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MARKETPLACE LONG BEACH TO HOST FOOD DRIVE ON SATURDAY
NOVEMBER 22NP

Marketplace Long Beach will host a community food drive in association with Christian
Outreach in Action (COA) on Saturday November 22" from 9am to Spm at its location
on the corner of PCH and 2™ Street in Long Beach.

(Long Beach, CA) Marketplace Long Beach will host a community food drive in
association with Christian Outreach in Action (COA) on Saturday November 22™ from
Oam to Spm at its location on the corner of PCH and 2" Street in Long Beach. The
Marketplace Long Beach is the home to over 52 merchants and continues to be the center
of community activity throughout the year from summer concerts and events to holiday
festivities, Santa’s workshop, and holiday toy drives. “The merchants at Marketplace
Long Beach are dedicated to supporting the community through events such as free
concerts, food drives and toy drives,” states Dawn Stanley, president of the merchants
association. “We understand that in these trying times we all need to come together as a
community and help those in need. As longstanding merchants and business owners in
the city of Long Beach we appreciate our patrons and customers and are eager to work
with our community to help those in need throughout this holiday season.”

Christian Outreach in Action (COA) is a non-profit, non-denominational, multi-cultural,
compassionate organization that follows faith-based teachings to break the cycle of
poverty and homelessness in the Long Beach community. COA’s mission is to teach the
disadvantaged the skills necessary to reach and sustain self-sufficiency, and to prevent
homelessness. COA’s primary goal is to break the cycle of poverty and homelessness by
assisting homeless and low-income people regain stability and self-sufficiency. “We
have seen a 40% increase in requests for food from our facility in the last year,” explains
Dixie Dohrman, Executive Director of COA. “We are seeing a dramatic increase in
requests for groceries from families that have jobs and are paying rent but do not have
money left at the end of the day to purchase food. We are finding that the needs in all
areas arc increasing but the funding and donations are decreasing so food drives such as
the one that Marketplace Long Beach is hosting are critical to us being able to serve our
community.”

#MORE#




Food collection barrels will be set up at six key locations throughout the Marketplace

Long Beach on Saturday from 9am to 6pm. Volunteers will be accepting food items,

toiletries, shampoo, soap as well as monetary donations at all locations throughout the
Marketplace.

Flyers with more information regarding the Food Drive can be found at all merchants
within the Marketplace Long Beach. Participants in the food drive as well as all guests
visiting the Marketplace will also have the opportunity to enter to win one of three gift
certificates for $75 each that will be drawn on the day of the food drive. Entrants need
not be present at time of drawing to be eligible to win.

For more information and a full listing of merchants at the Marketplace Long Beach
please visit www.marketplacelongbeach.com or call 1-562-431-6282. For more
information about COA and their full list of services please contact Dixie Dohrman at 1-
362-432-1440 or visit www.coalongbeach.org.

#END#
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SANTA CLAUSE IS COMING TO MARKETPLACE LLONG BEACH SATURDAY
NOVEMBER 29™

Santa Clause is coming to town bringing special gifts for all of the children at the
Marketplace Long Beach on Saturday, November 29" Santa arrives in style at 12 noon
and will be conducting the holiday sing along, story time and Santa’s workshop until 4pm
every Saturday and Sunday from Thanksgiving weekend until Christmas.

(November 2008: Long Beach, CA) Santa has been making Marketplace Long Beach
one of his favorite places to visit for over 16 years each year marking his arrival with his
unique brand of fanfare and celebrity. This year Santa will again be bringing jingle bells
and candy canes for every child who visits as well as conducting the holiday sing along
and story time. As always all of the children get a chance to whisper their wishes for
Christmas treasures while the special moment is captured for a lifetime of sharing with
family and friends. Santa is even keeping up with technology as he and his elves will be
providing all of the treasured holiday pictures on USB flash drives as well as traditional
photo prints.

