“' Creative Sources of Funding for
™ Environmental Solutions

STORM WATER

N

MANAGEMENT
CITY of LONG BEACH

Tom Leary, Stormwater Program Officer - Public Works
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May 2002 - First signed to be installed
in Long Beach @ Shoreline Village Driver

9/4/01: Council instructs PW

to develop a program aimed at
stormwater pollution prevention
& education

4/16/02: Council approved
Adopt-A-Stormdrain

A SUCCESS STORY

15t large city to launch program
NATIONWIDE

No cost to taxpayers
No cost to City

" Total program receipts $ 155,386

Total AAW media $206.600

Total value $361.986
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426901 Watershed Cleanup Project
Calch Basin Stanciding - CITYPLACE

5 "I' p-é ECOLINK (General Public)

Watershed Cleanup Project (3/29/03)
Chittick Field/Hamilton Bowl

Pollution Prevention &
Education

% * “The Experience” Carnival Cruiseline
Terminal Stateroom Book (Tourists)

« LB Chamber Membership (Business)
* Heal the Bay's Key to Sea (School children

» Aquarium of the Pacific Scholarships
(School children)

B ¢ On-line training (Employees)

» LBUSD Science Fair (School
= Children/General Public)

» Junior Environmental Defenders (School
Children)

» Research - Plastics/Phytoplanktin —Algalita
(City)

« CASQA (Employees)
« LBUSD School News (school children)




Windows-0n-Qur-Waters™

W
‘ Environmental Education Program

L EVERYONE makes a difference... Make YOURS a positive one!

FYO03: 1,861 school children

i FY04: 2,067 school children
D ¥ FYO05: 25,282 school children &
General public

FY06: 33,447 school children &
General public

Tidepool Cruiser: mobile educational vehicle which addresses
many of the critical issues of non-point source (NPS) pollution and
its effects on the marine environment in an exciting, innovative, and
Hands-on manner.
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* Innovative message delivery — public education, community events
Interactive experiences, on-line education, media relations, television
Citizen awareness.

* A holistic solution with an emphasis on sustainability built on the
success of the Adopt-A-Waterway program.

* Horizontal integration: WATER (structural BMPs), AIR (alternative fuels),
ENERGY (solar) and GREEN SPACE (urban regreening)




Mr. Raul Polizzotto, Founder

Chief Executive Officer

‘Media with meaning and strategy with substance”
Adweek (2006)




The City of Long Beach will be the first city on
the West Coast to launch EcoZone a program

designed to fund important technologies and
solutions to measurably improve the local
environment in areas of air, water, energy and
green space ~ at no additional costs to
taxpayers!

OCTOBER - 2006




you ale corchially mivited

to attend the unveiling of

EcoZone Long Beach

Inaugural West Coast Launch, Ociober 4, 2006




Mayor Bob Foster will announce that Long Beach will implement the state's first EcoZone
program, a public-private partnership to address critical Long Beach environmental issues -
at no additional cost to taxpayers.

EPEAKERS TO INCLUDE (AT TIME OF PRENTING )

Bohb Foster, Mayor, City of Lang Beach

Terry Tamminen Former Cabinet Secratary, Governor Schwarzenegger's Office
Paul Paolizzotto, Founder & CEQ, EcoMedia

Tom Leary, Stormwater Management Division Officer, City of Long Beach

Werlneaday, Ootober 4, 2008 10:30AM
Long Beach lughthouse: adjacent to the Aguarium of the Pacific

Aoquariam Way. Long Deach, CA B0E02

We lnak forward 1o aharing this significant day with you
HSVP by Septembier 25th to EcoMedia 210 374, 8212 or emall bethanyiffeacmedii us
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A MARKETING PARTNERSHIP FOR THE ENVIRONMENT . UL ALER 1T ATTh

EcoZone Fact Sheet

who:
EcoMedia, a leading environmental media company, brings together city and state governments with corporate
partners to address critical environmental challenges

what:

The EcoZone program is a national public-private partnership that helps cities support cngoing and new environ-
mental projects and initiatives related to air quality, water quality, energy conservation, and preservation of parks
and greenspace — at no additional cost to taxpayers.

why:
EcoZone helps cities comply with state and federal environmental requlations, and funds new local environmental
programs that otherwise would not happen. Project examples could include:

+ Stermdrain catch basin insert filters that mitigate storm water runoff

* Hybrid and alternative fuel vehicles for municipal fleets that improve both air quality and energy efficiency
* Greening projects to convert industrial lots into green space

In addition to funding technelogies and projects that improve the environment, EcoMedia leverages program
sponsorships to fund, produce and administer comprehensive public education and environmental outreach pro-
grams, including local cable television and radio public service commercials, grassroots education campaigns,
branded merchandise, local community events and online media which educates and inspires citizens to be part
of the solution to environmental challenges facing every community today:

where:

EcoZone programs are currently underway in Washington, DC and Miami, FL, with the following launches sched-
uled for 2006-2007: Greater Los Angeles area, S8an Francisco, Cleveland, Sacramento, State of Massachusetts
and more. In addition, commumties such as Baltimore, MDD, Long Beach, CA; Huntington Beach, CA; Malibu, CA,
Redondo Beach, CA; Hermosa Beach, CA; Westchester County, NY, Nassau County, NY; and others have imple-
mented our successful pilot program, Adopt-A-Waterway. Several of these communities will also implement the
EcoZone program

For more mformation, please contact:
Janice Sakamoto, SVE Business Development
310.871:6889 or Janice@ecomedia.us
www.ecomedia.us

EcoZone is the flagship program of EcoMedia
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A MARKETING PARTMNERSHIP FOR THE ENVIRONMENT ik — rREEN AL

Long Beach Press Event Fact Sheet

who:

Mayor Bob Foster will announce that Long Beach will implement the state's first EcoZone program, a
public-private partnership to address critical Long Beach environmenial issues — at no additional cost
to taxpayers.

