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Introduction and Purpose 

Background 
On November 6, 2018, Long Beach voters approved Measure DDD – City of Long Beach Independent 
Redistricting Commission.  Measure DDD amended the City Charter to create a Commission of Long Beach 
residents to determine the boundaries of Council Districts every ten years after the national census count.  
The Long Beach City Charter requires the adoption of a map that establishes Council District boundaries 
within six months after census-block-level population data from the 2020 Census is released.  According 
to the U.S. Census Bureau, the redistricting data will be delivered to all states by September 30, 2021. The 
Redistricting efforts will align itself to this updated timeline. 

Representing Long Beach – Long Beach Independent Redistricting Commission 
Understanding the racial, ethnic, socio-economic, and sexual orientation diversity of Long Beach, the 
Independent Redistricting Commission (IRC) purposefully comprises Long Beach residents who reasonably 
reflect the various identities of the Long Beach community, consistent with the intent of Measure DDD.  
The IRC consists of 13 members and two alternates who were seated on November 20, 2020 and began 
holding training meetings on January 6, 2021. 

Requesting and receiving public input is among the four primary duties of the Commission prescribed in 
Measure DDD.  The measure states that the commission shall: 

“Conduct an open and transparent process enabling full public consideration of and comment on 
the drawing of Council district boundaries.” 
- Long Beach City Charter - ARTICLE XXV. Sec. 2501 (b) 2 

In addition, state law for cities conducting redistricting states that they shall: 

“take steps to encourage residents, including those in underrepresented communities and non-
English speaking communities, to participate in the redistricting public review process.” 
- California Elections Code, SEC. 25. Section 21608. 

Thus, the IRC, with the help of City staff, has an obligation to inform and facilitate input from the public 
and ensure for transparency in the redistricting process. To accomplish the task of receiving and 
considering public input, the IRC will play an active role in the engagement process that is compliant with 
the Long Beach Charter and the Brown Act.  As the public facing hearing body of the Redistricting project, 
it is important for the community to know who represents them and their specific role in the redistricting 
engagement process. The role of IRC will be: 

1. Engage the public through education and outreach, explaining the Commission’s purpose and 
how it functions to encourage public participation in the redistricting process; 

2. Connect residents to resources to facilitate their engagement in the Redistricting process; and  
3. Encourage residents to participate in the Outreach and Map Drawing meetings. 

Current Constraints 

This outreach work will be key to the success of the IRC. However, the City Charter and State Legislature 
could not have envisioned the current public-health crisis and the related problems in conducting 
traditional outreach.  Acknowledging this situation's constraints, City staff will conduct outreach in line 
with State and City public health orders to ensure the safety of all involved. The goal of outreach plan is 
to ensure all communities are engaged and to reduce participation barriers, particularly among 
underrepresented minorities and non-English speaking communities. The outreach project team 
recognizes the digital divide that currently exists and will pursue pandemic-safe outreach activities to 
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provide a fully open and transparent public process. The outreach plan is designed to also address recent 
Census Bureau schedule adjustments for late delivery of redistricting data.   

Proposed Redistricting Outreach Plan 

The Redistricting Outreach Plan will build upon outreach activities and community relationships 
developed over the past year and a half through the 2020 Census outreach and IRC recruitment efforts. 
This document outlines the strategic plan for a coordinated effort led by City of Long Beach staff in 
partnership with local community stakeholders.   

The proposed outreach plan consists of three phases of outreach*: 

 

*Please note: all activities will take into consideration the physical safety of residents, partners, and 
stakeholders for any in-person activities.  

The purpose of the Education Phase, which will begin in April 2021 and continue throughout all stages, 
will be to familiarize the public with the redistricting process and encourage resident testimony. The 
messaging in this phase will focus on four main topics. 

• Introduction of Commissioners 
• Initial Identification of Neighborhoods and Communities of Interest 
• Basics of Redistricting  
• Inform the public about the Redistricting Process 

The purpose of the Motivation Phase, which occur from May 19, 2020 to October 20, 2021, will be to 
continue familiarizing the public with the redistricting process and preparing the public to use the online 
mapping tool and other forms of map submission and informing the public on what we learned from the 
early outreach phase.  In addition, this phase includes the Charter required nine outreach meetings. The 
messaging in this phase will focus on three main topics. 

