
THIS LICENSE AGREEMENT ( this " Agreement") is made effective ascf

2012. between City of Long Beacha municipal corporation ( the " Licensor"), and Electric Transportation

Engineering Corporation, dbe EC() ta| ih/ North America, an Arizona corporation, and its Successors and
assigns (" Licensee") (collectively the " Parties"). 

A. The Licensor is the fee owner of certain real properties more particularly described on the
attached Exhibit /\ ( collectively ^ Line0sn[' n Propediem"\, opmriho portions of which will he

licensed to Licensee pursuant to this Agreement which licensed portions are described and
depicted on the attached Exhibit ( collectively the " Licensed Premises"). 

13 Licensee is the owner of tile EVSE and Software ( collectively the " EVSE"), 

C. For the use of EVs to expand drivers ofEVs will require access to sufficient publicly
available Electric Vehicle Supply Equipment (" EVSE") stations exist to provide for

convenient na- uhoFg| nQ u[ EVm in locations [ onnohe horn the drivers' homes, 

O, Licensor has a commitment to resource conservation and wants t* bean active participant

in energy conservation, energy efficiency and environmental preservation. 

E Licensee desires h/ obtain from Licensor certain rights over, Linder and across Licenao/ s
Property for the purpose of installing, rnninLaimng, operating arid removing ( he EVSE to
facilitate Licensee' s irnp| annentahono[ the DOE Grant. 

N(] VV. THEREFORE, for valuable oonsNeraUnn, the receipt and Sufficiency of which are hereby
acknowledged, tile Parties agree osfollows: 

7lxr Lkuonxe, Licensor hereby grants to Licensee a revocable license hnuae and occupy
the Licensed Premises ( the " Liwmnme"), on the harU1a and conditions stated in this

Agreement, to iDotaU, nna| niain, and operate the EVSE. 

1, 1, Lin/8e(i Kk/// exrh/ok/o Rights. This License is m naVocab| e, nnnexo|usive. and non- 
possessory authorization for Licensee to nO( e[ upon and Use the Licensed

Premises solely for tile purposes described in § 1. 3nD the terms and conditions

stated herein. This License is not intended to create o[ nwUvmy to Licensee an
inba[ oot in real p[ oparty, arid may not he recorded Without Lioenso/' m prior written
permission. 

1, 2. Rk- ///u of U/0p/ n, Licensee agrees to obtain, at its sole expeOse. SUch other

licenses, perni(s , consents mod agreements as may be nmqUinad to address the
rights of others by other appropriate aQroe[ neOta, easerUents, privileges or other
rights, whether recorded OF unrecorded, and shall make its own arrangements with
holders Of Such prior rights. 

1. 3. Scope o/ L/ oe// mo. Penn/Umd Uses. OU[ inQ \ he term of this Agreement Licensee
shall have reasonable access to the Licensed Premises for the purpose of
installing, maintaining, using, operating, repairing, and removing the EVSE. 

1. 4, Condtkx/ ofPremises. Licensee agrees [ o accept the Licensed Premises " As | s.^ 

without warranty any kind, express or implied. Licensee acknowledges that

Licensor is not obligated to construct or install any improvements or facilities of
any kind on the Licensed Premises. Licensee Must use commercially reasonable
efforts to maintain the Licensed Premises andony EVSE installed oD tile Licensed
Prernises in a condition satisfactory to the Licensor, including the removal from the



EVSE and from any areas that are inaccessible to Licensor of graffiti and other
unsighUy, dangerous or offensive conditions and must not cause or permit any
generation of hazardous waste, During the harrn of this Agreement Licensor will
cooperate with Licensee to implement epp[ op[ i8im, nlV[ VaUy agreed upon

procedures to aSsooy that the Licensed P[ eDlioma are rnm| Uia| nmd in a condition

that ixsatisfactory to both Licensor and Licensee. 

1. 5 Co/ dikx/ of LkxeUnep' s EVSE. During the h* rrD of this Agreement Licensee must
maintain the EVSE in o FeasVOaNe, aghe and operable condition at all times when

the EVSE is installed on Liomnaor' n Property. Licensor will have no right or

responsibility to nypoir, nnaintain, or operate the EVSE. Licensor will cooperate

with Licensee to implement appropriate, Mutually agreed upon measures to assure
that the EVSE is maintained in operable condition and that if the EVSE is
damaged or becomes inoperable that Licensee is promptly notified. Licensee will

repair orreplace, ai Licensee' s option and at Licensee' s sole expense, the EVSE
or parts or components thereof as Licensee deems necessary and appropriate. 

1. 8, E// virvn/ neU/ a/ Haza/du. Licensees agrees not to use Of ntore, or permit to be

used a( nnad, on the Licensed Prennises, gasoline or petroleum prodUots, 

hazardous or toxic substances or infl@nnOooh| e maharim| m, herbicides. pesticides, 
fungicides, algaecides. Licensee rnay not engage in the production, ( ocohon, 

kaOsportahoD, s\ o[ age, tna3tOoenL diocharQe, disposal, or release Upon or Linder
the Licensed Premises of any mUhutaDue regulated under any | uro[ state or

federal environmental protection law or regulation. 

1I Compliance vY8/ Laws. In the exercise o[ any privilege granted by this LiueUao. 
Licensee must comply with all applicable State, nnunioipo( and local | mVva. and the
nK| om. orders, regulations and other legal requirements, iDdUdioA laws and
na8Ubhons relating to oocupaUona| oohaiy and health and e0vi[ oO0lan(a| 

prohs' tion, and all orders, whha. judgments, injunctions, decrees nr awards n/ any
court or governmental authority with jurisdiction over Licensee or the Licensed
Premises. Licensee Must obtain promptly and maintain in effect throughout the
term of the License all | imenses, permits, authorizations, [ egiakahoDn. [ iQh( o and

franchises necessary ( o conduct the actions required or permitted by the License. 
Furthermore, Licensee will not encourage or permit any use in of upon Lhe
Licensed Pnenniseo, or any part thereof, in violation of any applicable | avvs, 

statUtem, rules orregulations of any hadara|, state or local authority. 

1. 8. Co/ Vp& aOnoNi/hL/conuo/ RoyUii-o/ no/// s. Any use made of the Licensed Premises
pursuant to this Liconso, and any oo0otrVohon, nnain[ enance, napai[, or other work

performed thereon by the Linenoee, including the installation and nnnVove| of any
article or thing, shall be accomplished in a manner satisfactory to tile Licensor. 

1, 8 /\ ftenstio// s; Damage: Reo/o/n/ k/ n. No alterations may he made by Licensee to the
Licensed Premises Without first obtaining the prior written cVDs8Di of Licensor and, 
if applicable, any other person or entity having an interest in or right to use or
unrupy the Licensed Premises. Licensee will bear ( he costs and mxpenoms, 

associated with pedn[[ niUg any such a| terahons, including, without limitation, costs
of construction and any increased operating cweio resulting from yUch alterations. 
Except as may be otherwise provided in this Agreement, Licensee may not mKer, 
doshny, displace or damage any of Licensed Pnannioeo or any neighboring

property in the exercise of the privileges granted by this Aguaarneni without ( he
prior written consent of Licensor and any other offeoieU | aUdovVner, and the

express agreement of Licensee p[ nnnpUy to mrp|ane. / eturn, repair and restore any
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such property to a condition satisfactory in Licensor and any other affected
landowner upon demand, and a\ Licensee' s sole cost and expense, 

1. 10. (}/ o/'abn/ mod use o/ EV3E. Licensee must confine activities on the Licensed

Premises strictly to those necessary for the enjoyment of the privilege hereby
licensed, and [ nua( refrain from [ na[[ iOg or impairing the appearance of the
Licensed P[ eD>ines, obstructing access thereto, inieilering with the transaction of
LiceOsu[' sbUsiDeus and the convenience of the public, q[ jeopardizing the safety
of persons 0[ property, o[ causing justifiable public criticism. 

1. 11. EquipmentlAccess F7eveVUo. Licensor acknowledges that Licensee is providing
the initial EVSE to the site as pail of a no-cost pilot program and Licensee intends
to collect revenues from the EV8E Licensee acknowledges that Licensor will have

some Fleet vehicles and/ or City employee vehicles that will want to use the
installed EVSE Licensee e8neeo to work in good faith to provide a discounted
muceaa fee ; 3he for Licensor Fleet use. In ndU/ n. Licensor agrees ho contribute

funding to this aQ[ eanlenUb jooL

1. 12. Site Locations. New locations for E\/ SE installation may be added or Subtracted
by DlUiUa| agreement of the parties to the included Uo( of property addresses. 
Signage, Licensee will provide standard signage to help with parking enforcement. 

2 [ uooufLk:o/ ma. The License and rights granted bv this Agreement are effective for three

3> years and will become effective aao[ the date last signed below ( the ^CoUnPlmnoenneV( 

Date") The Licensor will have the option to extend the term of this co0(nani for an

additional two ( 2) years after the termination, 

l Co// xkka/ otioo / b/ Lkx/nnm, As consideration for the License, Licensee oOoenx to pay the
munn Of $ 1. 00 upon execution of this Agreement, In addition, Licensee will provide

Licensor reports and other ink)/ nnaUoU relating to the License and ihe use of the EVSEs, 
including data collected from or relating to the use ofEVSE' sun the Licensed Prerniams, 
provided. however, that Licensee will not be required to and will not provide to Licensor

any information that is proprietary o[ confidential, 

4 / 7m/ Vov:/ of the EVSE. On the expiration or any earlier ( e[ DliDaUVD of this Agreement, 
Licensee shall vacate the Licensed Premises. 

4. 1. Liccnmor' s Option bo Retain the Level UEV3E upon Expiration ofUheTer0. Upon

the expiration of the Tmnn. Lioenmo/, in its sole and absolute dismneUon, may elect k` retain
the EVSE Licensor shall notify Licensee in writing delivered to Licensee not | eaa than
thirty ( 30) clays prior to the expiration of this Agreement, whether Licensor desires to retain
the EVGEon unmen/ all *( tile Licensed Premises. If Liomnau/ fails ( u deliver ouoh written

notice within nuoh thirty ( 30) day pehod. Licensor will be deemed k» have elected k` not
eAmin ( heEVSE at the Licensed Premises. |( Licensor elects to retain the EVSEmnba||ed

at some or all of the Licensed Premises, Licensor mhoU become entitled to acquire from
Licensee all rightn. UUe. and interest in and to aurh EVSE at no additional nooL and

Licensee agrees to execute and deliver to Licensor such documenh as Licensor may
reasonably nequeu( to evidence the transfer o( title, 

42, In regards to any installed DC Fast Charger EVSE Licensee shall retain
ownership of the DC FC Fast Charger EVSE Equipment. Further, Licensee has
the right to remove the EVSE Equipment at any Unne or within ninety days / 90> 
following the termination of such right | o use or' possess the Licensed Premises, 

4L3. Removal of the EVSE by Li(.e/ xee V/ x7// Exoit-atioo of the Tovn, Licensee mhmU

nannnvm ( at Licensee' s sole cost and expense) all of the EVGE. and must restore

the Licensed Premises to o safe and reasonable condition, as more specifically
described in § 4. 2 hereof. 
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4. 4 Reskxaho/. Upon expiration or termination of the License and nennoVo| of the
EV8E Licensee vviU. at Licensee' s sole expense and to Lioensor' n soUefooUon, 
restore the 8# mohad portions of the Licensed P, enOimma ( Surface and subsUrfame) to

a safe condition, with the electricity to the Charger installation locations capped, 
the breakers turned off, arid the Charger anohof/ nnoUnhng bolts cUtUuoh/ reOloVed. 

