July 1, 2003

City of Long Beach | | Mlemorandum.

Working Together to Serve
Yoleaw 0 =l a

Honorable Mayor.and Councnmembers

FrankA Colonna V|ce Mayor Third Council Dlstrlct \CC/

_Presentatlon by Clty Slogan Project Team

| respectfully request that the members of the City Slogan PrOJect Team update
the Mayor and City Council on the-status of the team’s project..
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THE FINALISTS

Long Beach: Gateway 1o THE PaciFiC
'GENE Lassers

- Lone Beach: CauiFornin’s Best Kepr Secrer -

Dennie WaLLACE

Lone BeacH: Sun, Fun anp More
‘Meuisa Hicks

Lone 'BEACH: PORf oF Dreams
CeLest Bove
Dot CANNON.
PeTer Lee

LonG BeacH: Ya Gorta Love IT!
Susanne DesmonD

LonG BEAcH: THE INTERNATIONAL
- (CURRENT SLOGAN)

HONORABLE MENTION

Lon BeacH: A TREASURE BY THE SEA
Juoy

Lone Beach: Many CuLtures, ONE Heart
B’Na |

up with suggestions for a new

‘Charter Cable, At Levine and the

X
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CITY SLOGAN CONTEST
PROJECT |
SUMMARY
The C ity Slogan Contest project

team originated and conducted a
community-wide contest to come

slogan fot the City of Long Beach
ot to re-affirm the current slogan--
‘The International City. . Publicity
was provided by columnist Tom
Flennessy of the Press-Telegram,

Straight ‘Talk Television Show, the
Grunion Gazette. The Long Beach
Business Joutnal, The CSULB 49cr
and 'The Beachcomer. Point of
salc displays with contest catry

forms wete placed in business establishments throughout thc city and at all
Long Beach Tite Stations. "These cfforts resulted in the submission of over
600 catrics by mail, fax and e-mail. The project tcam sclected the best 49
cntrics, which ‘were then forwarded to the City Slogan Contest- Advisory
Committce. The 30 member Advisory C ommittec—consisting of Long
Beach City Council members and/or their designees, a senior advisor to the
Mayor, leading cducators, and the heads of the citys major business
associations and marketmg otganizations—picked the top five slogans. . The
final slogans and the associated graphics were then publicized in the Press-
Telegram and other print and electronic media for the public to vote. Ballots
were also placed in point of salc displays in busincss establishments and Fite
Stations. The final five slogans along with the current slogan were also sent to
the Visual Communications Design class at CSULB where it had been

arranged for students to prepare graphlc illustrations for the slogans. They arc
displayed here publicly for the first time. . The tesults of the vote have been
kept sccret until tonight, when the public’s choice will be announced. "The
winning slogans will be presented to the Long Beach er) Council for theif

‘consideration.




_slogan campalgn

' By Cassady Jeremms
Daily Forty-Niner

L.B may not be ‘Inierﬁahonal Clty any Ionger

] Commumty Citizens,
community group help
lead selection of new cnty

fP\»

The city of Long Beach has had
the slogan of “International City”
since the early 1950s, but it may
change with the help of the Lead-
ership Long Beach Class of 2003.

Leadership Long Beach is a

. group of citizens in the commu-

nity developed to teach and learn
about leadership. One of the
teams in the class is having a con-
" test to see who can come up with
. aslogan that fits the city and cap-
tures all it has to offer — its mood
-and people —in just a few words.
After the entries are received,
the leadership class will choose
the top 25 entries, and an inde-
pendent advisory board made up
of President Robert Maxson, city
council members, and other com-
munity figures will narrow the
submissions down further.’

Cal State Long Beach grap}nc

design students will provide the:

designs for the top five entries. The

entries will be published in the

Long Beach Press-Telegram where
- the public will have an opportunity

to vote for their favorite. The win-

ning slogan will be presented to city
- council for consideration.

The old slogan came into being
after the Miss Universe Pageant
was hosted here in 1952, and has
not changed since then. Some
think this existing slogan does not
accurately reflect the city at all.

 Continued from Page 1

reception on June 26.
" Levine said he hopes to get in
around 1,000 entries, and said he

thinks the winning slogan will ,‘

highlight something special
about the city. »
* “We are the 5th largest city in

-Califérnia. I think the winning slo-

gan will embody a big city with a
small town warmth,” he said.
. Entry forms are available

“around town and at any Long’

Beach Fire Station. Slogans can

- be sent with a name, address
- and telephone number to City

TH95-1904 or E

Slogran, 5500 Atherton St., Suite

- 430. Long Beach, CA 90815. En-

trie= can also be faxed to 562-
-mailed 10
citvsloan@murphevi.com.

aty,butldon’tﬁnnkﬂ)eylikeltbe-
cause it’s an international city;” said

professor of legal studies Art Levine, .