• Fill-in-Gaps of Knowledge of Neighborhoods and Communities of Interest 
• Basics of Redistricting 
• Inform the Public about the Redistricting Process 
• Training the Public on Map Submission  

 
The purpose of the Activation Phase, which will start in November, will be to deliver the call to action to 
send map submissions. The messaging in this phase will strategically reintroduce messages from the 
previous phases for targeted audiences and encourage public feedback on draft maps. 
 

• Encourage public to submit draft maps  
• Encourage public attendance to map hearings to provide feedback 

 

 

 

EducateApril MotivateMay -
October ActivateNovember -

December
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Proposed Schedule  

Proposed Schedule  
April – May 2021  Outreach to CBO, FBO and Neighborhood groups specifically for education 

and engagement encouragement  
May 19, 2021 City-Wide Kickoff Meeting  
District Specific Meetings * 
June 2, 2021 District 1 
June 16, 2021 District 2 

July 7, 2021 District 3 

July 21, 2021 District 4 

August 8, 2021  District 5 

August 18, 2021 District 6 

September 1, 2021 District 7 

September 15, 2021 District 8 

September 30, 2021  Release of Census Data to States  
October 6, 2021 District 9 
October 20, 2021  General city-wide meetings to reinforce early efforts to encourage 

additional participation generally and in low-participation areas from 
earlier sessions.   

October 30, 2021 Prisoner Reallocation Data Complete  
November- December 2021 Tentative mapping hearings begin.  

*District order tentative to change  

Phase 1: Educate 

To ensure a rich and diverse public participation process, all Long Beach residents must be informed and 
educated about redistricting, who represents Long Beach as IRC members, and the Redistricting process.  
This phase will serve as an initial start for gathering Communities of Interest (COI) testimony and feedback.  

City Staff and the IRC will accomplish this by partnering with community-based organizations, 
neighborhood groups, and faith-based organizations.  Citywide outreach along with direct outreach to 
specific groups will occur utilizing digital communication technology and traditional promotion to reach 
the intended audiences. 

Goals:  

1. Introduction of Commissioners 
2. Initial Identification of Neighborhoods and Communities of Interest 
3. Basics of Redistricting  
4. Inform the public about the Redistricting Process 

Engagement Strategies: 

1. Partnering with Community-Based Organizations, Neighborhood Groups, and Faith-Based 
Organizations (Attachments 1.1 – 1.3): 

To blanket the entire city in outreach, the list of organizations compiled considers ethnic diversity, 
geography, religious background, education, LGBTQ+, and commercial and public institutions. The 
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purpose of this strategy is to effectively disseminate information and receive feedback regarding the 
Redistricting project in places that have been underrepresented and hard-to-reach.  

The role of City Staff will be: 

a. To connect with organizations, starting with the partnerships developed for the 2020 Census 
and Redistricting Commission recruitment processes and establishing a network of 
ambassadors to help inform hard-to-reach areas. 

i. The organizations that volunteer will be equipped with a Social Media Toolkit and any 
handouts for traditional means of promotion while maintaining compliance with the 
City’s Covid-19 regulations. 

ii. Scheduling set of meetings with interested groups.  
b. Notifying the organizations (Attachments 1.1 – 1.3) though electronic communications to 

provide information such as when and where meetings will occur, where to access resources 
and how to participate 

c. Presenting redistricting information at meetings. 
d. Aiding organizations as needed including, but not limited to, inquiries, data requests, and 

language access  
e. Distribution of the community of interest forms. 

i.  A more low-tech way for the public to engage, define their community, and explain 
how it is impacted by the actions of the city council.  
 

2. Utilize the resources and services of City Departments and Public Institutions 
 

The City Redistricting Engagement Team will meet with every relevant department and public 
institutions to discuss how to leverage current resources and services for promoting redistricting 
messages across the city.  

The role of City Staff will be: 

a. Interacting with City Departments 
i. Coordinating with departments that are more public facing 

ii. Identifying scheduled events that can provide an avenue for redistricting 
engagement 

iii. Presenting at the associated commissions of the identified City departments to 
spread the news about redistricting. 
1. Presentations would consist of what redistricting is, how they can help, and 

when meetings will occur. 
b. Interacting with Public Institutions 

i. Identifying scheduled events that can provide an avenue for redistricting 
engagement 

ii. Provide the identified Public Institutions with redistricting resources such as a Social 
Media Toolkit, posters, print materials. 
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3. Overall outreach.  

