
 

 

Public Affairs Highlights and Initiatives 
January 2017 

 
 

Government Affairs: 
1. Hosted annual holiday PIO communication meeting, December 2016 
2. Preparing for NBAA Schedulers and Dispatchers conference in Fort 

Worth, TX, February 7 – 10  
3. Continued planning for hosting AAAE Annual Conference, May 7 - 10 
 

Community Outreach: 
4. Hosted new food trucks (Grilled Cheese, Lobo’s, Yalla and Mikuna) at 

airport terminal 
5. Participated in CD3s Belmont Shore Christmas Parade, Saturday, 

December 3 and DC7s Daisy Lane Christmas Parade, Saturday, 
December 10 

6. Historical Society Long Beach Remembers Pearl Harbor exhibit and Long 
Beach Airport’s contribution opened December 7 

7. Participated in Festival of Flight after-action meeting 
8. Hosted a holiday luncheon and tour at Rancho Los Cerritos for airport 

volunteers, December 16 
9. Volunteers led three group tours of the airport in December 
10. Airport volunteers escorted musicians as part of our LIVE LGB holiday 

music program 
11. Created airport holiday card; displayed tree, menorah and kwanza 

decorations 
12. Airport volunteers were on hand as ambassadors for anticipated FIDS 

changeover 
 
 

Filming/Photography: 
13. None 

 
 



 

Media: 
14. Long Beach Airport Parking Lot to Undergo Renovations, Starting 

December 30; Long Beach Post 12/14/16 
15. Residents Pack Council Chambers to Oppose Customs Facility at Long 

Beach Airport; Long Beach Press Telegram 12/14/16 
16. Opponents Rule At International Airport Facility Study Session; Gazettes 

12/14/16 
17. Long Beach Airport Not Ready for Ride-Hailing Uber, Lyft; Auto Rental 

News 12/19/16 
18. Small Plane Lands with Gear Up at Long Beach Airport; Long Beach 

Press Telegram 12/29/16 
19. Pilot Makes Emergency Landing at Long Beach Airport Following 

“Mechanical Issues”; LBPost 12/29/16 
20. Social Media: 

• Facebook is up to 14,990 likes 
o The best post in December was viewed over 5,200 times 

with 52 reactions, comments, and shares. 
o Notable events: LGB Live holiday shows, holiday décor, Lot 

A closure, new JetBlue route between San Jose and Long 
Beach 

• Twitter is up to 9,643 followers 
o The best tweet in December generated 2,575 impressions. 
o Tweets in December generated over 1,900 impressions per 

day. 
• Instagram is up to 2,906 followers 

o In December, photo posts averaged 90.7 likes each and 
video posts averaged 79 likes each. 

o The most popular post earned 159 likes and 986 
impressions. 

• Vine has 198 followers and 36,840 loops. 
• Periscope has 338 followers and 16 live broadcasts received 

2,219 likes 
 
Advertising/Marketing: 

21. Legacy of Leadership program, one-half page, black & white ad, 1/17 
issue 

22. Dine LBC Kitchen Ink 2017 Calendar, 1/6 page, full color ad 
23. Long Beach Business Journal, quarter-page, full color ad 12/9/16 issue 
24. LBPost, full color tile ad, December 2016 
25. Lot A Renovations campaign 

1. Produced closure date post cards for customers 
2. Produced large closure banner for entry 
3. Produced “Coming Soon” banners  



 

4. Posted announcements on web and social media; press release 
26. Produced Metroplex fact sheet; added information to web 
27. Produced new “Delightfully Long Beach” billboard signage, 12/16 
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