Mayor Bob Foster; Paul Polizzotto, EcoZone/EcoMedia Founder, President and CEQ, corporate spon-
sors, Long Beach government, area environmental groups and participating technelogy companies,
including demeonstrations by AbTech Industries and Windows on our Water Tidepool Cruiser.

'\,I
speakers: (at time of printing)

|
‘ Mayor Bob Foster, City of Long Beach
Terry Tamminen, Advisor, Governor Schwartznegger's Office

Paul Polizzotto, Founder & CEO EcoMedia

k Tom Leary, Stormwater Program Officer, City of Long Beach

what:

Mayor Bob Foster to announce that Long Beach will implement the state's first EcoZone™ program,
a new national public/private partnership program to help fund the clean-up of critical Leng Beach
environmental projects involving the city's air, water, energy use, parks and greenspace - at no
additional cost to taxpayers. Qutdoor educational signage unveiling and premiere of Long Beach
Public Service Commercial.

when:
Wednesday, October 4th 10:30am

where:

Long Beach Lighthouse, adjacent to the Aquarium of the Pacific
RSVP: Bethany Legler

Tel: 310-374.8212

Email: bethany@ecomedia.us

EcoZone is the flagship program of ECﬂ MEdiB'



EcoZone

A MARKETING PARTNERSHIP FOR THE ENVIRONMENT

Innovative Message Delivery

EcoZone

ENERGY SAVING AHEAD

@® crammLL
-

& Long Beach
ASK J T REDE -SHARE

AIR ENERGY

i

EcoZone
GREEMER SPAGCES AHEAD

& Long Beach
HSK Y0U HOT Y0 LITTER

GREEN SPACE

EcoZone

CLEANER WATER AHEAD

& Long Beach
REMIND YOU TO RECYCLE

EcoZone is the flagship program of EcoMedia
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EcoZone

RLEANER WATER AHEAD

& Long Beach
REMIND YOU T0 RECYELE

WATER
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EcoZone

A MARKETING PARTNERSHIP FOR THE ENVIRONMENT i aarE kel

National Press

Featured in

Vanity Fair, May 2006
Vanity Fair, May 2006

Creen Issue, p. 196-197

The FRIEND OF THE SURF
PAUL POLIZZOTTO

Public-private visicnary

Paul Polizzotto, a fast-talking surfing enthusiast who grew up in Manhattan Beach, California, has grim
childhood memories of bad-ai-quality days.

After the first-flush rainstorms of the fall, he says, the waves in Santa Monica Bay would be at their gnarly
height but s¢ would bacteria levels, as the waters rushing down L.A. streets carried toxic sediment and
trash to the sea. Polizzotto went into adulthood with the aim of reducing pollution in his home bay and
soon developed the Adopt-a-Waterway program, which grew into EcoMedia, a | 5-employee, for-profit
outfit now based in New York City

Polizzotto saw that local governments don't always have the funds to comply with environmental requla-
tion, and that wealthy corporations have the money and the incentive to do something to help. His ge-
nius has been in bringing the two sides together. With the corporate money he drums up, he's able (a)
to produce entertaining ad campaigns tied to specific sponsors that highlight how people can change
their polluting ways, and (k) to send meney to local governments that must comply with federal and
state mandates. B.E, Comcast, Publix Supermarkets, and Bank of America have worked with EcoMedia,
as have the municipalities of Baltimore, Miami, Long Beach and, in the planning stages, Washingion, D.C.,
and the state of New Jersey Here's hoping Polizzotto can arrange many more of these unlikely-seeming
green marriages in the years to come.

EcoZone is the flagship program of ECUMEd la



EcoZone 3

A MARKETING PARTNERSHIP FOR THE ENVIRONMENT an

Market Development Contacts

EcoMedia

Scouthern California Office

9158 Manhattan Avenue, Suite 100
Manhattan Beach California S0286
Tel: 310.374.8212

Fax: 310.374,2213

Janice Sakamoto

Senior Vice President, Business Development
Tel: 310.374.8212 | Mobile: 310.871.6889
Email: janice@ecomedia.us

Heather George

Communications Manager

Tel: 310.374.8212 | Mobile: 310.528.5258
Email: heather@ecomedia.us

Bethany Legler

Account Manager

Tel: 310.374.8212 | Mobile: 310.847.0175
Email: bethany@ecomedia.us

EcoZone is the flagship prograrn of EcoMedia
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