While the first two strategies are underway, the City will need to provide robust notification to and 
engagement from the residents of Long Beach to solicit feedback and meeting attendance. To do this, the 
Redistricting Communications Team will be utilizing the following resources:  

Phase  Message  Outreach 
Strategy  

Platform   Audience   Description  Examples   

Educate  
April - 
May 

What is 
Redistricting?  
 
Who is the 
IRC?  

Digital 
Media   

Social 
Media 
Website    

General  
  

City wide message on 
social platforms and 
website to generate a 
well-rounded interest of 
all communities in the 
city.  

Facebook & 
Twitter post  
City Newsletter  
Text Message 
campaign  
PSA   

Direct Paid advertisement and 
direct messaging to 
specific communities. 
This will help foster 
understanding on why 
all communities’ input is 
important to the 
process.  

Traditional  Local News  
Print 
Materials  
Billboard  
Partnerships  

General  
  

Using traditional means 
of mass messaging 
through print materials 
and word of mouth 
messaging through 
partnerships.  

Flyers 
Posters  
Postcards  
Utility Bill Inserts  
Newspaper 
Article/Ads 
City On-Hold 
Message  
City Robo-Call  
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Phase 2: Motivate 

Starting May 19, 2021, Commission outreach hearings will take place virtually.  Hearings will be held 
through an online forum, the first and third Wednesday of every month until all 9 districts have been met. 
Each meeting will provide a training presentation created by the City consultant team, Redistricting 
Partners, to guide residents on use of the mapping tools. 

Community-based organizations will be an asset to drawing in communities of interest testimony for 
outreach hearings.  Although hearings will be virtual, the City team will strategically engage with groups 
in each district to ensure residents participate in their home district outreach meetings.  

Goals:  

1. Fill-in-Gaps of Knowledge of Neighborhoods and Communities of Interest 
2. Basics of Redistricting 
3. Inform the Public about the Redistricting Process 
4. Training the Public on Map Submission  

 
1. Partnering with Community-Based Organizations, Neighborhood Groups, and Faith-Based 

Organizations (Attachments 1.1 – 1.3) 

After establishing partnerships to engage the Hard-to-Reach areas of Long Beach, we will rely on 
them to help disseminate updated information into their existing networks.  

The role of City Staff will be: 

a. Providing the partners with updated materials to spread to their networks. 
i. The organizations that volunteer will be equipped with a Social Media Toolkit and any 

handouts for traditional means of promotion while maintaining the City’s Covid-19 
regulations. 

ii. Schedule meetings to touch base on maintaining outreach/community engagement.  
 

2. District-Specific Commission Outreach Hearings 

There will be nine required Commission outreach hearings that are intended to target each district, 1 
through 9, in the City of Long Beach. The purpose of the outreach hearings is to provide training on 
the Redistricting process and encourage community participation in the map drawing hearings.  

Promotion for the Commission outreach hearings will start in March of 2021 continuing through the 
end of the outreach hearings tentatively scheduled for October 2021. 

The role of City Staff will be: 

a. Continuing city-wide public outreach activities 
b. Notifying the organizations (Attachments 1.1 – 1.3) though electronic communications to 

provide information such as when and where the hearings will occur and where to access 
resources and how to participate 

c. Aiding organizations as needed including, but not limited to, inquiries, training videos, data 
requests, and language access 

The role of IRC will be: 

a. Commissioner Introductions  
i. Selection process 

ii. The “Whys”  
1.  Why have a commission? 
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2. Why have redistricting? 
3. Why community involvement is important? 

b. Leading the conversation, with the help of City staff, and engage public in process and to solicit 
maps and information as public testimony to help identify what is important to the public and 
what should be considered as lines are drawn. 

i. Recommended that the Commissioner from the respective district lead while the other 
commissioners still can engage in the conversation. 

Training Materials 

Training presentation will be recorded for resource purposes. Video will be available on the City 
YouTube page and the Redistricting Commission City website. 

All material distributed to community members during meeting, including training presentation, will be 
translated in the three major language for Long Beach; Spanish, Khmer and Tagalog. Resource materials 
will all be made available on the city website for public access. 