5. Ownet'ship. Title to and ownership of the EVSE will be retained by ECUia| iiy through the
TarrD of ( his AunaeOoeni The software associated with arid that operates the EVSE is

exclusively owned by E(|{} ta| iiy, All of the iOh/[ DlaUoD, ooDteD(. services and software

displayed on. transmitted throVgh, or used in connection with the use and operation of the

EVSE, ino| udinQ, but not limited to advediuing, imxt, phu(ography, innaQeo, iUuskahonm, 
video, k( rU[ Source arid object code, software, dn( m. Internet account access, and the like

ooUeoUvo|y. the " Content") is owned by EC{ XaUiymnd its affiliates, ||oenao[ s. or Suppliers. 

The ^Co0heD[ is protected by copyright, kadernark, and other intellectual property laws of
the United States o[ America. 

G, Media Cookot. The Parties acknowledge arid agree that EC[ Vmlhvshall have control over

the solicitation, conirnc(ing, and div(hbuUnD of any and all Media Conient, including but
not limited ho. any Media Content data transmitted to or from the EVSE and displayed
using the EVSE. The Parties will work together in a good faith effort to resolve any
objections that the Liomnnn/ may have with the Subject nnmUer, hnlw of display, and 6mrnomt
of Media Content. Licensee agrees hn comply with Licensors advertising policy attached
hereto and incorporated herein by this nehsn* nne ECC)te| i| VvviU take reasonable efforts to

ovoid distributing Media Content which conflicts with Licensor media and advertising at o
particular Site. EC(} ta| ity ahoU rornove conflicting Media Content within n reasonable period
of time upon written notification by Licensor, Licensee agrees to not mUovv any
inappropriate material a$ advertisements oil EVSE, This includes ally eexumUy suggestive
n0a\ e[ im| or material promoting alcohol ortobooro Use. In the event Licensor reasonably
objects to the ooD| eO( of eD individual advertisement for any [ easoD. Licensee shall

re[ Dove ouoh advertisement within five ( 5) deya of written notice fronn Licensor requesting
removal of the same, In addition Licensee will not use Lioennor' s branding images or
logos without U[ a\ receiving written approval from Lirenoor. Notwithstanding the
foregoing, Licensor authorizes Licensee to use its logo nn the Blink map and for EVSE
placed in locations included in this agreement, 

Once EC[} ia| i( y implements the Media Content px`8nann. Licensor shall have the Opportunity to
utilize up to ten percent ( 10Y4) of the Media Content to advertise Licensor specific products and
services, onEVSEsa( Licensor Sites. 

7. Utility Costs. Licensee will pay for or reimburse Licensor all costs pertaining to the Supply Of
electricity aOd/ o[ any costs resulting from installing new nle(ero, service onnDpc8nnn or any
e| mkad equipment and/ or services. 

8 karo/ ii/ n/ k///. 

8, 1 Wit// nU/ Cause. This Agreement may be terminated by Licensee in writing to the
Licensor, without cause, at any time and for any reason, whereupon the Parties shall he
fully released from their respective duties, [ i8h(s. obligations and liabilities under this

Agreement except am provided below, 

8, 2 With Cmuso. This Agreement may he terminated in vv[ K| ng by either party for cause if
either party v)o| ehan any harrn of this Agreement and falls in cU[ w the sonnw within thirt
3O) days of receiving written notice of Such default. 
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0, kx}eo8i/kc8tio/. Licensee shall iDdmnOni[«, dehand, save and hold harmless the Licensor

and its offire: s, o8inimb, ogents, and employees from and against any and all dainno. 
ooUo0o. liabilities, damages. losses, or expenses ( including noud 000te, attorneys' fees, 
and costs of n| ai[ n processing, investigation and UUQaUoO\ ( hereinafter referred in as
C| ainna^) for bodily injury or personal injury ( including death). or | oee or damage to

tangible n, intangible property Cauued, or alleged to be caused, in whole o[ in part. by the
negligent or VViU[ u| acts or ornissiona of Licensee or any of its nxvVers, o# ioa[ s, dinac1ons, 
ageD( s, employees or contractors, -arising out of or related to Licensee' s onoVponny and
Use of the Licensed PnaD1ines. It is the specific iObaohoD of the Parties that the L/ maoS0[ 
shaU, in all instances, eXoecd for Claims ohmiDg euie|y from the negligent o[ vViUh]| acts or

orniasions of the Licensor, be indemnified by Licensee from and against any and all
claims. It is agreed that Licensee will be responsible for primary loss inveniigo<ion, 
defense and judgment costs where this indemnification is applicable. In consideration for

the use and Occupancy o/ the Licensed Premises, the Licensee agrees to waive all rights
m( sub[ o8aUon against the Licensor, its Vffiomna, o[ Uoia| u, oQenia and employees for losses

arising from the une, ocoupenoy or condition of the Licensed Premises. 

10 LIMITATION 0F LICENSEE' S LIABILITY. LL| CENSEE [ NAMES NO WARRANTY DR

REPRESENTATION, EXPRESSED, IMPLIED, ORAL OR 3TATUTORY, UJ THE

LICENSOR ORANY THIRD PARTY, WITH RESPECT TD THE SOFTWARE OR THE

EVSE. INCLUDING, WITHOUT L|[ N/ TATION, ANY VVAFlRANTY, CONDITION OR

REPRESENTATION: ( A) OF MERCHANTABILITY, FITNESS FOR A PARTICULAR

PURPOSE, SATISFACTORY QUALITY, () R ARISING FROM A COURSE OFDEALING, 

USAGE. OR TRADE PRACTICE; ( B) THAT THE PRODUCTS WILL BE FREE FD[) k4

INFRINGEMENT OR VIOLATION OF ANY RIGHTS, INCLUDING INTELLECTUAL

PROPERTY RIGHTS OF THIRD PART/ ES; OR ( C) THAT THE OPERATION OF ANY

SOFTWARE SUPPLIED WILL BE UNINTERRUPTED 0R ERROR FREE. 

NOTWITHSTANDING ANYTHING HEREIN TO THE CONTRARY, ANY CLAIMS FOR

DAMAGES BY LICENSOR ARISING UNDER OR IN CONNECTION WITH THIS
AGREEMENT SHALL DE LIMITED k] ACTUAL RECOVERIES UNDER LICENSEE' S

INSURANCE POLICIES. AS LICENSOR IS SELF- INSURED, ANY CLAIMS BY

LICENSEE AGAINST LICENSOR SHALL 8E LIMITED TD THE SAME AMOUNT /\ STHE

THEN AVAILABLE AMOUNT OF LICENSEE' S INSURANCE POLICY AND AS SUCH

DAMAGES ARE DETERMINED | N/\ COURT [) F LAW. THE FOREGOING LIMITATION

0F LIABILITY SHALL NOT APPLY TO ANY THIRD PARTY CLAIMS. 

11. 0X/u/ aooe/ 7eouit'e/ neo/ s. Licensee shall procure and nnoink3iU g commercial liability policy
and/ or umbrella policy with coverage of ten million dollars ($ 10, 000,000) for the duration of

the License. 

111 The policy shall be endorsed to include the following additional insured language-. 
The Licensor shall be naU)ed on an endorsement to the general liability msU[ onoe

policy as an additional insured with respect to liability arising Out oYthe use and/ or
Occupancy o[ the property Subject to this L| cenne." 

11. 1 . 1 Co/ n/ oe/cia//\/ iloL/nh0itv

Policy shall include coverage of Symbol 1 (" Any Auto") covet-age: 

Combined Single Limits $ 1. 000. 000

wx" mpalxmnx,xo^, m," t

11. 1. 3 N/b/ ke/ 3' fio0 and Liability

Policy Shall include statutory coverage and employer' s liability
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E. L. Each Accident $ 1. 000. 000

E. L. Disease — Each Employee $ 1. 000. 000

E. L. Disease — Policy Limit $ 1. 000. 000

11, 1, 3 Pori/a Personal P/000/hy

Policy shall include coverage of Licensee' s equipment installed on
Linens0/ e premises ot[ ap|auennen( Cost Value, 

12. Notices. All Ondoes or other monnOnunicuUoDa required or permitted to be provided

pursuant \ nthis License must be in writing and may be hand delivered, sent by United
8tak*a Mail, postage pnopaid, or delivered by m nationally recognized courier service. Any
notice will be deemed to have been Qjwsn when delivered if hand de| iVered, when

received if sent by courie[, or forty- eight ( 48) hours following deposit in the United States
Mail. Notices shall ba addressed osfollows: 

To Licensee: 

Company: 

Attn: 

Title: 

Address: 

Fax Number., 

To Licensor: 

Electric Transportation Engineering
Corporation dbaECOia| ik/ North

America

A8iv Legal Department

Address: 430 S. ` 6 Avenue

Phoenix, AZ 85003-2418

Fax Number: 602-443- 9007

1I ks0o/. The headings contained in this Agreement are for reference purposes only
and shall not affect in any way the DleeOiDg or interpretation of this Agreement, When a
reference is made in this Agreement toa SeoiioD, such reference shall betoa Section of

this Agreement unless other-wise indicated. 

14. Entire Agreement, This Agreement and the exhibits and schedules referenced or attached

hereto constitute the entire agreement between the Parties with respect to the aUNpot

matter hereof and shall mupe[ sede all prior m8[ eenneD[ a, understandings and Oegohations, 
both written and oral, between the Parties with respect to the nuhiec| matter hereof, This

Agreement is not intended to confer upon any Person other than the Parties hereto any
rights or remedies hereunder. 
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15. Severability. If any haOns or other provision of this Agreement or the oobodU| en or exhibits
hereto shall be determined by a oourt, administrative agency or 8[ bi[[ o( ur in be | nvaUd, 
iUeQm| or uDenfo[ ceaNe. Such invalidity nr uneO| orceabUih/ shall not render the entire
An[ eeolmDt invalid, Rather. this Agreement shall be construed as if not containing the
particular inVm| id. Ulmgo{ or unenforceable proYiuion, and all other provisions of this

AVPmeUneD( shall nevertheless remain in hU|| force arid effect so | oUy as the economic or
legal Substance of the transactions contemplated hereby is not affected in any manner
materially adverse to either Party. Upon ouoh determination that any term or other
provision is iDv@| id, illegal or UneDfo[ neah|o. the Parties shall negotiate in good faith to

modify this Agreement um as to eNso\ the original intent of the Parties as closely as
possible in an acceptable manner to the end that the transactions contemplated hereby are
fulfilled to the fullest extent permitted Linder applicable law, 

16. tof6tmatioii. Subject to applicable law and privileges, each Party hereto covenants with and
8Onaes to provide to the other Party all information regarding itself and transactions under
this Agreement that the other Pokv reasonably believes is required to comply with all
applicable federal, state, County and local laws, ordinances, regulations and codes. 

