
 

 
 
 
 
 

 
Public Affairs Highlights and Initiatives 

September 2020 
 
Advertising/Marketing 
Long Beach Airport continued to market itself with pole banners on Donald Douglas 
Drive, large Airport signs along the 405 Freeway and Adopt-A-Highway signs. Most 
other advertising and marketing spending has been suspended due to the decrease in 
passenger revenue and current travel restrictions. 
 
Community Outreach 
All City of Long Beach employees observed a moment of silence at 9:11 a.m. on 
September 11th. The Airport commemorated Patriot Day also with our traditional floral 
display near the flag pole adjacent to the historic terminal. Our terminal lights were 
illuminated in red, white and blue in conjunction with City buildings and institutions 
around the country as we honored the lives that were lost and those that were forever 
changed on 9/11. #NeverForget 

The following week, our historic terminal was beautifully illuminated in white and blue, 
from September 18 through 20, to celebrate Rosh Hashanah to celebrate the Jewish 
New Year. 

           
 
 
Director Cynthia Guidry was a guest speaker at the WTS-Los Angeles virtual 2020 
Empowerment Day, a workshop for high school girls to learn about exciting careers in 
transportation, on September 14. 
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In September, we spread the word to #GetCounted in the #2020Census and spotlighted 
aviation history makers during #HispanicHeritageMonth via social media. 

On September 24, Director Cynthia Guidry was a featured speaker for the COMTO So 
Cal Leadership Webinar Series: A Safe Return to Transportation - Aviation. The series 
was an opportunity for members to glean insights from transit industry leaders and to 
showcase the achievements and expertise of transit leaders of color. Director Guidry 
provided insights into the initiatives LGB has implemented to keep passengers, 
vendors, and staff safe and secure.  

 

 
 
 
Customer Experience 
New signs related to face coverings are on display throughout the airport. We also 
installed new graphics on the construction barricade near the historic terminal. The 
graphics were placed in this prominent spot to remind our customers that facial 
coverings are required at LGB to reduce the spread of COVID-19.  Additionally, new 
directory signs were installed to ensure easy wayfinding during Phase II construction. 
 
Our Airport team has been reviewing health and safety protocols that will enable our 
volunteers to return to LGB soon and we’re exploring new opportunities where they can 
enhance our customer experience.  
 
Public Affairs staff conducted an audit of the Airport’s website and continues to refresh 
pages with up-to-date information.  
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Government Affairs 
Public Affairs staff supported Noise Compliance and Environmental Affairs staff in 
preparing a presentation for the City’s Sustainability Commission. 
 
The Airport initiated production of a video, in partnership with the City’s LBTV, to 
highlight the health and safety measures LGB is taking to keep travelers safe. 
 
Two Airport Public Affairs staff members continued to assist with the City’s response to 
COVID-19; one supports the Joint Information Center, while another has been 
reassigned to the Emergency Operations Center.  
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Media  
There were 81 earned media placements in September. The story that garnered the 
most interest focused on Southwest Airlines’ request to take the 17 permanent flight 
slots recently made available by JetBlue’s departure.  
 
Other stories included: two Federal Aviation Administration (FAA) grants were awarded 
to LGB totaling $38.9 million for airfield improvements, the WWII Victory Flight departed 
Signature Flight Support at LGB to celebrate the 75th Anniversary of V-J Day and Airport 
administrative offices closures were announced as part of the City’s multi-pronged 
approach to resolving its shortfall in Fiscal Year 2021. 
 
 
Social Media 
Facebook was up to 18,121 likes in September. The post with the greatest reach 
(20,825): 
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Twitter was up to 13,595 followers in September. Tweets in September generated 
112,000 impressions. The Twitter post with the most likes: 

 

    

 

Instagram was up to 7,850 followers in September. The posts averaged 219 likes each. 
The most popular Instagram post: 
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