3. Overall Outreach 

In addition to the nine meetings, the residents will also continue to be engaged at the broader level. The 
engagement will continue messaging of Phase 1: Educate and provide updated essential information 
during this phase.  To do this, the Redistricting Communications Team will be utilizing the following 
resources: 

 

Phase  Message  Outreach 
Strategy  

Platform   Audience   Description  Examples   

Motivate  
May – 
October  

How can 
public be 
involved?  
 
How to 
use map 
making 
tools? 

Digital 
Media   

Social 
Media  
Website  

General   Continue city wide 
messaging from phase 1, 
with focusing on how 
the public can get 
involved.   

Facebook & 
Twitter post  
City Newsletter 
PSA   

Direct Focusing on district 
specific residents to 
attend district specific 
meetings.  

Traditional  
 

General   Utilizing partnerships 
made in phase 1, to 
encourage involvement 
from community 
members 

Postcards  
Newspaper 
Article/Ads 
City On-Hold 
Message  
City Robo-Call  
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Phase 3: Activate 

Based on the existing Census data release date of September 30, 2021, the Activate phase is expected to 
begin in November. Once the data is released, the public will the opportunity to draft maps. However, the 
Commission will not be able to draw lines until an estimated mid-November.  

Therefore, to ensure that the public can provide its point of view on the data and how the lines should 
be drawn, the engagement for this phase will be a call to action.  

Goals:  

1. Encourage public to submit draft maps  
2. Encourage public attendance to map hearings  

 
1. Overall Outreach  

During this phase, the public is encouraged to continue its interest through the map making process. 
Continued promotion will be conducted through City platforms in addition to utilizing partnerships to 
help promote the map drawing process.  

 

2. Map Drawing Hearing 

The expected release of census data is September 30, 2021, and the map drawing hearings remain 
tentative until more information is received. These hearings will consist of 

• Presentation on existing district lines  
• Review of public mapping  

Mapping Software 

An online mapping tool will be made available to the public on the Commission website as required by 
Long Beach City Charter Section 2508(c). Training will be available to the public through the outreach 

Phase  Message  Outreach 
Strategy  

Platform   Audience   Description  Examples   

Activate 
November 
  

Map 
making 
process  

Digital 
Media   

Social 
Media  
Website  

General     Continued 
communication to 
encourage city wide 
participation. Focusing 
on map making 
process.   

Social media 
post  
City Newsletter  
Text Message 
campaign  
PSA 

Traditional  Local news  
Partnerships 
Print media   

General  Utilizing phase 1 and 2 
best practices to 
ensure complete 
cover of 
communication to all 
residents regarding 
participation in map 
making phase.  

Flyers  
Postcards  
Utility Bill 
Inserts  
Newspaper 
articles  
City On-Hold 
Message  
Robo-Call  
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Commission meetings and by request to CBOs and Neighborhood groups, in addition to instructional 
videos and handouts. 

There are two primary ways that these tools are going to be used by the public: 

1)     Drawing communities of interest.  
A key element of the redistricting process will be understanding how residents view themselves 
within the city, and their neighborhood. The example of the community of interest testimony above, 
with the community of interest form, could also be drawn on a map and submitted to the 
Commission. 

2)     Drawing actual Council Districts 
This will be a meaningful part of the mapping process once the 2020 Census-tract data is released. 
Members of the community can submit city-wide or partial maps of Council Districts. 

Engagement Budget  

The allocated budget for engagement is $457,500. This amount has been split into three components: 
Outreach, Translations, and Meeting. The Outreach component consists of advertisements, promotional 
materials, and printing costs. The Translations component is for meeting translations and outreach 
material translations. The Meetings component money allocated for staff to run meetings and potential 
off-site meetings. 

Engagement Budget 
Components  Amount 
Outreach (Advertisements, Promotional Materials, Printing Costs) $237,500 
Translations (Meeting Translation, Outreach Material Translation) $100,000 
Meetings (Technology & Innovation Staff, Potential Off-Site Meetings) $120,000 
Total $ 457,500 

 

  



Attachment 1.1: Community Based Organizations 

Community Based Organizations 

California Conference for Equality and Justice 

Century Housing Corporation 

Century Villages @ Cabrillo 

Crystal Stairs, Inc. 