17 FunNe/ AVpeo/ npo/ s. The Parties shall execute or cause their applicable affiliates to

execute Such additional agreements between the Parties and/ or their respective affiliates

as may be reasonably necessary to effectuate the intent o( this Agreement. 

18. Bincling Effect. This Agreement shall inure to the benefit of and be binding Upon the Parties
hereto and their respective legal [ cp[ aeenimhmas and Sucrmoaors, and nothing in this
Agreement, express o[ implied, is intended io confer upon any other Person any rights or
remedies of any nature whatsoever Linder or by reason of this Agreement. ]- his Agreement

may be amended at any time by nnu( uo| consent nf Licensor and Lioenaee, evidenced by
en instrument iD writing signed on behalf o[ each o| tire, Parties. 

18. A/ ne// d/neo/ a0(] Modficn/kv/. This Agreement may be anneDded, modified or

Supplemented only by a written agreement signed by all of the Parties hereto. 

20, FaJ//oe o/ h/ckiloeVoe Not N/a/ vnC Reo/ edk/o C0/ nu/o/ k/e. No hyi{ U[ e or delay on the part of
either Party hereto in tire exercise of any right hereunder shall inopm|[ nUoh right or be

construed to he m vvuive, o[ or acquiescence in, any breach of any reprenentahon, 
warranty or agreement herein. nor shall any single or partial mXe/ oioe of any auch right
preclude other or further exercise thereof or of any other right. All rights and remedies
existing undo[ this Agreement are curDU| abVm tn. and not exclusive of. any rights or
remedies otherwise available. 

21. /\ o0/urity. Each of the Parties represent to the other Party that ( a) it has the corporate or
other requisite power and authority to exacu(e. deliver and perform this Agreement, ( b) tile

execution, delivery and performance of this Agreement by it have been duly authorized by
all necessary corporate nr other actions, ( c) it has dU| y and validly executed and delivered
this Agreement and ( d) this Agreement is its legal, valid and binding obligation, enforceable
against it in accordance with its te[ nns, sUbiert to applicable baUh[ up\ ry, inno|vmnoy, 
raorOanizohon, rno[ otodurO or other ainni| a/ | evvs affecting creditors' rights generally and

general equity principles. 

21 77i/dPo/k/ Beneficiaries, None of the provisions of this Ao( oenVeDt shall be for the benefit
of or enforceable by any thin] partv, including any creditor of any Person. No Such ( hind
party ehwU obtain any right under any provision of this Agreement or shall by reasons of
any such provision make any o| ainn in respect ofany liability ( n/ otherwise) against either
Podv hereto. Notwithstanding the [ oregoing, it is understood that the Licensee' s rights
hereunder shall inure to the benefit of Licensee' s affiliates and their officers, directors and
employees. 
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21 Dofao8; Ro/Vec8ex. The actual o[ prospective failure of either party hz satisfy any material
obligation Linder this Agreement, arid the breach of any material representation or warranty
stated in this agreement, will be an event o( default. |[ a party' s default oonhnVoa without
cure for thirty ( 30) days after delivery of written notice of default in the manner provided
in SeoU0O O. the other party will be entitled to ie, nliDmtn this Agreement for cause, and to
all other remedies available at / aYv or in eqUiiy, including damages and specific
performance. The rights and uaHnedies set forth in this agreement are not intended to be
exhaustive and the exercise by either party of any right or remedy does not preclude tile
exercise of any other rights or remedies that may now or SUbsequeDUy exist in | avv or
equity or by statute or otherwise. Failure or delay by the Licensor to exercise any right, 
power o[ privilege will not be deemed m waiver ihenao[ 

24. Confidentiality amY Dn/ a Smc/ x/ky. Personal identifying infornonbon. financial account

nfor/ nahon, or nyykicbad Licensor inh`nnahon, whether electronic 6mnnat or hard copy, 
Must be secured and protected a{ all times k» avoid unauthorized access. 

When personal identifying info[[ DaUon, financial account information, or restricted Licensor
information, regardless of its format, is no longer necessary. the information nnUa( be
redacted or destroyed through appropriate and secure methods that ensure the information
cannot be viewed, accessed, orreconstructed, 

In the event that data collected or obtained by ( ha Licensee in connection with this
Agreement is believed to have been oonopronnised. Licensee shall notify the Licensor
immediately. Licensee agrees to reimburse the Licensor for any costs incurred by the
Licensor to investigate potential breaches of this data and. where applicable, the cost of
notifying individuals who may bn impacted hy the breach. 

25. D8/ o Co8oc0b//, During the Term of this Agreement Licensor will allow Licensee
reasonable access to the EVSE. the Licensed Prennisos, and existing sourcos of electrical
energy as reasonably necessary ( oenable Licensee [ o collect and transmit data regarding
public use o[ the EVSEas may berequired, 

20, Miscellaneous, Time is of the essence with respect to the podn[ nnaDce of every provision
of this Agreement in which time of performance is a factor. Except as expressly provided
herein to the conhmry, when n Party is required i0 do something by this AQveonoon[ it aheU

do so at its sole cost and expense without right of reimbursement from the other Party, 
Whenever one Party' s consent or approval is required to be given as a condition to tile
other Party' s right iotake any aoUVo Pursuant to this Agreement, Un| emn another standard
is expressly set k`8h, such consent or approval ah8U not be unreasonably withheld, 
conditioned ordelayed, 

27 (| o/ x/ hs/ partu, This Agreement may be executed in separate CnUn( e/ parts, each of which
shall be deemed an original and all of which, when taken tnqe(he[, shall constitute one and

the same agreement. 

28. J/xiodkctk7na8dVenma, Jurisdiction arid venue for any legal [ UuUeCa shall be held locally m
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IN AGREEMENT, each of the Parties hereto has caused this Agreement to be drily executed as of the
day and year first set forth above. 

1

By: 

Name: 

Title: 

Date: 

p'0 1EUs) 

6v. 

q

v

i. 
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Rpv' d Date: 8. 24, 12

A

Electric Transportation Engineering
Corporation dba ECOtal*ty North America

Name: 

Title

Ew

By: 

Name

Title: 

Date: 

OFFICIAL SEAL
HERMIONE NELSON

NOTARY PUBLIC - State of Atone
MARICOPA COUNTY

My Comm. ExOres Sept, 11, 2015



GXII; BIT&: Description nfLiceomo/ mProperties

NOTE: This Exhibit A may bc amended hnm time hz time to add or delete properties

Property Address

1 Convention Center: 3O8E Ocean Blvd. 7278-010` 911

7278- 010' 912

7278- 000- 909

7278- 008- 926

2 Ai/ pudL410} Donald Douglas Dr, 7148-003- 935

3 Museum cf Art: 23UD East Ocean Blvd. 7284- 018- 904

4 B Dorado Regional Park Nature center: 7550 East Spring St. 7335- 002' 903

5 The Pike ( Rainbow Bridge Parking 0ruo(uny) 658. Cedar Ave, 7278- 010- 819

S Public Works Parking Lot: 51 Shoreline Dr. 7278- 010- 914

7 Towne Center Shopping Complex: 7575 Carson Si 7075- 001- 930

7075- 001 -.931

7075- 001' 932

7075- 001- 935

7075' 001- 939

7075- 001 -940

7075- 001- 947

7075- 001- 948

7075' 001- 941

7075- 001' 943

7075- 001' 344

7075' 001' 933

8 Queen Mary' 112G Queens Highway 7436- 021- 907

O City Hall Broadway Parking Stnuo{uve 332 Broadway 7280-025' 902

10 Aquadumo/ the Pmoifio SQAquohumWay 7270- 010- 914

11 Admiral Kidd Park: 2125 Santa FoAve. 7402' 018-7402

12 Park Avenue Parking Lot: 1D8 Park Ave. 7256- 022- 900

7256- 022- 801

13 City P| ucepmrking Shuo(ura 50Gm Si 7280- 005- 918

N Surface Parking bot:, 5400 Long Beach Blvd. 7128- 036- 905

Municipal nmmoxxnrm,* Page 10 an

Rev' d Date R, 24, 12

Ik



OXNI0lTB: Description and/ or Dqpictionof Licensed Premises

Location No. 1

Insert metes and boundsor other narrative description, size, etc] 

See diagram attached as Exhibit 13- 1

Location No. 2

Insert metes and bounds or other narrative description, size, etc.] 

See diagram attached as Exhibit B- 1

Municipal umvm» wemn° t n~/ ru" ru

npvx Date: u w. 0
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JAMES C. HANKLA

CITY MANAGER

February 27, 1996

CITY OF LONG BEACH  
OFFICE OF THE CITY MANAGER Chi

333 WEST OCEAN BOULEVARD • LONG BEACH, CALIFORNIA 80802

HONORABLE MAYOR AND CITY COUNCIL

City of Long Beach
California

i

C. 1 ^ 

SUBJECT: Policy on City Sponsorship, Corporate Recognition and

Advertising

it is recommended that the City Council consider the attached

Policy on City Sponsorship, Corporate Recognition and

Advertising." 

BACKGROUND

At its September 26, 1995 meeting, the City- Council requested that
staff develop a policy recommendation on City sponsorships, 

corporate recognition and advertising on City property. To develop

this policy statement, I convened a task force made up of

representatives from departments across the City to study this
issue. The consensus of the group was to propose a policy that
gives greater latitude for the City to actively solicit

sponsorship and advertising, ' however, the task force clearly felt

that certain areas of City government should not be included under
this policy. I support this conclusion. The proposed policy

allows the City to retain the right to exclude certain events., 
activities, properties and vehicles as eligible for sponsorship or

advertising. 

During the task force' s work on this new policy, a previous City

Council policy on the naming of City -owned land, buildings and

facilities was identified. This policy, adopted by the City

Council on March 10, 1981 has been incorporated into the new

policy. if the City Council wishes to proceed with the adoption of
the new policy, it is recommended that formal action be taken to
incorporate the 1981 policy. 

Deputy City Attorney Tim MCOSker served on the task force that has
developed this proposed policy. The City Attorney will provide
comments on this policy in a separate letter. 

t
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With City Council approval of this policy, I will begin to

circulate Requests for Proposals from private firms to actively
solicit donations and/ or sponsorships for City events and

activities as well as advertising. Unless requested otherwise, I

will return to the City Council in six months with a progress

IT IS RECOMMENDED THAT THE CITY COUNCIL: 

Adopt " Policy on City Sponsorship, Corporate Recognition and
Advertising" incorporating the City Council' s " Policy on

Naming of City- owned Land, Buildings and Facilities" adopted

March 10, 1981. 

Respectfully submitted, 

gamesC. Hanklat
4_ v_ m_

k

City Manager

JCH: WJB

Ilk



POLICY ON CITY SPONSORSHIP, CORPORATE RECOGNITION AND ADVERTISING

POLICY: 

The City shall actively seek donations and /or sponsorship for City
events, programs and facilities as well as provide for advertising
on certain City property and vehicles. These activities shall be
undertaken to the fullest extent possible, under the following
procedures, to support City operations. 

