
 

 
 
 
 
 

 
Public Affairs Highlights and Initiatives 

July and August 2020 
 
Advertising/Marketing 
Long Beach Airport continued to market itself with pole banners on Donald Douglas 
Drive, Adopt-A-Highway signs, large Airport signs along the 405 Freeway, and boarding 
gate screens. The marketing agreement with CSULB Athletics continues, though new 
methods are being explored given the current ban on large gatherings. See example 
below of Airport banner in email communications. 
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Community Outreach 
In August, LGB launched the Business Partner Brief, a newsletter that highlights Airport 
initiatives, for tenants, airlines, and stakeholders. These digital newsletters are also 
available on the airport website under “Resources for Tenants.” 
 
LGB has shifted many community outreach activities online, such as participating in the 
JetStream Summer Fest, where local musicians representing 13 airports across the 
nation provided live music via Facebook Live. LGB featured the Hilo Hi-Flyers, a tiki 
swing band. 
 
Two social media campaigns continued our outreach: #TogetherLGB spotlights the 
critical work frontline employees, airlines, and other partners perform; #FlyEasyAtLGB 
informs the public of health and safety measures that promote peace of mind about the 
LGB travel experience.  
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Customer Experience 
Lighting on our historic terminal celebrated the 4th of July. Physical distancing floor 
decals and signage continued to remind passengers to adhere to measures to reduce 
the spread of COVID-19. Renderings of the Phase II project were installed on the 
construction walls to enhance the customer experience in the Meet & Greet Plaza. The 
Airport commemorated the 100th anniversary of the 19th Amendment to the U.S. 
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Constitution by illuminating the terminal with purple and gold lights. 
 

      
 

 
 
Government Affairs 
An Airport Public Affairs staff member continued to report to the City’s Joint Information 
Center, while another has been reassigned to the Emergency Operations Center to 
assist with the City’s response to COVID-19. Public Affairs staff worked closely with 
Airport Operations staff to ensure communications protocols in the Airport Emergency 
Plan were up-to-date. Airport employees collaborated with the American Red Cross to 
host a blood drive where donors provided 29 pints of blood which equates to up to 87 
lives saved. 
 
Public Affairs collaborated with Bureau Manager Ron Reeves and Councilman Daryl 
Supernaw to bring a local resident whose daughter was bothered by jet noise to come 
to the airfield to see the jets and meet the pilot. The photo (see below) and story was 
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featured in CM Supernaw’s weekly newsletter. 
 

 
 

Media  
There were 75 earned media placements in July. The story that garnered the most 
interest in July focused on JetBlue ending its service at LGB. Other stories included 
LGB preparing to allocate flight slots, commercial flight activity, and Moody’s credit 
rating. 
 
The Airport was featured in Stuck at the Airport’s online series, “5 Things We Love 
About Long Beach Airport,” which highlighted the concourse garden area, outdoor 
boarding, art and history, local dining options, and shopping. There were 24 earned 
media placements in August; the two stories that garnered the most interest focused on 
LGB’s participation in the JetStream Summer Fest and F/A-18 aircraft training at the 
Airport. 

 

Social Media 
Facebook was up to 17,880 likes in July. The post with the greatest reach: 
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Twitter was up to 13,541 followers in July. Tweets in July generated 121,400 

impressions. The Twitter post with the most likes:  

       

Instagram was up to 7,621 followers in July. The most popular Instagram post:  
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Facebook was up to 18,071 likes in August. The post with the greatest reach: 

 

 

 

Twitter was up to 13,575 followers in August. Tweets in August generated 91,700 
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impressions. The Twitter post with the most likes: 

 

    

Instagram was up to 7,714 followers in August. The most popular Instagram post: 
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