Disabled Resources Center 

Gray Panthers 

Hannibal Media Group/DreamKreator Studio 

Long Beach Community Action Partnership 

Long Beach Day Nursery 

Long Beach Forward 

Pools of Hope 

ReadyNation 

Ronnie's House 

Success in Challenges 

Southern California Edison 

The Salvation Army 

Volunteer Center 

We Love Long Beach 

YMCA of Greater Long Beach 

City of Long Beach Departments  

City of Long Beach, City Clerk Office 

City of Long Beach, Development Services 

City of Long Beach, Economic Development 

City of Long Beach, Health & Human Services 

City of Long Beach, Library Services 

City of Long Beach, Mayor's Office 

City of Long Beach, Office of Civic Innovation 

City of Long Beach, Office of Equity 

City of Long Beach, Parks, Rec & Marine 

City of Long Beach, Technology & Innovation 

Office of the Mayor - City of Long Beach 

Pacific Gateway 

Housing Authority of the City of Long Beach 

Government Sector  

Office of Assembly member Mike Gipson 

Office of Assembly member Patrick O'Donnell 

Office of Congressman Alan Lowenthal 

Office of Senator Lena Gonzalez 

Office of Senator Steve Bradford 

Office of Senator Tom Umberg 

Office of Speaker Anthony Rendon 

County of Los Angeles BOS, Office of Janice Hahn 

Educational Institutions  

California State University Long Beach 

Long Beach City College  

Long Beach Unified School District  

Mayor's Fund for Education 

Healthcare Institutions 

Dignity Health St Mary Medical Center 

Memorial Care, Long Beach Medical Center 

VA Long Beach Healthcare System 

The Children's Clinic  

Ethnicity Specific Communities  

African American Cultural Center (AACC-LB) 

Centro CHA  

Filipino Migrant Center 

Global Refugee Awareness Healing Center 

Long Beach Immigrant Rights Coalition  

Long Beach NAACP 

Pacific Island Ethnic Art Museum 

Puente Latino Association Inc 

United Cambodian Community 

Transportation  

Long Beach Transit 

Los Angeles Metropolitan Transportation 
Authority 

Communications 

Charter/Spectrum  

Frontier Communications 

Verizon, External Affairs 

Business Sectors 

Long Beach Area Chamber of Commerce 

4th Street Business Association  

Anaheim Midtown Improvement District / 
Cambodia Town 

Bixby Knolls Business Improvement Association 

Long Beach Commissions  

Citizens Police Complaint Commission 

Civil Service Commission 

Ethics Commission  

Harbor Commission  
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Parks and Recreation Commission  

Planning Commission 

Water Commission 

Long Beach Public Transportation Company 

Long Beach Community Investment Company 

Airport Advisory Commission 

Belmont Shore Parking and Business 
Improvement Area Advisory Commission 

Board of Examiners, Appeals, and Condemnation 

Board of Health and Human Services 

Cable Communications Advisory Commission 

Citizens’ Advisory Commission on Disabilities  

Commission on Youth and Children 

Commission on Youth and Families  

Cultural Heritage Commission 

Economic Development Commission  

Homeless Services Advisory Committee  

Human Relations Commission  

Marine Advisory Commission 

Public Safety Advisory Commission 

Senior Citizen Advisory Commission  

Sustainable City Commission  

Technology and Innovation Commission 

Transactions and Use Tax Citizens’ Advisory 
Committee 

Veterans Affairs Commissions 

California State University Headquarters Building 
Joint Powers 

Greater Los Angeles County Vector Control 
District 

Metropolitan Water District of Southern 
California  

Southern California Library Cooperative 

Disabled Access Appeals Board 

Long Beach Housing Authority 

Pacific Gateway Workforce Investment Board  

Pedestrian Safety Advisory Committee  

Arts Council for Long Beach 

Downtown Long Beach Associates 

Long Beach Convention and Visitors’ Bureau  
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Faith Based Organizations 

