel businesses
within the boundaries will not be exempt from the levy of assessment pursuant to
Section 36531. Pursuant to the Long Beach Municipal Code , assessments
pursuant to the LBTBIA shall not be included in gross room rental revenue for
purpose of determining the amount of the transient occupancy tax. As used in
this Ordinance , the phrase "short term room rental" shall mean occupancies that
last less than fifteen (15) consecutive days and shall not include occupancies
related to state and federal government business by state and federal
government employees , shall not include occupancies paid by LA County Social
Service vouchers and shall not include airline crew room occupancies.
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