As a special treat for all of the adult kids that will be coming out on the 29" the
Marketplace Long Beach will be holding a drawing with the opportunity to win one of
three $75 gift certificates that will be given out on that day! Enter to win forms will be
available at all participating merchants as well as online at
www.marketplacelongbeach.com.

Marketplace Long Beach is the proud host of Santa’s workshop as well as many other
Holiday Festivities throughout the season. In addition to Santa’s workshop every
Saturday and Sunday from 12-4pm, Marketplace Long Beach will have the Holida
preview on December 4" from 3pm to 7pm, live music on December 4™, 6™ and 7" and
carolers every weekend leading up to Christmas.

#MORE#




The Holiday Preview on December 4™ is a shopper’s paradise where all merchants will
be previewing the latest styles and the greatest deals of the season. With extended hours
(until 7pm) shoppers have the chance to get a jump start on their holiday shopping while
enjoying all of the holiday lights, live music and face painting for the kids and Santa will
be strolling around too!

For the first time ever the Marketplace is offering free live holiday concerts from local
favorites DC Four and the Long Beach Community Band. The Marketplace has offered
free concerts in the summer for many years and now has added that popular tradition to
its holiday festivities.

With over 52 shops of every kind to choose from along with restaurants, boutiques, spas,
a theatre and much more, shoppers can find everything they need to shop, dine, relax and
explore this holiday season at the Marketplace L.ong Beach, conveniently located at the
corner of PCH and 2™ Street. For more information please call 562-432-1440 or visit
www.marketplacelongbeach.com.

#END#




L'm working Tull-time. My life has been forever changed. Y

Individual [ives are being changed at COA. For many, that change involves stabilizing
their dally existence. For ofhers, Il means achieving sell-sufficiency and financial
Independence. The cycle of poverty Is broken.

To provide these services lakes slgnificant financial resources. As an independant. nan-
protit organization, every year COA must raise approximately $375.000 to mest iis
annual budget. And that figure is-cn the rise. especially with the ever-increasing number
of clients seeking assistance

That's why your heip is eritical. Your financial gift will make a profound difference.
Through your genergsity, lives will be transtormed,
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Who We Are
Christian Cutreach in Action is a non-denominational, multi-cultural organization that fallows faith-based teaching fo break the cycle . X,

of poverty and homelessness (n the Long Beach cammunity by assisting low-income and
homeless people Lo regain stability and seif-sufficiency.

Location
515 East Third Street, Long Beach, CA

Annual Service Statistics

Number of Meals Served: 80,000+

Bags of Groceries Provided: 13,250

Bus Takens Distributad: 1,200

Men Served in Transitional Housing: 7 (1-2 year program)

Women & Children Served in Transitional Housing: 45 (3-4 year program)

Annual Budget
£375.000 with 95% raised through private donations

Won't you please help this critical ministry?
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Help chd_nga the lives of those in need in
our Long Beach community...




€€ T'm not sure T would be alive today without COA. They
fed and clothed me when I had nothing. They helped me
pick myself up, to start again. They restored my faith
and gave me the priceless gift of hope. §9

Every day, hundreds of individuals experlence the gift of hope through the ministry of Christian Outreach in
Action. Whather it’s providing a hot meal 1o an elderly man, a warm jacket to a homeless child, bus lokens to
young man frying to gel to a job Interview or helping a single mom go back to school — COA is about reaching
out to those in need, right in qur owr community

Located in a tormer ghurch in the East Village of downtown Long Beach, COA is on the front-line of providing
critical services to the growing number of men, women and children in this city who are battling homelessness,
paverty, hunger and addiction.

Through its core programs (as deseribed in this brochure} COA provides a beacan of light, a safe haven, whers
gach individual is treated with compassion, dignity and respect. It is-a place where the jove of God is deman-
strated every day and where lives are franslormed forever.