The City shall seek donations and /or sponsorships for events that
are consistent with the audience for the event and allow that the
sponsor be recognized for their contributions in a suitable manner. 

The City shall seek donations and /or sponsorships for ongoing City
activities and properties that are compatible with these

operations. The City retains the right to not offer particular
activities, properties or events for sponsorship that would be
incompatible with these operations. 

The City shall provide for advertisements to be placed on certain
City properties and vehicles that are compatible with these
operations. The City retains the right to not offer particular
properties or vehicles for advertising that would be incompatible
with these operations. 

This policy will be implemented within appropriate. laws and

restrictions placed on certain properties, activities or vehicles

by other agencies through grant funding, etc. This policy shall be
implemented by specific guidelines as subsequently adopted by the
City Council for specified events, programs and facilities. This

policy shall also be implemented within all appropriate provisions. 
of the Long Beach Municipal Code and all existing City contracts
for special events. 

DEFINITIONS: 

CITY PROGRAMS - Those activities and events financed primarily with
general or other City funds or grant monies received by the City, 
and planned, organized and conducted by the City. 

SPONSOR -- An agency, group or individual providing either funds to
offset the cost and /or services or materials in support of a City
program. Sponsorship does not authorize the agency, group or
individual to plan, organize or conduct the City program, but shall

allow recognition advertising at a level to be recommended by the
Sponsorship Committee and approves( by the City Manager' s designee
and /or City Council. 

1
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SUPPORTED PROGRAMS - Those activities and events which the City
jointly conducts with another agency, group or individual in order
to serve the community for a public purpose, including but not
limited to events and activities that the City would directly
finance or operate if there were adequate resources available to do
SO. 

DO OR -- An agency, group or individual giving money, materials or

services for which the City may provide recognition. Such

recognition shall be solely determined, controlled and prescribed

by the City. 

PAID ADVERTISING - Temporary exposure ( signs, paid ad, print ad, 

radio spots, etc) arranged for an agency, group or individual who
provides money in exchange for a specified or negotiated type
and /or extent of advertising. 

RECOGNITION ADVERTISING -- Temporary exposure ( banners, program

recognition, etc.) arranged in acknowledgment of an agency, group
or individual who has provided funds, materials, products and /or

services in exchange for a specified or negotiated type . and /or

extent of advertising, relating to a specific activity, event or

facility. 

PRODUCE' SAMPLING AND / OR GI AWAY _ A product /gift is provided for

a specific activity, event or facility in return for the

opportunity to conduct product sampling for a designated time

period. The type of product sampled or given away would be
regulated by the applicable City Council guideline and implemented
by the City Manager and /or the Citywide Sponsorship /Advertising
Review Committee. 

CITYWIDE SPONSORSHIP /ADVERTISING REVIEW COMMI' T' TEE

The City Manager shall appoint a Citywide Sponsorship /Advertising
Review Committee ( the " Review Committee ") consisting of

representatives from departments. From these representatives., the

City Manager shall select a Review Committee chair. The Review

Committee shall be responsible for reviewing and recommending

action to the City Manager for each request to approve sponsorship
of activities or approval for advertising. Representatives of

affected departments shall be invited to participate in the review
of proposals involving their operations. 

This committee shall establish and maintain- an inventory of

programs, products, facilities and services that may be eligible
for private sponsorship and facilities, materials and vehicles

eligible for advertising. This inventory should include existing



sponsors or advertisers ( if any), time frame necessary for sponsor
commitment/ advertising and the current cost to the City. The

inventory should be presented in priority order. Once the
appropriate properties, facilities or events have been identified, 
specific and detailed guidelines, for approval by the City Council, 
will be developed for each type of property, facility and event
minimizing the risk of litigation or . liability. Activities of

existing non -- profits which support City departments should be

included in the inventory, however it would be the non - profit' s
option to be a part of this program. The committee shall also
review unsolicited proposals received by the City. 

The committee will be responsible for recommending to the City
Manager private firms that would be retained for identifying those
programs, products, facilities and services most eligible for

sponsorship as well as to market properties,. vehicles or activities

for advertising. Assistance to the City would be provided on how
to properly recognize the sponsor for the contribution. The

committee will report its progress annually to the City Manager or
at other intervals as requested. 

A, sponsorship or benefitting advertising proposal must be completed
on a form supplied by the committee or in the form of a proposal
to the committee and submitted to the committee prior to verbal or

written commitments regarding the program or project. 

The proposal must include the following information: 

1. Detailed discussion of program or project

2. Name, address and telephone number of agency, group or
individual, including contact person

3. Item, project or service being provided
4. Monetary value of the program or service being provided
5. Recognition requested

6. Name of Department contact

7. Cost to the City, if any, to administer the program

Sponsorship or advertising valued at $ 5, 000. 00 or less may be
accepted by a department without committee review, upon approval of

the Review Committee chair, as long as the sponsorship/ advertising
meets the criteria of this policy, specific guidelines and is

accepted by the City Council. The committee shall meet on a

regular basis to review all proposals valued in excess of

5, 000. 00, to develop new guidelines for City Council review, and

to ensure that proposals meet the City' s existing guidelines. 



The committee shall forward recommended sponsorship, supported

program, and advertising proposals to the City Manager for approval
consistent with the specific guidelines. 

The committee shall forward approved proposals in excess of $ 50, 000

to the City Attorney for review and the City Council for final
approval as appropriate in accordance with the City Manager' s
agenda process. 

The City Manager may delegate his responsibilities in this
regulation. 

SPONSORS OF CITY PROGRAMS

All proposed sponsors must receive prior approval from the

Sponsorship Committee, City Manager, and as appropriate, the City
Council. Depending on the complexity or dollar value involved in
a sponsorship, the City Manager may execute a memorandum of

understanding between the sponsor and the City or initiate a formal
contract requiring City Council approval. Unless expressly

provided otherwise by the City Council, either agreement would

contain these items: 

1. The purpose of the agency, group or individual desiring to
sponsor a City program must demonstrate the purpose is

consistent with the City' s mission to enhance service to our
citizens, and the specific program or event to be sponsored

must further a goal of the City. 

2. Sponsors may provide funds or pay for facilities, equipment, 

supplies, staff services, security services, consultation, 

public relations services, and /or materials. 

3. Specific City approval for sponsorship of a City program from
a representative of the alcohol or tobacco industry. 

4. The sponsor shall not directly seek to make a profit from the
sponsorship. However, building community interest on a

subject or gaining professional exposure is acceptable.' 

5. The cost of recognizing a sponsor shall not exceed the fair
market value of the sponsorship. 

6. The City must be appropriately represented and /or acknowledged
in any publicity and public announcements for an event. All

publicity such as media releases, posters, flyers, etc. must

be approved by the City Manager. 

4



7. A sponsor shall, at its sole cost comply with all laws, 
ordinances, rules, and regulations of and obtain and maintain

such permits, licenses, and certificates required by federal, 
state and local governmental authorities having jurisdiction
over the facility where the activity or event is held. 

Sponsor shall have and be allocated the sole responsibility to
comply with the Americans with Disabilities Act ( ADA) and

Title 6' ( CCR) with respect to the facility where the activity
or event is held. Sponsor shall defend, indemnify and hold
the City harmless from any and all claims of any failure to
comply or violation of the ADA or Title 6. Sponsor shall
provide evidence of, and maintain, sufficient insurance. 

S. The one -time project or program shall in no way obligate the
City to continue the arrangement in the future. 

CITY SUPPORT OF OTHERS' PROGRAMS

City support of another agency, group or individual' s programs or
projects must receive approval from the Sponsorship Committee, City
Manager, and as appropriate the City Council. Depending on the
complexity or dollar value involved in a sponsorship, the City
Manager may execute a memorandum of understanding between the
sponsor and the City or initiate a formal contract requiring City
Council approval. Unless expressly provided otherwise by the City
Council, either agreement would contain these items; 

1. The purpose of the agency, group or individual desiring
support from the City must be consistent with the City' s
mission to enhance service to our citizens and the specific
program or event to be supported must further a goal of the

City or serve a public purpose. 

2. Mutually shared resources may include facilities, equipment, 

supplies, staff services, security services, consultation, 

public relations services, and materials. 

3. Neither party shall seek to directly make a profit from the
activity or event being supported by the City. However, 

building community interest on a subject or gaining

professional exposure is acceptable. 

4. The City must be appropriately represented and acknowledged
in any publicity and public announcements for an event or
activity. All publicity such as media releases, posters, 

flyers, etc. must be approved by the City Manager. 



5. The supporting agency, group or individual shall, at its sole

cost comply with all laws, ordinances, rules, and regulations

of and obtain and maintain such permits, licenses., and

certificates required by federal, state and local governmental

authorities having jurisdiction over the facility where the
activity or event is held. The entity shall have and be
allocated the sole responsibility to comply with the Americans
with Disabilities Act ( ADA) and Title 6 ( CCR) with respect to

the facility where the activity or event is held. The entity
shall defend, indemnify and hold Lessor harmless from any and
all claims of any failure to comply or violation of the ADA or
Title 5. The entity shall provide evidence of, and maintain, 

adequate insurance. 

6. Any request from an agency, group or individual for the waiver
of City fees or costs must be approved by the City Council
unless approved in the City' s budget process. 

7. The one - time project or program shall in no . way obligate the
City to continue the arrangement in the future. 

NAMING OF CITY -OWNED LAND, BUILDINGS AND FACILITIES

The City Council retains the sole authority to name City -owned
land, buildings and facilities. Naming facilities may be done in
a manner which: 1) incorporates the name of LONG BEACH as

appropriate; 2) recognizes the geographic, topographic or historical

significance associated with the City; 3) recognizes individuals, 

families or companies that have donated the land or funds for a
project; 4) recognizes persons who have served the nation, the State

of California and /or the City of Long Beach in an exceptional and
distinguished manner. City -owned land, buildings and facilities

named in honor of deceased persons shall generally not take place
until one year after their deaths, unless the City Council

determines that there are overriding considerations for deviating
from this policy guideline. 

A request for naming or renaming City -owned land, buildings and

facilities may be presented to the City Council by the one of its
members, the City Manager or a member of the public. This request

will then be referred to the City Council' s Legislation, Personnel

and Civil Service Committee for review. At the same time, the City
Council will refer such requests to appropriate staff and /or

appropriate City Commissions, Committees or Boards for any input
that would assist the Legislation, Personnel and Civil Service

Committee in its deliberations. Staff and /or concerned advisory

bodies will have thirty days to submit comments to the Committee. 

6



The Committee shall then conduct a public hearing on the naming or
renaming request and forward to the City Council its
recommendation, accompanied by relevant testimony taken at the
hearing, as well as the reports of staff and any concerned advisory
bodies. The City Council will then consider the recommendation of
the Committee and make its decision. 

DONATIONS

All donations for events, activities, or facilities must be in
accordance with the City' s existing policies for receiving
donations. City Council approval is required to accept donations
of any size. Donors may be recognized within the guidelines of
this policy. 