one of four members on the team of
the Class of 2003, Leadership Long

Beach, that helped come up with the
idea. He said his idea of an interna- -

tonal city is Pans, London, Rome or
New York, but not Long Beach. - -
“Whatever slogan we come up

with will be better than the one’

we have, and will more accurately
reflect the city,” he said.
The contest is open to anyone,

- and all entries will be eligible for
“Thousands of people love thxs

a random drawing for prizes that

;may include hotel stays or dm :

‘ners, Levine said. .
One of the judges is Donald

Para, dean of the College of the -

Arts who said he hopes the slogan |

will put Long Beach in a positive
light, say something about the city,

. and describe the city at the same
*. time. He said what he will be look-

ing for in a slogan is “something

* that captures the spirit, identity

and excitement of the city”

The contest runs until the first of

See LB/3

_ May, and the winner will be an-
-muncedatalmdgshlplonchadl
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TOM
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Seeking
verbal
essence -
Of L.B' '

.

- Intherelatively frivolous days
of 1998, some Long Beach movers -
and shakers shuffled priorities |
and made a decision.

What our city needs most, they
said, is a marketing slogan.
} Thgzy talked wistfully of a magic '
_ f:‘ombmation of words, a veritable
" “Open'Sesame” that would un-
lock doors in answer to the city’s
mantra of trade, tourism and
technology. ‘

To create this magic blend of -
words they hired a public rela-
zlon% :lxpt}rt from one of the great

apitals of experts an ic:
| aptels p d ma@c. Los

The expert thought and
thought (for a hefty fee; it was un-
clear exactly how much), then at
last uttered the magic words that
would make the city the envyof.

.marketing sloganeers every-
wl‘lfare. The words were:

Opposites Attract.”

This greatly pleased the movers
_and shakers. But when they re-
u(ill::'.‘:'d to the émoplc of thecity, the

r responded with. :
e “Iguh?’("d with.a loud, col- ‘

At this point, your humble col-

i;,umnist threw himselfinto Lhis01
seething cauldron of semantics

2 d ran a contest for the best mar- |

; t?eit_mg' slogan, Lop prize: $1,En-.... |

pouredin: ©

. len e - L
- " Sikfinalists were chosen, with "
. +readers voting on the beat, Tho | &
- ‘Winner came from Long Beacher '
- ~Danita Hoisington: “Wow! Logk -
: ;g” g.s gger” Cloge behind in sec- . ';

" ara e g Galiforpia’s R

" Alittle more than "

pvoted: e roeders
. No, the city never adopied Hois~

#:Inglon’s aoayiaaiion as its mar-Q "

Uhadia oy T
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Why do | mention al} this today?
Because an opportunity, related
to the above, has arisen for you Lo |
leave a mark on Long Beach. Yes,
indeed. You can put your stamp on
the city for decades to come.
Ladies and gentlemen, boys and
girls: Introducing the City Slogan
Contest, brought to you by the
2003 class of Leadership Long
Beach. T
First, some background: Long
Beach, as you may know, is called
the “International City.” It -
picked up that moniker when, -
from 1452 to 1959, the city was
site of the *Miss Universe” con-
test. The contest went Lo Miami in
1960, but the nickname stayed.
Now, some of the Leadership
Long Beach folks think it is time

~ . for a new slogan. “I've long felt

that the slogan, ‘International

"City’ does not accurately reflect

Long Beach,” says Art Levine.
“T'o me, an international city is
Paris, London, Rome, etc.”

- The host of Charter cable’s

“Straight Talk” program, Levine

is one of four Leadership members
serving as chairmen of thecon- -
test. *'I'he others: Bob Emigh,
Mike Garcia, Pal Murphy.)

Keep it simple

So here's a chance to make -
Long Beach history. Think of how
you would like Long Beach to be -
perceived by outsiders, then cre-
ate an appropriate slogan. But.
make it short and snappy. It's
probably going to have to fit on
signs, so if your slogan is some--
thing like “The Surf, Sand and
Seagul] Capital of Southern Los
Angeles County Not to Mention
the Home of the Incomparable
Tim Grobaty,” it probably is not
going to muke it to the I'inal Pive
Slogans, _

‘I'hey will be chosen from sever-
al dozen semilinalists by a com-

mittee consisting of almost every-
~ one: Dan Baker, Archie Boston,

PLEASE SEE STOGAN /A8

el . R .':.a‘i;‘.‘ ‘ ) .4...:.
The slogan “Long Beach: lnternationail City,”" seen on s
Second Street, will be replaced. Leadership Long Beach s .

contest.to pick a new slogan.

on short,

CONTINUED FROM A3
Dennis  Carroll,  Darci Driscoll,
Steve Goodling, Frunk Colonng,
Karen Holm, Robert Maxsow, Don-
ald Parg, Laura Richardson, Justin
Rudd and Robb Webb.