The Long Beach Minister’s Alliance  

Greater Long Beach Interfaith Community 
Organization  

A Village Community 

Abundance of Life 

Abundant Life Church 

All Saints Anglican Church 

Amazing Grace Methodist Church 

Anchor Community Church 

Antioch Missionary Baptist Church 

Apostolic Tabernacle 

Arabic Bible Christian Church 

Arbor Road Church 

Artesian Well Faith Center 

Assembly of God Church 

Assumption of the Blessed Virgin Mary 

Awakening Chapels 

Bayshore Community Congregational Church 

Believers Outreach Ministries 

Belmont Heights United Methodist Church 

Bethany Lutheran Church 

Bethel Miracle Community Church 

Beyond the 4 Walls Ministry 

Bible Presbyterian Church 

Bibleway Baptist Church 

Bixby Knolls Christian Church 

Bixby North Church of the Nazarene 

Blessed Hope Assembly of God 

Bridges 

California Heights Baptist Church 

California Heights United Methodist Church 

Calvary Chapel of North Long Beach 

Cambodian American United Methodist 

Canaan Community Church 

Carson Bethel Church 

Central Southern Baptist Church 

Centro Evangelistico Tabernaculo 

Chapel of Praise International 

Cherry Avenue Church of God 

Chinese Christian Church of Long Beach 

Christ Chapel of Long Beach 

Christ Lutheran Church ELCA 

Christ Second Baptist Church 

Christ Tabernacle Missionary Baptist Church 

Christian Faith Ministries 

Christian Life Church 

Church at Long Beach 

Church of Christ 

Church of God in Christ 

Church of Jesus Christ Apostolic 

CITC (Church in the City) 

City At The Cross 

City Presbyterian Church 

Citylights Church 

College Park Church of God 

Community Grace Brethren Church 

Community Presbyterian Church 

Connection Church of Long Beach 

Cornerstone Church 

Covenant Presbyterian Church 

Crossing Church 

Crossroads Churches 

Del Amo Church of Christ 

Destiny House Ministries 

Disciples of Christ 

Dominguez United Methodist Church 

East Village Community Church 

Eastside Christian Church 

Emmanuel Presbyterian Church 

Faith Baptist Fellowship of LB 

Faith Lutheran Church 

Faith Orthodox Presbyterian Church 

Faith Tabernacle 

Faithful Christian Fellowship 

Fifth Church of Christ Scientist 

Fil Am Christian Fellowship of Long Beach 

Filipino American Christian Church 

Filipino Baptist Fellowship 

First Baptist Church of Dominquez 

First Baptist Church of Long Beach 

First Christian Church 

First Church of the Nazarene 

First Congregational Church 

First Lutheran Church 

First Philipino American Church 

First Providence Baptist Church 

First Samoan Assembly of God 

First Samoan Congregational Church 

First Samoan Full Gospel 
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First Southern Baptist Church/NLB Christian 
Fellowship 

First United Methodist Church/The 
Neighborhood 

First United Presbyterian Church 

Fountain of Life 

Freedom Church 

Friday Study Ministries 

Friendship Baptist Church 

Full Life Missionary Baptist Church 

Geneva Presbyterian Church 

Gerja Isa Almasih "El Shaddai" 

Gethsemane Baptist Church 

Glad Tidings Tabernacle 

Gloria Dei Lutheran Church 

Glory Tabernacle Metropolitan Community 
Church 

God's Divine Center 

God's Divine Center of Holiness Deliverance 
Church 

Golgotha Trinity Baptist Church 

Good News Church of God in Christ 

Gospel Memorial Church of God in Christ 

Grace Center Church 

Grace Community Church of Long Beach 

Grace Community Church of Seal Beach 

Grace First Presbyterian Church 

Grace Harbor Church 

Grace Lutheran Church (Miss. Synod) 

Grace Memorial Baptist Church 

Grace United Methodist Church 

Grant AME Church 

Great Deliverance Church of God in Christ 

Greater Harvest Church of God in Christ 

Greater Light Apostolic Faith 

Greater Open Door Church of God in Christ 

Harbor Baptist Church 

Hashaway Community CME Church 

Higher Praise Faith Center 

His Nesting Place 

Holy Ghost Crusade Christian Center 

Holy Innocents Church 

Holy Innocents Parrish Pastoral Center 

Holy Trinity AME Church 

Hope Alliance Church 

Hope Chapel of Long Beach 

Hope Community Church 

House of Levi 

House of Prayer 

I Am Temple 

Iglesia "Cristo Viene" 