ADVERTISING

The committee shall maintain' an inventory of all property, vehicles

and materials available fox, advertising. as approved by the specific
City Council guidelines._;. Once ",authorized by the City Council
through the specific guid6l' 'ihes, a': r iate firm shall market these
areas for potential advertip.., g ; rates that are comparable with
the private sector. 

7



JOHN R. CALHOON

CITY ATTORNEY

ROBERT E. SHANNON

ASSISTANT

OFFICE OF THE, 

CITY ATTORNEY
OF

LONG BEACH

February 27, 1996

HONORABLE MAYOR AND CITY COUNCIL

City of Long Beach
C A L I F O R N I A

Re: Proposed Corporate Recognition, 

City Sponsorship Policy

INE
city Hall
333 West Ocean Boulevard

Long Beach, California 90802.4684
310) 670.2240

WORKERS' COMPENSATION SECTION

310) 570. 2248

Telecopler W

310) 436. 1578 an wJ

t1\ I' x M

a KC
Advertising and

The City Attorney' s office has been asked to comment on
a proposed policy on, corporate ( or individual) recognition, 

advertising and City sponsorship. 

LEGAL BACKGROUND

At present, sections 14. 16. 0.40; 18, 55. 21,0 and 21. 45. 180

of the Long Beach Municipal Code prohibit the use of public
property as a forum for the display of commercial
advertising. Prior to 1974, advertising on bus benches
along public streets was permitted. However, in July•1974, 
existing ordinances were adopted to prohibit such
advertising because: 1) the City Council had found it
difficult to legally control the content of the aavert.ising; 
and 2), various members of the City' Council considered public
property advertising to be detrimental to the image of the
City. 

After extensive litigation, the California Supreme

Court upheld the City' s right • to -ban commercial advertising
on ' its bus benches. We are not aware of any litigation
challenging the City' s right to prohibit commercial
advertising on publicly owned property or facilities since
the 1974 lawsuit. In recent years the City has worked
diligently to eliminate visual blight caused by signs and
other advertising related nuisances. 

1

The proposed policy contemplates three ( 9) separate and

distinct programs by which the City will be able to
potentially enhance its revenue position: 

1. Contributions of money, equipment or other

materials for which the City may provide
recognition" to the donor. This policy facet' 



Honorable Mayor and City Council
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Page 2

would be similar to the widely utilized " Adopt -a- 

Highway° program where businesses, individuals or
other groups are permitted to " adopt" a section of

highway for the purpose of litter control and
receive public recognition for their contribution. 

Typically, the public entity controls the nature
of the recognition and establishes strict

guidelines regarding the type of recognition
given, including ( if appropriate) the placement, 

size, color, content and duration of a recognition
plaque or sign. 

2. The explicit authorization to lease or otherwise
contract for commercial advertising in or on
facilities or property owned or operated by the
City. This type of advertising might include bus
bench " poster advertising ", the placement of

advertising on City vehicles or facilities, or the

lease of City property for large scale advertising
programs. 

3. City support or co- sponsorship of special events
or programs. In this instance, the City would
typically provide facilities, equipment, staff or

other City resources to facilitate an event or
waive the departmental costs and fees associated
with conducting the event. Examples of this type

of activity would include the City' s past co- 
sponsorship and support of the Martin Luther King
Day Parade, the Daisy Avenue Christmas Parade and
Operation Desert Salute to honor troops returning
from Operation Desert Storm in 1994. In the case

of co- sponsorship, the involvement of City
employees, equipment or property, and the

potential for City liability would require the
City to actively participate in and control the
conduct of the event. 

Under the proposed policy each of the above three ( 3) 

programs would, in varying degrees, be subject to review by
a City Manager approved " Recognition /Advertising /Sponsorship
Review Committee ". The Committee would be responsible for

developing appropriate guidelines and reviewing and
recommending action to the City Manager regarding
recognition /advertising /sponsorship activities. Any
guidelines developed by the Committee would have to be
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approved by the City Council prior to implementation. 

LEGAL CONSIDERATION'S

Significant legal issues are raised when any public
entity adopts policies that permit the use of public
property or equipment for recognition of donors, or for

commercial advertising, or the co--sponsorship by the public
entity of otherwise private activities or events. 

In many instances, the initial allure of increased

revenues will be outweighed by the potential that once
certain advertising programs are permitted, the City will
not legally be able to select the advertisers or control the
content of the advertising, or may not be able to withdraw
the advertising forum from use absent a compelling
governmental interest to do so. 

The most significant pitfalls are likely to be
encountered if the City opens its property or facilities to
paid commercial advertising such as signs on public property
or the poster type advertising that is common on bus benches
or shelters. It should be noted that Lawrence Jackson, 
President and General Manager of Long Beach Public
Transportation has expressed serious concerns in regard to
the utilization of bus benches or shelters for paid
commercial type advertising. Most of the existing
benches /shelters in Long Beach have been constructed with
Federal grant funds and cannot be used for any advertising
purposes. 

Several other cities that permit bus bench type
advertising actually own and operate the municipal bus
system which is not the case in Long Beach. Mr. Jackson

indicated that it is the Transit Company' s position if an
advertising policy is adopted in Long Beach, the bus company

j rather than the City should manage, control and receive

income from advertising on bus benches/ shelters. He further

indicated that bus bench /shelter advertising programs in
other cities have, for the most part, had less than

satisfactory results in connection with maintenance and
cleanliness of the bus benches / shelters. 

The First Amendment guarantees freedom of speech in
public forums and further requires that when the government
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regulates speech, it must do so by policies that ( i) serve a

substantial government interest, ( ii) are clearly set forth, 
iii) are not so vague as to be subject to abuse, ( iv) are

consistently applied, ( v) are not based on content, and ( vi) 

are no more restrictive than necessary to fit the
governmental interest. Policies regulating speech are

strictly scrutinized by the Courts. 

If the City decides to accept paid public advertising
on its property or facilities it will create an open " public

forum" that will be subject to all of the inherent
protections of the First Amendment. The City could. not

except for limited public policy exceptions) discriminate

against, or in favor of, any person, group, or organization

even though many citizens might disagree with a particular
group or its views, values or goals. 

For example, a Federal court in Massachusetts has held
that the local transit authority could not prohibit the
placement of condom ads inside subways and trolley cars even
though the transit authority had received numerous citizen
complaints about the ads ( the series of ads in question

j depicted a photograph of a wrapped condom with tent readiig: 
It' ll grow on you "; " You' ll last longer wearing a condom "; 
Add an extra layer before you get under the covers "; " Put

on your thanking cap ",. " Finally, a roll -on with- a protection

you really need "; " Even if you don' t have one, carry one "; 

and " Tell him you don' t know how it will ever fit "). 

Similarly, a Federal court in New York ruled that once

the City had created a public forum by developing an
advertising program it could not reject an ad from Penthouse
Magazine that depicted a presidential candidate as an almost
nude male " stripper ". Recently, a local organization

successfully challenged the City of Inglewood' s removal of a
bus bench " poster ad" depicting a rap group with their backs
to a small scale which appeared to be weighing a white
powdery substance. 

Even " Adopt -a- Highway" recognition programs have been
the subject of litigation. A Federal court in Arkansas
upheld the right of a white supremacist organization to
participate in the " Adopt -a- Highway" program despite the

abhorrent nature of the group' s views. The court stated

that once a public forum has been opened to some groups, 
public officials may not prohibit other groups from
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participating simply because their beliefs are not favored
by many citizens in. the community. 

City co- sponsorship of special events likewise has the
potential for extensive liability exposure and protracted
litigation. If the City approves a co- sponsorship program, 
it then may not discriminate for or against participants
based upon the nature of: the organization seeking co-- 
sponsorship status or upon the content of the views espoused
by that organization. 

if the proposed policy is adopted it would be .necessary
to amend the Municipal Code to reflect the intent of the

policy. Regardless of whether all; or only a portion of the
policy is adopted, definite objective criteria must be

formulated and approved by the City Council fox each
particular recognition /advertising /sponsorship program. 

in the case of recognition for coritr;ibutions. /donations, 
the City should strictly regulate and control the type, 
alze, color, content, placement and duration of the

recognition plagues or signs. Once the appropriate

recognition criteria have been establi'sh'ed by the City
Council, deviation should not be permitted except for

compelling reasons. 

Detailed, nondiscriminatory guidelines must also be
formulated if commercial ( bus bench type) adverti
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recognition /advertising /sponsorship policy, 

In the case of City co- sponsorship of events, the City
Council probably should determine whether co- sponsorship is
appropriate in each particular situation. In the event the

City Council decides to co- sponsor an event, the City should
take an active role in the organization, control and conduct

of the event. 

Should a recognition /advertising /sponsorship policy be
adopted, it is suggested that the Council request the City
Manager to organize a Recognition /Advertisizg /Sp.onsorship
Review Committee. it is also suggested that the Committee, 

in consultation with the City Attorney' s office, perform a

thorough analysis of the types of properties., facilities, 

programs or events that':•may. be,isuiti'able for recognition, 
advertising or sponsorship, purposas, - : Once the appropriate

properties, facilities, programs or events have been
identified, then specifig,iand detailed guidelines can be
developed for review and app'rdval by the City Council. 

Very_. truly yours, 

JOHN R. CALHOUN, City Attorney

xchs.el J. a : s, Aeputy
MJM /bv

y 



July 23, 1996

REGULAR AGENDA

DEPARTMENTAL COMMUNICATIONS; 

confirmed appointment. 36. Mayor Beverly O' Neill, recommending that
Doc. 60) Counoil,member Mike Donelon be appointed as the

Alternate Director to the Board of Directors of the
County Sanitation District of Los Angeles County. 

Suggested Action: Confirm appointment, 

Opposed and directed city 37. Councilmember Jenny Oropeza, First District, 
Mgr. ( Doc, 61) recommending that City Council oppose SB 1626 ( Itopp) 

relating Co Redevelopment and direct the City. 
Manager to immediately communicate such opposition
to Long Beach area Assembly representatives and
Michael, Arnold, Legislative Advocate. 

Suggested Action: oppose SB 1626 and direct City
Manager to communicate such
opposition. 

Approved recosmandatfons of 38. Viae —Mayor Doris Topsy— Elvord, Sixth District, 
civil service Commission Legislation, Personnel and Civil service committee, 
relating to revision of Civil recommending that the communication regarding
Service Rules and 0 and 92. revisions to sections 26 16 29 60 and 92 of thesections i5, 16, 60 and 92.    