1 You have no idea the simple blessing
of eating a hot meal. 9

Crisis Assistance Program — COA provides a [ife-line Lo Individuals and families in the Long Beach area who
are strugaling 1o survive in a city that ranks 10h in the nation for the number of individuals living at or below the
poverty level. Because of ils location downtown, COA is a first-response for many, providing
critical services to those in need

The COA Cnisis Assistance Program includes:;

Mezls — breakiast and dinner are served Monday through Friday, along with lunch on the first, third and fifth
Saturdays.

Food Fanfy — qroceries are available o clients twice a week, including staples, toilelries and vitamins.

Cilothing & Howsehold ltams— clean, gently used clothing ilems are available at no charge, as well as donated house-
hoid items and furnitura

Buis Tokens - ransportation |5 provided to doclors apgaintments, job interviews and to otfier agencies for assistance;

k£ 1 use to walk the streets all night long, terrified.
Gunshots, drug deals, gangs, violence - it was all
around me and I'd just keep walking, praying that

I would make it safely to morning. §9

Men’s Transitional Housing — COA works with a core of clients through the Men's
Transitional Houslng program to address the sauses of homelessnass and to find long-term solu-
lions. Housed in a dormitory-style sefting, the facility has capagity for 8 men at any given time.

Participants ara assigned a case manager and mentor and they are expected nok only to atend
12-sten meetings, but to live out the principles. The residents work at COA, helping with facility
maintenance and assisting with he daily meal service

Bayond leaming life-skills, the men experience what it is like o be treated with dignity
and respect They leam self-esteem and have the opportunity to begin anew as productive
caring citizens.

k€T was surrounded by people who believed
in me. They taught me and my children to claim
the words, 'I can,’ for the very first time. %9

Women's Traditional Housing — To it a child oul of poverty, you must start
with the parent and that is what the COA Women's Transilional Housing program
does. This unigue program lor single mothers involves Intense’ case-manage-
menl, addressing the issues of homelessness, addiction and abuse,

Participants live with their childeen in a sate, 12-unit bullding owried and
operated by COA. They learn both life and parentirg skills. Emphasis is placed on
work and education. In fact, all of the women are in schaol — not just complef-
ing (heir GED but pursuing their college degres

The Transition Housing program helps women and their children have faith
in themsalves and in God. They learn whal it means to be successiul in life —
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BRING YOUR [TEM TO DROP OFF BETWEEN 9-5PM
AT COLLECTION BARRELS LOCATED THROUGHOUT THE MARKETPLACE

L 'I'Hﬂlﬂ-l'ﬁﬁm Vo oo StalT ot Dosaied of DRecs, (e ier, senmen il Chlldeen in our Tsnsitional
Viousang; Progacains and our oS,

& FNANCIAL SUPPORT: & tahes close i $500 dolars 3 @y i orfline 1o provide: Sockal servioes-teioe dally hol

Mmeas. CHMMIL KPO0eTies. FVENene [Roaucts for oor ioneess and sery iow-eome (Senrs and franvsaional

Frsiong fon o siradle men andd 12 seagio woien with o u 48 Cidren

FOOD [non-perishable: For our Geooey distibusion on Tuesday oo Tharsday,

SMART and FINAL gift cardse 1o purcfase FOOD for our M- Him Breakdast Program anid o supplies,

HAND SANITIZER: Waeriess Luge bonties

DISPOSABLE DIAPERS: sires Ly th |rguesied most .

DHAPER WIPES

BODY SOAP

DEODORANT: lor Men and Wonen

SHAMPOO

INSPOSABLE RAZDRS

SHAVING CREAM

BODY LOTION: 1or Men or Somien,

SOCKS

SHOES: Conily ined or s shind. afldeth dhoes. il hioks. sark Bogis. b drss s,

CLOTHING: Mers ohorhing 5 aibwans i sort sapph! W also need kick (inknts 10 e teen | and womess clomhing

TARGET or BASKIN-ROBRENS gift cards ($5.00 value b 1o give 1o the children in oo iranstional §iousing

Prograsm on thedr birthidays. Wee curmenily have 32 chillden in e progra: capacly i 44,

® (CLEANING SUPPLIES: Meach Dish Soap | aomdry Soap. Sold Surface Cleaners (Sl Green Ao, Soft Sob, o |
Spongxes. froomn and ke Caves

® TURKEYS (frovenk For Thanksaiving Chwistmas. for our Conemory Meal and in addtion o harding ot o
families in need during the hofidays!