Iglesia Cuadrangular Emmanuel 

Iglesia De Cristo Miel De Long Beach 

Iglesia Del Dios Vivo La Luz Del Mundo 

Iglesia Evangelica Ebenezer 

Iglesia Misionera Antioquia 

Iglesia Ni Christo Church 

Iglesia Nueva Jerusalem 

Iglesia Pentecostes Cristo Viva En Long Beach 

Immanuel Community Church 

Intercession and Worship Center 

International Baptist Church 

International House of Praise Explosion 

Kingdom Causes 

Lakewood Church International 

Last Day Church of God in Christ 

Life House Church 

Life Tabernacle Church 

Life Tabernacle Pentecostal 

Light & Life Christian Fellowship - North 

Light & Life Christian Fellowship West 

Lighthouse Church of Long Beach 

Lily of the Valley Church of God 

Living Stone Church 

Living Word Missionary Baptist Church 

Living Word of Cleveland Tennessee 

Long Beach Alliance Church 

Long Beach Bible Institute 

Long Beach Cambodian Evangelical Church 

Long Beach Christian Fellowship 

Long Beach Christian Reformed Church 

Long Beach Community Worship Center 

Long Beach Family Worship Center 

Long Beach Foursquare Church 

Long Beach Friends Church 

Long Beach Gospel Hall 

Long Beach Grace Brethren Church 

Long Beach Islamic Center 

Long Beach Rescue Mission 

Long Beach Seventh Day Adventist 

Long Beach Spanish Seventh Day Adventist 
Church 
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Los Altos Church of Christ 

Los Altos Grace Brethren Church 

Los Altos United Church of Christ 

Los Altos United Methodist Church 

Magnolia Avenue Baptist Church 

Mayfair Church 

Miracle Church of God in Christ 

Miracle Faith Apostolic House of Prayer 

Mision Bautista Hispana 

Monte Sinai 

Mount Ephraim Spiritual Baptist Church 

Mount of Olives Chirstian Church 

New City Church 

New Covenant 

New Directions Christian Fellowship 

New Hope Baptist Church 

New Hope Church of Christ 

New Hope Community Christian Center 

New Jerusalem Missionary Baptist Church 

New Liberty Baptist Church 

New Life Community Church of the Nazarene 

New Name Baptist Church 

New Zion Community Church 

North Long Beach Christian Church 

North Long Beach Community Prayer Center 

North Long Beach Foursquare Church 

North Long Beach Tabernacle 

North Long Beach United Methodist Church 

One Lord, One Faith, One Baptism Church 

Origins 

Our Lady of Guadalupe 

Our Lady of Mount Carmel Church 

Our Lady of Refuge 

Our Savior's Lutheran Church 

Pacific Baptist Church 

Palo Verde Avenue Christian Church 

Park Church 

Parkcrest Christian Church - Eastside 

Parkcrest Christian Church - Lakewood 

Parkcrest Christian Church - Main 

Pathway Community Church 

Peoples Missionary Baptist Church 

Peteli Christian Church 

Philadelphia Seventh Day Adventist Church 

Philipino Christian Center 

Power of Praise 

Praise Chapel of Long Beach 

Presbytery of Los Ranchos 

Rehoboth Apostolic Church 

Resurrection Lutheran Church 

Revelation Holy Baptist Church 

Rhema Bible Tower 

Roundtable Fellowship Church 

Saint Anthony's Catholic Church 

Saint Athanasius Catholic Church 

Saint Barnabas 

Saint Bartholomew Church 

Saint Cornelius Church 

Saint Cyprians Catholic Church 

Saint German Foundation 

Saint Gregory's Episcopal Church 

Saint John Lutheran Church 

Saint John's Missionary Baptist Church 

Saint Joseph Church 

Saint Lucy's Catholic Church 

Saint Luke's Baptist Church 

Saint Luke's Episcopal Church 

Saint Lukes Evangelical Lutheran Church 

Saint Maria Goretti 

Saint Marks Anglican Church 

Saint Marks Baptist Church 

Saint Mathews Church 

Saint Paul's Baptist Church 

Saint Paul's Lutheran Church 

Saint Seraphim Orthodox Church 

Saint Stephen Lutheran Church 

Saint Thomas of Canterbury Episcopal 

Salvation Army/Southern California Divisional 
Headquarters 

Salvation Army/Western Territorial HQ 

Samoan Church of Long Beach 

Second Samoan Church 

Seventh Day Adventist Church 

Sharon Missionary Baptist Church 

Shield of Faith Christian Center of Long Beach 

Shoreline Community Church 

Signal Hill Christian Center 

Silverado Samoan United Methodist Church 

Spiritual Tree Holiness Church 

Spiritual Truth Unity Fellowship 
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Spring and Delta Church of Christ 