Civil Service Rules and Regulations be received and
R & F recowwndations A, 0, c the recommendations approved. 

o set forth in ccamin. from
Civil service Commission. 
000. 62) Suggested Action: Concur in recommendation of

Committee. 

conauried, in- reeoninendatiori '' 39J' Councilmember` A1an S. Lowenthal., Second. °District;. ,:; '•a
of omm saion and requested '. Chair;• Hdusing. lid Ne. ghbtixktoods Committee, .. 
oil httcr to, prepare recommending -that: ;the- oommuniaations regaxding

mdnenes to Municipal Code

and. requested City. Mariager' to Policy on.,Cit S onsorstiI " I Cox orate Reco ninony y p p g. ' 
presont. p report :on . hoG and Adveriieing be . received; the po7.S c.'y.'actoptr'ed'y;`.; the , 

icy,wouidbe;( pplespented;; :: 
tat-the City ccunci' t•' in 60 City..Ai~torne. requested tQ. prepare' aendmerits;:.iro' "the::: 
days. • ( Doc. i63) "' ;., ,.', T ony , B ach'' is " l ";Cor1e.,;an the: 'Cit Ma7ia` r:;;:; e I4.up. ; gip Sl:` .. y. g

requested;ao,, present ;:a. sta'ius' xgpez!: oi a;'.: 

Imp'' emeniratIon 0, tie. policy• to ".City ;council in
tlixee months'. 

Suggested Action: Concur in reoommandation' o':.• 
Committee. 

Authid. City Mgr. 40. Director of Community Development and Director of
Ood. 64) Public Works, recommending that the City Manager be

authorized to execute an Exclusive Right to
Negotiate Agreement for Westland Construction for

the development of parcel J. ( District .5) 

Suggested Action: Authorize City Manager. 

Ref1d. to Public safety 41. Public safety Advisory Commission,, transmitting
committee. ( Doc. 65) Report on Proposed City ordinance to Address the

Theft of Recyclables. 
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Cityof Long Beach
working Together to Serve

Date: July 23, 1996

Memorandum

63

To: Honorable Mayor and City Council

From: Alan S. Lowenthal, Chair, Housing and Neighborhoods Committee

Subject: POLICY ON CITY SPONSORSHIP, CORPORATE RECOGNITION

AND ADVERTISING

The Housing and Neighborhoods Committee, at its meeting held
July 9, 1996, considered communications relative to the above

subject. 

It is the recommendation of the Committee to the City Council
that: 

1. The communications be received; 

2. The policy adopted, 

3. The City Attorney requested to prepare amendments to
the Long Beach Municipal. Code; and

4. The City Manager requested to present a status
report on implementation of the policy to City
council in three months. 

Respectfully submitted, 

HOUSING AND NEIGHBORHOODS COMMITTEE

Alan S. Lowenthal, Chair

AST,: da

Unanimous vote

s8 -48 ( 7. 2 / 92) 
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Data: June 4, 1996

To: Housing and Neighborhoods Committee

From: Michael J. Mais, Deputy City Attorney, Ext. 82294

Subject: Policy on City Sponsorship, Corporate Recognition & 

Advertising [ Bus Bench / Shelter Adel

At the last meeting of the Committee, two issues

were raised in regard to commercial advertising on
bus benches/ shelters. Those issues were: 1) 

whether the City of Long Beach or Long Beach
Transit would be entitled to receive the revenue
from bus bench / shelter advertising in the event
such advertising was approved by the City Council
and; 2) whether or not Long Beach Transit' s use of
federal grant money to install existing
benches / shelters would prevent the replacement of
those items with bus benches / shelters suitable for
advertising purposes. 

1. Bus Bench Shelter Advertising Revenue

The City Attorney' s office has concluded that the
City would be entitled to receive revenue generated
by bus shelter advertising in the event that such
shelters were installed either by the City or an
outside vendor. The Long Beach Public
Transportation Company ( " Long Beach Transit ") is a

California non - profit corporation that was
organized in 1963 to provide transportation

services in the City of Long Beach. The sole

shareholder of Long Beach Transit is the City of
Long Beach. The operating relationship between the
City and Long Beach Transit is governed by a 10
year Agreement that will not expire until the year
2002. Pursuant to the Agreement, the City has the
power to approve or disapprove of new routes, 
changes in present routes, or the suspension or

abandonment of any bus route, The Agreement makes

no specific reference to bus stops. However, a

basic concept of transportation is that terminal
facilities, i. e, bus stops are part of the " route" 

4i
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Data: June 4, 1996

To: Housing and Neighborhoods Committee

From: Michael J. Mais, Deputy City Attorney, Ext. 82294

Subject: Policy on City Sponsorship, Corporate Recognition & 

Advertising [ Bus Bench / Shelter Adel

At the last meeting of the Committee, two issues

were raised in regard to commercial advertising on
bus benches/ shelters. Those issues were: 1) 

whether the City of Long Beach or Long Beach
Transit would be entitled to receive the revenue

from bus bench / shelter advertising in the event
such advertising was approved by the City Council

and; 2) whether or not Long Beach Transit' s use of
federal grant money to install existing
benches / shelters would prevent the replacement of

those items with bus benches / shelters suitable for
advertising purposes. 

1. Bus Bench Shelter Advertising Revenue

The City Attorney' s office has concluded that the
City would be entitled to receive revenue generated

by bus shelter advertising in the event that such
shelters were installed either by the City or an

outside vendor. The Long Beach Public
Transportation Company ( " Long Beach Transit ") is a

California non - profit corporation that was
organized in 1963 to provide transportation

services in the City of Long Beach. The sole

shareholder of Long Beach Transit is the City of
Long Beach. The operating relationship between the
City and Long Beach Transit is governed by a 10
year Agreement that will not expire until the year
2002. Pursuant to the Agreement, the City has the

power to approve or disapprove of new routes, 
changes in present routes, or the suspension or

abandonment of any bus route, The Agreement makes

no specific reference to bus stops. However, a

basic concept of transportation is that terminal
facilities, i. e, bus stops are part of the " route" 

4i



Housing and Neighborhoods' Committee
June 4, 1996

Page 2

whose existence is controlled by the City. In

addition, Municipal Code section 10. 26. 040

authorizes the City Traffic & Transportation

Engineer to establish bus stops and to designate
curb space at locations designated by the City
Council. Further, the City Charter ( section 1600) 

gives the City plenary control over all uses of the
streets and public places in the City. 

The following procedure is currently utilized in
establishing or modifying existing bus stops. Long
Beach Transit submits a written request to the City
Traffic & Transportation Engineer to approve bus

stops and /or bus stop modifications. After

reviewing Long Beach Transit' s request, the City
Engineer prepares the necessary Council letter
requesting approval of bus stop installations, 
modifications or removals. Upon Council approval, 

Long Beach Transit is notified that the request has
been approved. Traffic Engineering then notifies
the public Service Bureau to establish concrete

landings and red curbing. if necessary, Traffic. 

Engineering also notifies the project Development
Division for curb ramp installations. Long Beach
Transit actually installs and maintains the bus
bench /shelter.. 

Assuming that the City Council approves bus
bench /shelter type advertising, the current

operating agreement between the City and Long Beach
Transit would permit the City to require the
placement of bus benches /shelters along established
bus routes. Conceivably, the shelters could be

placed at new bus stops or could replace existing
bus benches. There is nothing in the operating
agreement that would require the City to remit any
portion of the advertising revenue to Long Beach
Transit. 

2. The Replacement of Bus Benghe,s / Shelters
Xnetalled via Federal Grant Funds

Long Beach Transit currently owns and maintains
approximately 3, 000 bus benches and 130 shelters
within the City limits. it is unclear precisely



Housing and Neighborhoods Committee
June 4, 1996

Page 3

how many of the 3, 000 benches and 130 shelters were
purchased with federal funds. According to Long
Beach Transit, it "might be required" to reimburse
the Federal Government for each item that was
retired prior to the expiration of its useful life. 
We are currently attempting to ascertain: 1) how

many of the total bus benches were purchased with
federal grant funds; 2) what is the remaining
useful life of these bus benches; and 3) where are

the bus benches currently located. 

Based upon the information currently available, it

is difficult to predict what, if any, financial

impact the adoption of a Bus Bench /Shelter
Advertising Policy would have on Long Beach
Transit. The return of federal grant money would

depend on the remainng useful life of the
bench /shelter being replaced, as well as how much

federal money was actually expended to install the
bench /shelter in the first place. 

MJM / bv
buz. mem
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BUS,,!-,,pVERTISING LBPD

Malling' List community Relations
Page I Qf 1 Commander Shelly
lbl'\-Bus. IbI

Derek Fretheim Don Darnauet

P. O. Box 15857 2400 B. Second Street

Long Beach CA 90815 Long Beach CA 90803

Tony Ingegneri
Metro Display
Advertising

15265 Alton Parkway
Irvine CA 92718

Gannett Transit

Richard Wannenmacher

1731 Workman St.. 

Los Angeles CA
90031- 3381
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ATTACHMENT B

ORDIRMCE NO, C:- 7429

AN ORDINANCE OF THE CITY COU14CIL OF THE - 

CITY OF L014G BEACH AMENDING THE LONG BEACH

TvTUNrCIp_AL CODE BY ADDING CHAPTER, 16. 55 AND

SECTION 21. 44. 090A( 8), AND BY REPEALING SECTION

14. 16. 040; ALL RELATING TO ADVERTISING ON

PUBLIC PROPERTY AM FACILITIES

The City Council of the City of Long Beach ordains as

follows: 

Section 1. Chapter 16. 55 is added - to the Song Beach

Municipal Code to read in its entirety as followst

CHAPTER 16. 55

ADVa ItTTSTNG ON Pt7BLIC PROPERTY AND rACILITIEB

16. 55. 010 Definitions. 

The words and phrases defined ; n this section, 

wherever used in this chapter, shall have the meanings

indicated unless the context requires a diffaren.t meaning: 

A. " Advertise" and any of its variants, and

advertising display" mean the depiction or presentation

on a sign, personal property, bench, fixed device or

structure of any name, word, statement, message, drawing, 

picture, painting, mark, motto, symbol or figure for the

purpose ofcalling attention to a business, trade, 

organization or activity and/ or inducing directly or

1



indirectly, the purchase or uae of any specific item of

2 commerce or trade. 

3 E. " Donor Recognition Program" and any of- Its

A variants means contributions of money, equipment, 

5 facilities,, materials or other goods or services or other

6 consideration in exchange for public recognition in a form

7 and manner determined by the City. 

8 C, " City, s Advertising Policy" means that certain. 

g Policy on City Sponsorship, 
Corporate Recognition and

10 Advertising, adopted on July 23, 1996, as amended from

11 time to time. . 

a 12 16. 55. 020 Advertising /tecocnition Agreements. 

WR°w
zo - S 13 A. The City may enter into contracts , 

permits, 

P- m + 

U-- n-, 14 licenses and agreements with Drivate individuals or

I 

rOEQU0

aQ3da is
space ar door

organizations to provide advertising spa r_ 

m 

I'm 16 recognition on City owned real and perso±xal property as

17 may be designated in the City' s Advertising Policy, in

is exchange for cash, equipment, supplies, services or other

19 valuable consideration, 

20 B. Any contract, permit, license or agreement

21 entered into pursuant to this chapter shall be in

22 conformity with, and subject to, any limitation imposed

23 by the laws and regulations of the State of California
24 including, but not limited to, the California

25 ElIvironme7atal Quality Act (" CEQA") , the California Vehicle

26 Code, the City' s General Plan, the California Outdoor

27 Advertising Act, applicable zoning laws and regulations, 
r

28 and the City' s Advertising Policy. 