& HAM: for |aster/Uhrbstmas o our Community. Meal s 6 hand ool o Esmilles n eed!

® NEW UNWRAPPED TOYS for CHRISTMAS: We servwe et 300400 amiies. anid Soo-ooo ks during our
annual {ommere (Trimas Pary

® FURNITURE: Clean and i pood iepalr- mesmess. Do, Sponmgs. Irmes, iessers. ables. ohairs. coonches. lamps

*  HOUSEHOLD GOODS: Clean and i good repair-dishes. glasswire siherware. pois and pas. microwaves.
blenders, eleoiric shilles, el

& APPLIANCES: Clean and i oo mepall/ sorking -micromsnes iefrigersrs. sasirs. drers s deanrs

longbeachmarketplace.com * 562.431.6282







with RKR on board you canrelQx and enjoy the ride knowing that your
advertising and marketing needs are miles ahead of your competition,

B The RKR Group

with four divisions 10 serve you,

has developed a powerful, proven
approach for combining all the right
marketing elerents info a strategy
that generates significant results for

our clients.

Located in the heart of Southern
Callfornia’s wine country between
Los Angeles and San Diego, RKR
Medida Associates has become one
of the region’s leading advertising
and marketing agencies. With more
than 25 years of combined
experience in graphic design,
marketing, and public relations,
RKR has long-standing relationships
with most every magazine,
newspaper, direct marketing firm,
and broadcaster serving the area.

We are dlso actively involved in

T

P 800.719.0074

many Chambers of Commerce and
Convention & Visitors Bureaus, These
relationships enable us {0 give clients
preferential access to the region’s
entire population base in all

demographics.

Additionally, RKR's premetional and
apparel business enjoy both
nationwide and intemational
success. For 20 years, we've
developed relationships with
oversedas manufacturers, often
visiting and qualifying them to ensure
that our customers get high guality
products at the lowest possible
prices. RKR's lengthy experiencs,
extensive network of gualified
sources, and volume buying power
enable us to support small and large
businesses alike. Whether you need
5 or 5,000,000 apparel or promofional

AKR

800.719.0076

items emblazoned with your
company iogo, RKR will provide the
best quality, pricing, delivery, and

support available.

The RKR Group can help you
develop a powerful identity
consisting of elegantly blended
visuals and messages that clearly
state what your company Is aff
about. This identity Is woven into
every aspect of your marketing and
business communications to present
a cohesive theme your customers will

remember and respond to.

Remember - when you've got

The RKR Group, you can...

relax

and enjoy the ride

theRKRgroup.com
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adsverstise vad-vertiz\ vb
[ME advertisen, fr. MF advertiss-
stemn of advertir]

1: INFORM, NOTIFY

2a: to announce publicly esp. by
a printed notice or a broadcast

b: to call public attention to esp.
by emphasizing desirable qualities
50 as to arouse a desire to buy or
patronize

SPOON

PROMOTIONAL
P-R-O-D-U-C-T-S




BOUTIQUES RESTAURANTS SERVIC

“ENTER 1O WIN

1 of3

$s75 *
Gift Certificates

NO PURCHASE NECESSARY - GOOD AT ALL PARTICIPATING
MERCHANTS & RESTAURANTS - ALCOHOUC BEVERAGES NOT INCLUDED

Enter to win at any participating merchant or visit
us online at www.MarketplacelongBeach.com

RAWIDATEINovember22nd
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