Springs of Hope Christian Church 

St Paul Baptist Church 

St. Bartholomew Church 

Temple Baptist Church 

The Church in Long Beach 

The Gardens Christian Fellowship 

The Light 

The Net Church 

The River Church 

The ROCK Christian Fellowship 

The Shore Calvary Chapel Fellowship 

The Vine 

Tower of Praise Baptist Church 

Traveler's Rest Baptist Church 

Trinity Lutheran Church 

True Church of God 

True Gospel Church of God in Christ 

Truett Memorial Baptist Church 

Truth of God Missionary Baptist Church 

United Church of God 

United Faith Apostolic Church 

Unity Christian Fellowship 

University Baptist Church 

Victory Outreach Spanish 

Vietnamese Evangelical Church 

Vietnamese Methodist Church 

Vision Misionera 

Walk With Me Church of God in Christ 

Wesley United Methodist Church 

Westside Baptist Church 

Westside Christian Church 

Westside Church of the Nazarene 

White Rose Church of God in Christ 

Willow Street Church of God 

Woodruff Community Church 

Word of God Ministries 

Young Nak Seamen's Church 

Youth for Christ 

Zoe Christian Fellowship of Long Beach 
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Visit us at www.lbds.info
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This information is available in alternative format by request at (562) 570.3807.
For an electronic version of this document, visit our website at www.lbds.info.



Attachment 1.4 – Engagement Activities 

Phase Message Outreach Strategy Platform  Audience  Description Examples 
Educate 
April 

What is 
Redistricting? 

Who is the IRC? 

Digital Media  Social 
Media 
Website 

General City wide message on social 
platforms and website to 
generate a well-rounded 
interest of all communities in 
the city. 

Facebook & Twitter 
post 
City Newsletter 
Text Message 
campaign 
PSA  Direct Paid advertisement and 

direct messaging to specific 
communities. This will help 
foster understanding on why 
all communities’ input is 
important to the process. 

Traditional Local News 
Print 

Materials 

Billboard 

Partnerships 

General Using traditional means of 
mass messaging through 
print materials and word of 
mouth messaging through 
partnerships. 

Flyers 
Posters 
Postcards 
Utility Bill Inserts 
Newspaper 
Article/Ads 
City On-Hold 
Message 
City Robo-Call 

Direct Developing partnerships with 
local organizations to be 
trusted messengers for 
specific communities in the 
city. 

Motivate 
May – 
October 

How can public 
be involved? 

How to use map 
making tools? 

Digital Media  Social 
Media 
Website 

General  Continue city wide 
messaging from phase 1, 
with focusing on how the 
public can get involved.  

Facebook & Twitter 
post 
City Newsletter 
PSA  

Direct Focusing on district specific 
residents to attend district 
specific meetings. 

Traditional General  Utilizing partnerships made 
in phase 1, to encourage 
involvement from 
community members 

Postcards 
Newspaper 
Article/Ads 
City On-Hold 
Message 
City Robo-Call  



Attachment 1.4 – Engagement Activities 

Activate 
November 

Map making 
process 

Digital Media Social 

Media 

Website 

General  Continued communication to 
encourage city wide 
participation. Focusing on 
map making process.  

Social media post 

City Newsletter 

Text Message 

campaign 

PSA 

Traditional Local news 

Partnerships 

Print media 

Utilizing phase 1 and 2 best 
practices to ensure complete 
cover of communication to 
all residents regarding 
participation in map making 
phase. 

Flyers 
Postcards 
Utility Bill Inserts 
Newspaper articles 
City On-Hold 

Message 

Robo-Call 



Online
Outreach
Tips

REPOST SOCIAL MEDIA POST 

USE OF PERSONAL ACCOUNT

ENGAGING WITH RESIDENTS

THINK BEFORE YOU POST.

Commissioners should amplify social media post made by the City of Long

Beach official accounts to promote all Redistricting Commission business.

Post related to city business on personal accounts are subject to the Public

Records Act. 

Direct residents to Redistricting main website for educational resources,

FAQ's and meeting agenda information. 

Keep in mind redistricting matters cannot be discussed using any personal

social media accounts. 

longbeach.gov/redistricting
@longbeachcity
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