0

1 C. The type, lacation_, size, content and duration

k 2 of any advertising, advertising display, or donor

a recognition shall be subject to approval by the City- to

4 the extent permitted by law and shall be specified in the

5 contract, permit, license or agreement. 

6 D. Except as permitted herein, no advertising, 

7 advertising display or donor recognition shall be

8 permitted on public property or public facilities- 

9 16. 55. o3o Restrictions. 

o A. No advertising, advertising display or donor

11 recognition shall contain any reference to or depiction

20
12 of any of the following: 

m m

oG:" 13 1. The. specified anatomical areas or speci" ied

M Ed
odor 1a sexual activities as defined in section 21. 15. 110; 

l cE c 
2. Any obscene act, gesture or word; 

nMa

o t 16 3. Any sale or use of alcohol or tobacco
products; and

1• 

i
17 4. Any sale or use of illegal drugs or

1

18 paraphernalia. 

19 B. No contract, permit, license or agreement, may

20 permit the logo pr seal of the City of Long Beach or any

21 of its departments to be reproduced or distributed in any

22 manner which in any way impersonates a city official, 

23 safety officex, or employee. 

29 C. No advertising, advertising display or donor
i

25 recognition shall be permitted on uniforms worn by safety

26 officers, park rangers, or city security officers. 

27 D. No contract, permit-, license or agreement shall

28 permit an advertisement or advertising display to give the

L- 9'J101931
i

3



appearance or impression that any commercial product or

2 service is endorsed or recommended by the City or any of

3, its agencies, departments, officers or employees. 

4 E. No advertisement, advertising display, or donor

5 recognition shall display the word "
stops', " drive ", 

i
6 " danger ", or any other word., phrase, symbol, lighting or

7 any devices or any components thereof, or character likely
i

8 to interfere with or mislead pedestxian or vehicular
i

9 traffic . 

7. 0

11 Sec. 2. Section 21. 44. 090A( 8) is hereby added to the Long
a' 

J Tl 12 Beach Municipal Code to read in its entirety as follows: 

o a o 13 8, Advertising, advertising displays or donor

0 N

d OR 14 recognition permitted pursuant to Chapter 16. 55. 
ao =_ 

CNr a

M 15

ma l. 

G 16 Sec. 3, Section 1a. 16. 04o of the Long Beach Municipa

17 Code is hereby repealed. 
I

19 sec. 4. The City Clerk shall certify to the passage of

20 this ordinance by the City Council of the City of Long Beach and i

21 cause The same to be posted in three conspicuous places in the City

22 of Long Beach, and it shall take effect on the thirty -first day

23 after it is approved by the Mayor. 

24

25 I hereby certify that the foregoing ordinance was adopted

26 by the City Council of the City of Long Beach at its meeting of
27 October 22 1996 , by the following vote: 

28

499191991
4

XI /- 



1i

2

3

4

5

6

7

8

9

10

11

CD

EN 12

ws0

Oc  
O

136F3 pN
sN, 
amen 14
a O'i2,,,. 

cr 0

X0, 3 m 15
mw

kmm 16
F

9
17

is

19

20' 

21

22

23

24

25

26

27

28

WDIWSsf

Ayes: Coune.ilmembers : 
Orope" 7 Lowenthal, Drummond, Roosevelt, 

Robbins, Topsp- 81vord, Shultz. 

Noes: Councilmembers: 
Hone. 

Absent: Councilmembers: 
D °nelon, Kellogg. 

i
I

Approved: 

Date) May r

mm: kjm

10/ 3/ 96; 1119/ 96

010) adverds. ard
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POLICY 0V CIVX SPONSORSHIP, CORPORATB R.rCOGN1TXON AND r' .OvJ';tTxsTbTG

POLICY: 
1 {:. ...,:.= N•,` -'.•u :L•'L.- :+J'.Y: _:_: c J.,' ^L̀• :. L:_..:- XLb: J ".L•rL' -:`:: . . . .... _. _... 

The City shall, actively seek donations and /or' sponsoa-s. i.A "pox C
events, programs and facilities as well as provide = or advertising
on certain City property and vehicles. These activities shall be
undertaken to the fullast extent possible., under the following' 
procedures, to support. City operations. 

the City shall. seek donations and /or sponsorships for events that
are consistent with the audierkce for the event nd allow that the

sponsor be recognized for their contri.butioxis in a suitable manner. 

The City shall seek donations and /or sponsorships for ongoing City
activities and properties that are compatible with these

operations, The city retains the right to not offer particular
activities, properties or events for sponsorship that would be
incoaapatible with these operations. 

J

The City shall provide for advertisements to be placed on, certain
City properties and vehicles that are compatible with these
operations. The City retains the right to not offer particular
properties or vehicles for advertising that would be incompatible
with these operations. 

c. This policy will be implemented within appropriate laws and

restrictions placed on certain properties, activities or vehicles

by other agencies thxough grant funding, etc. This policy shall be

implemented by specific guidelines as subsequently adopted by the
City Council for specified events, programs and facilities. This

policy shall also be implemented within all appropriate provisions
of the Long Beach Municipal Code and all existing City coatra.ets
for special eversts. 

j DBRMTIONS: 

GiTY_ pRULPAI' S — Those activities and 'events : Financed primarily with
general or other City funds or grant monies . received by the City, 
and planned, organized and conducted by the city. 

PgN50R An agency, group or individual providing either funds to
offset the cost and /or services or materials in support of a City
program. Sponsorship does not authorize the agency, group or
individual to plan, organize or conduct the City program, but shall
allow ' recognition advertising at a level to be recommended by the
Sponsorship Committee and approved by the .City Manager' s designee
and /or City Council. 

i



SUppORTuD LgRRg -- Those activities and events which the C? ty
jointly conducts with another agency, group or individual in order
to serve the - community for a public purpose, including but not
limited to events and activities that the City would directly

1 

riance
so. 

PON-OR - An agency, group or individual giving money, materials or

services i'.or which the City may provide recognition. Such

recognition shall be solely determined, controlled and prescribed

by the City. 

PA.rD ADVERTISING - Temporary exposure (' signs, paid ad, print ad, 

radio' spots, etc)- arranged for an agency, group or individual who
provides money ix>. exchange for a specified or negotiated type
and /or extent of advertising. 

RECOGN'I' IObT AbVERT1SING - Temporary exposure ( banners, program

recognition, etc.) arranged in acknowledgment of an agency, group
or individual who has provided funds, materials, products and /or

services in exchange for a specified or negotiated type and /or

extent of advertising, relating to a specific activity, event or

facility. 

PRODUCT SAMPLING AND %OR IyB'AWW6X - A product /gift is provided xor

a specific activity, event or facility in return for the

opportunity to conduct product sampling for a designated time
period. The type of product ssmpled or given away would be
regulated by the applicable City Council guideline and implemented
by the City Manager and /or the ' Citywide Sponsorship /Advertising
Review Committee. 

CITYWIDE SPONSORS'EIVADVERTISWC; PZVIZW COWTTTZE
I

The City Manager shall appoint a Citywide Sponsorship /Advertisi:rig
Review Committee ( the " Review Committee ") consisting- of

representatives from departments. From these representatives, the

City Manager shalt select a Review CozmEdttee chain. The Review

Committee shall be responsible for reviewing and recommending, 
action to the City Manager for each , request to approve sponsorship
of activities or approval for advertising. Representatives of

affected departments shall be invited to participate in the review
of proposals involving their operations, 

This committee shall, establish and naintain an inventory of
programs, products, facilities and services that may be eligible
for private sponsorship and facilities, materials and vehicles

eligible for advertising. This inventory should include existing

v' 2
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sponsors or advertisers ( if any), time frame necessary for Sponsor
r commitment / advertising and the Current cost to the City. The

inventory should be presented in priority order. once the
appropriate properties, facilities or events have been identified, 

N. , nry .: 

speC'"'"i"d' arid' " le Se3'° t3vi" debifi' S' - ""far'' ppx'ocra:,,} p..' ri ^ Gx•t.,' ° c a:.,.. .. ,. . 

will be developed for each type of property, facility and event
minimizing the risk of litigation or liability. Activities of

existing non - profits which support City departments should be
included in the inventory, however It would be the non - -profit' s
option to be a part of this program. The committee shall. also
review unsolicited proposals received by the city. 

The committee will be responsible for recommending to the City
Manager private firms that would be retained for identifying those
programs, products, facilities and services most eligible for

sponsorship as well as to' market properties, vehicles or activities

for advertising. Assistance to the City would be provided an how
to properly recognize the sponsor for the contribution. The

cominittae will report its progress annually to the City Manager or
at other intervals as requested. 

A sponsorship or benefittin.g advertising proposal must be completed
on a form supplied by the committee or in the form of a proposal
to the committee and submitted to the committee prior to 'verbal or

written commitments regarding the program or! project. 

The proposal must include the following information: 

1. Detailed discussion of program or project

2. Name, address and telephone number of agency, group or

individual, including contact person
3. Item, project or service being provided
4. Monetary value of the program or service being provided
5. Recognition requested

5. Name of Department contact
7" Cost to the City,.- if any, to administer the program

Sponsorship or advertising valued at $ 5, 000. 00 or less may be
accepted by a department without committee review, upon approval of

the Review Committee chair, as long as the sponsorship /advertising
meets the Criteria of ' this policy, specific Vi.delines and is
acre by the City Council. The committee shall meet on a
regular basis to review all proposals valued in excess of

5, 000. 00, to develop new guidelines for city Council review, and

to ensure that proposals meet the City' s existing guidelines. 

K



j The Committee shall: forward recommended sponsarship, sunoorted

program, and advertising proposals to the City Manager for approval
consistent with the specific guidelines, 

rur• rr..vm..- .,, v.'. nmw °.x-. r- .,m.. r..xn. r Hunn,- 

Rr•, rn.. -x,rs ..- .n. mrwThe committee shah i orwar` approvec" pr òno "sa3̀ s xn eaEcess Bf' rD;roUV°"^'_, „._..,• 
to the ' City Attorney for review and the City Council for final
approval as appropriate in accordance with the City Manager' s
agenda pzocess. 

The City Manager zay delegate his responsibilities in this
regulation. 

SPONSORS OF CITY PROGRAMS

i

I

i

All proposed sponsors must receive prior approval from the
Sponsorship Conzi,ttee, City Manager, and as appropriate, the City
council. Depending on the complexity or dollar value involved in
a sponsorship, the City Manager may execute a memorandum oz
understanding bet?ieen the sponsor and the City or initiate a formal
contract requiring City Council approval. finless expressly
provided otherwise by the City Council„ either agreement would
contain these , i,'teMs: 

1. The purpose of the agency, group or individual desiring to
sponsor a City program must demonstrate the purpose is
consistent with the City' s mission to enhance service to our
citizens, and the specific progsax or -event to be sponsored
must further a goal of the City. 

2. sponsors may provide funds ox pay for facilities, equipment, 

Supplies, staff services, security services, consultation, 

public relations services, and /or materials. 

3, Specific City, approval for sponsorship of• a City program from
a rex:. esentative of the alcohol or tobacco industry, 

4. The sponsor shall not directly seek to make a profit from The
sponsorship. However, building community interest on a
subject or gaining professional exposure is acceptable., 

S. The cost of recognizing a sponsor shall not exceed the : Fair
market value of the sponsors'Up. 

5. The City must be appropriately represented and /or acknowledged
in any publicity and public announcements for an event. All

publicity such as media released posters, flyers, eta, must

be approved by the City Manager. 

4

4L: 



7. A sponsor shall, at its sole cost comply with all laws, 
ordinances, rules, and regulations of and obtain and maintain

such petaits, licenses, and certificates required by federal, 
state and local governmental authorities having jurisdiction
over' the -•r''a.Gi'l.'3ty where -, the - acti-vi -t: y ...... 0-r - er t, s•- 33? e: rY- Y, w.. l. 

Sponsor shall have and be allocated the sole responsibility to
comply with the Americans with Disabilities ?Let ( FDA) and

Title 6 ( CCU.) with respect to the facility where the activity
or event is held. Sponsor shall defend, indemnify and ' hold
the City harmless from any and all claims of any failure to
Comply or violation of the AUA or Title 6. sponsor shall

provide evidence of, and maintain, sufficient insurence. 

B. The onetime project or ptogxam shall in no way obligate the
City to continue the arrangement in the future. 

cITY SUPPORT OF OTIMRS ` PROGR MS

City support of another agency, group or individual' s programs or
projects must receive approval from the Sponsorship Committee, City
Manager, and as appropriate the City Council. Deperd.inq pn the
complexity or' dollar value involved in a sponsorship, the City

Manager may execute a memorandum of understanding between the
sponsor and the City or initiate a formal contract requiring City
Council approval.. Unless expressly provided. otherwise by the City
Counci..l, either agreement would ,contain these items, 

1. The purpose of • the agency, group or individual desiring
support from the City must be consistent with the City' s
mi saion to enhance service to our citizens and the specific
program or event to be supported must further a goal of the

City or serve a public purpose. 

2. Mutually shared resources may include f cili,ties, equipment, 

supplies, staff services, security services, consultation, 

public relations services, and materials. 

3. Neither panty shall seek to directly make a profit from the
activity or event being. supported by the City. kowever, 

building community interest on a subject or gaining

professional exposure is acceptable. 

4. The City must be appropriately represented and acknowledged
in any publicity and public announcements for an event or
activity. All publicity such as media - releases, posters, 

flyers, etc, must be approved by the City Manager. 



a

r 
5. The supporting agency, group or individual shall, at its sole

r cost comply with all laws, ordinances, rules, and regulations

i of and . obtain and maintain such permits, licer_se$, and

certificates required by federal; state and local goverrxmental

uthorities• having jurisdiction ,over the facility where the, 
activity or event is held. The entity shall have and be
allocated the sole responsibility to comply with the Xieri.cans
with Disabilities Act ( ADD) and Title 6 ( CCR) with respect to
the facility where the activity or event is held. The entity
shall defend, indemnity and hold Lessor harmless from any and
all claims oZ* any failure to comply or violation of the ADA or
Title 6. The entity shall provide evidence of, and maintain, 

adequate insurance. 

6, Any request from an agency, group or individual for the waiver
of City fees or costs must be approved by the City Council
unless approved in the City' s budget process. 

7. The one- time project or program shall in no way obligate the
City to continue the arrangement it the future. 

IAA a= OF CITY --OWMD LAND, BUILDINGS AND FACILITIES

The City Council retains the sole authority to name City - -owned
land, buildings and facilities.' Naming facilities may be done in
a manner which: L) incorporates the name - of LONG BEACH as

appropriate; 2) re.ccgnizes the geographic, topographic or historical

significance associated with the City; 3) recognizes individuals, 
families -or companies that have donated the land or funds for a
project; 4) recognizes persons who have served the nation, the State

of, California and. /or the City of Long Beach in an exceptional and
distinguished mamer. City -owned land, buildings and facilities

named in honor of deceased persons shall generally not take place
untill, one year after their deaths, unless the City Council
determines, that there are overriding considerations for deviating
from this policy guideline, 

A request for naming or renaming City -owned larfd, buildings and

facilities may be presented to the City Council by the one of its
members, the City Manager or a member of the public. This request

will then be referred to- the City Council' s. Legislation, Personnel

and Civil Service Committee for review. At the same time, the City
Council will refer such requests to appropriate staff and /or

appropriate City Commissions, Committees or Hoards for any input
that would assist the Legislation, Personnel and Civil Service

Committee in its deliberations: Staff and / or concerned- advisory

bodies will have thirty days to submit comments to the Committee. 

6
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OR27INANCE NO, C 7429

AN ORbIMCE OF THE CITY COMCIL OF THE - 

CITY OF LONG DRAM AMENDING TIM LONG BEACH

MUNICIPAL COAB BY AnDING MMP S̀ER 16. 55 RIND

SECTION 1. 44. 490A( B) ; AND BY REPEALING SECTION

14. 16. 040; ALL RELATING TO ADVMTSBING ON

PUBLIC PROPERTY AND FACILITIES

The City Council of the City of Long Beach ordains as

follows

Section 1. Chapter 16. 55 is added' to the Long Beach

Municipal. Code to read ixa its entirety as follows, 

CiiAPTER 1. 6. 55

ADMTISTNG 024._ PUBLIC PROPERTY AND FACILITIES

16. 55. 010 pDfinitions, • 

The words and phrases defined in this section, 

wherever used in this chapter, shall have the meanings

indicated unless the context requires a different meaning; 

A. " Advertise" and any of its variants, and

advertising display" mean the depiction or presentation

on a sign, personal property, bench, fixed device br

structure of any name, word, statement, message, drawing, 

picture, painting, -mark, motto, symbol or figure for the

purpose of calling attention to a business, trade, 

organization or activity and /or inducing directly or

I
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indirectly, the purchase or use of any specific item of

commerce or trade. 

B. " Donor Recognition Program" and any of•• its

variants means contributions of money, equipment, 

facilities,, materials or other goods ox, services pr other

consideration in exchange for' publi, c recognition in a form

and manner determined by the City. 

C. " City, s Advertising Policy" means that certaixx

Foliey on City Sponsorship, Corporate Recognition and

Advertising, adopted on July 23, 1996, as amended from

time to time. 

16. 55. 020 Advertisingr / geooctnitiom Aareements. 

A. The City may enter into contracts, permits, 

licenses and agreements with private Individuals or

organizations to provide advertising space or dornox

recognition on City owned real and personal property as

may be designated in the City, s Advertising Policy, ' in

exchange for cash, equipment, supplies, services or other

valuable consideration, 

B. Any coiitraot, permit, license or agreement

entered into pursuant to this chapter shall be in

conformity with., and subject to, any limitation imposed

by the laws and regulations of the State of California

including, but not limited to, the California

Environmental Quality Act (" CBQA") , the California Vehicle

Code, the City' Ig General Plan, the California outdoor

Advertising Act, applicab] e zoning laws and regulations, 

and the City' s Advertising Policy. 
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facilities,, materials or other goods ox, services pr other

consideration in exchange for' publi, c recognition in a form

and manner determined by the City. 

C. " City, s Advertising Policy" means that certaixx

Foliey on City Sponsorship, Corporate Recognition and

Advertising, adopted on July 23, 1996, as amended from

time to time. 

16. 55. 020 Advertisingr / geooctnitiom Aareements. 

A. The City may enter into contracts, permits, 

licenses and agreements with private Individuals or

organizations to provide advertising space or dornox

recognition on City owned real and personal property as

may be designated in the City, s Advertising Policy, ' in

exchange for cash, equipment, supplies, services or other

valuable consideration, 

B. Any coiitraot, permit, license or agreement

entered into pursuant to this chapter shall be in

conformity with., and subject to, any limitation imposed

by the laws and regulations of the State of California

including, but not limited to, the California

Environmental Quality Act (" CBQA") , the California Vehicle

Code, the City' Ig General Plan, the California outdoor

Advertising Act, applicab] e zoning laws and regulations, 
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C. The type, location, size, content and duxation

of any advertising, advertising display, or donor

recognition shall be subject to approval by the City- to

the extent permitted by last and shall be specified in the

contract, permit, license or agreement. 

D. 8xcept as permitted herein, no advertising, 

advertising display or donor recognition shall be

permitted on public property or public facilities. 

16. 55. D30 Restricti.ori

A. No adv'ertisi)ag, advertising display or donor

recognition shall contain any reference to or depiction

of any of the following: 

1. The specified anatomical areas or specified

sexual activities as defined in section 21. 15. 110; 

2. Any obscene act, gesture or word;. 

3. Any sale or use of alcohol or tobacco products; and

4. Any sale or use of illegal drugs or

paraphernalia. 

B. No contract, permit, license or agreement, may

permit the logo ox- seal of the City of Long Beach or any

of its departments to be reproduced or distributed in any

manner which in any way impersonates a city official, 

safety officer, or employee. 

C. No advertising, advertising display or donor

recognition shall be permitted on uniforms worn by safety

officers, park xangexe, or city seonrity officers. 

D. No contract, permit, license or agreement shall

permit an advertisement ar advertising display to give the

WISID189) II 3
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1 appearance or impression that any commercial product or

2 service is endorsed or recommended by the City or any of

3, its' agencies, departments, officers or employees. 

4 E. No advertisement, advertising display, or donor, 

5 recognition shall display the word " stop ", " drive ", 

6 " danger ", or any other word, phrase, symbol, lighting or

7 any devices or any components thereof, or character likely

to interfere with or mislead pedestrian or vehicular

9 traffic. 

10

11 Sec. 2. Section 21. 44. 09.OA( 8) is hereby added to the Long

5' e4 12 Beach Minicipal Code to read in its entirety as follows; 
0310

0 13 e, Advertising, advertising displays or donor

14 recognition permitted pursuant to Chapter 16. 55. 
C E} 86

UM , 16 , Sec. 3 . Section 14, is. o4o of the Long Beach Municipal

17 Code is hereby repealed. 

18

19 Sec. 4, The City Clerk shall certify to the passage of

20 this ordinance by the City dounczl of the city of Long Beach and

21 cause the same tto be posted in three conspicuous places in the City
22 of Long Beach, and it shall take effect on the thirty - first day

23 after it is approved by the Mayor. 

24

25 1 hereby certify that the foregoing ordinance was adopted

26 by the City Council of the City, of Long Beach at its meeting Of

r.. 
27 Octobar 22 , 1996 , by the following vote; 

sstswa 4



EXIIJBIT 11- 1: Description and/ or Depiction of Licensed Premises

Location No. 1: Convention Center: 300 E. Ocean Blvd. 

Eli- 

Location No. 2: Airport: 4100 Donald Douglas Dr. 
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Municipal License Agreement
Revd Date`. 8. 24.12

Approximate locations for 4 EVSE' s on

man level of parking structure

Approximate location for 6 EVSE' s on

ground level of parking structure
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Municipal License Agreement

Rev' d' Date: 8. 24. 12
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