The five finalists, whose names
will be announced in Ye Olde P-T,

will be invited to a Leadership Long -

Beach reception in June. There,
with all the excitement attendant
to Oscar ceremonies, the winner
will be announced. ‘
Forms for nominating slogans
are available at various merchants

* - around town. But as a special bonus .
for reading this column, you can

submil your slognn now. You may
do thid by fux: (562) 598-4904. Or

. by il Gity Slogun, o Roburt

Diandra Jay / Press fe

SLO GAN‘: Focu

| |
snappy
Rmigh, DDS, 3300 Atherts

No. ;4-'5(),- Lamge Beach, CA 90F
by eemails eityslogan -

phy:com ‘

I’{(ruS(:, pledse, do not aer
gans o me.
‘The prize for the winning -

“The committee of practically

one is working on thal righ
However, | am -also told tha
submitted entry will becums
ble for a prize drawn via o i

‘The deadline for entries is )

, G(ll){)d tuck.

TomlHennessy's viewpGint ag
Sunday, Tuesday, Thursday ar
day. .He can be reached at
4991270, or vhr e
Scrbel Zeuol.eom ‘




Seeking ¢
verbal
essence
of L.B.

_ Intherelatively frivolous days
of 1998, some Long Beach movers
“and shakers shufTled priorities
and made 4 decision.
What our city necds most, they
said, is a marketing slogan.

They talked wistfully of a magic |
combination of words, a veritable

“Open Sesame” thal would un-

. lock doors in answer to the city’s
mantra of trade, tourism and
technology. _ . ‘

To create this magic blend of -
words they hired a public rela-’
tions expert from one of the great
capitals of experts and magic: Los

- Angeles.

The expert thought and
thought (for a hefty fee; it wasun-
clear exactly how much), thenat
last uttered the magic words that
would make the ¢ily the envy of
marketing sloganecrs every-

where, The words were:
“Opposites Altract.”

'This greatly pleased the movers
and shakers. But when they re-
ported to the people of the city, the
latter responded with a loud, col-
lective ‘‘Duh?” -

_ At this point, your humble col-

. 'umnist threw himselfinto this
seething cauldron of semantics
and ran a contest for the best mar-
keting slogan. Top prize: $1. En-
tries poured in: :

- “Long Beach: Your Mother
- Would Approve.”
“America’s Shoreline Melting
- Pot.”) 7"
1. *“Doro
.

readers voting on the best. The

‘.. winner came from Long Beacher
+ Danita Hoisington: “Wow! Look -
- at Us Nowl"’ Close behind in sec-

- ond place wag'California’s Rivi

YOG, | - -
%" No, thecity never adopted Hois-'
Fingias snomiagion e s

=" Alittle more than 500 readers
- 3 u'i{ﬁf"*'" .

Why do I mention all this today?

“Because an opportunity, related
to the above, has arisen for you to
leave u mark on Long Beach. Yes,
indeed. You can put your stamp on
the city for decades to come.

Ladies and gentlemen, boys and
girls: Introducing the City Slogan
Contesl, brought to you by the
2003 cluss of Leadership Long
Beach.

First, some background: Long
Beach, as you may know, iscalled
the “‘International City.” It -
picked up that moniker when, .
from 1952 to 1959, the city was

.. gite of the “Miss Universe” con-

test. The contest went to Miamiin

1960, but the nickname stayed.
Now, some of the Leadership

Long Beach folks think it is Lime -

~ foranew slogan, “1've long lelt

that the slogan, ‘International
City’ does nol accurately reflect
Long Beach,” says Art Levine.
“To me, an international city is
Paris, London, Rome, ete.”

The host of Charter cable’s
“Straight Talk" program, Levine
is one of four Leadership members
serving as chairmen of the con-
test. ‘The others: Bob Emigh,
Mike Garcia, Pat Murphy.) -

Keepitsimple -

So hore's u chance to make
Long Beach history. Vhink of how
you would like Long Beuch tobe
perceived by outsiders, then cre-
ate an appropriate slogan. Bul
make it short and snappy. It's
probably going to have to {iton
signs, so if your slogan is some:
thing like “I'he Surf, Sand and
Seagul} Capital of Southern Los .
Angeles County-Not to Mention
the Home of the Incomparable
Tim Grobaty,” it probably is not
going to make it to the Final Five -
Slogans. o

They will be chosen from sever-
al dozen semifinalists by a com-
mittee consisting of almost every-
one: Dan Baker, Archie Boston,

PLEASE SEE SEOGAN /A8

mqmﬂomwﬁtrmen;"heithep‘.‘ .

Teadopt i Qpposites Attract.”:

A8

AR

The slogan “Long Beach: Inter

Second Street, will be replaced. Leadurstup Long Beach 1s

-contest to pick a new slogan.

CONTINUED FROM A3

l‘)onniS' Carvoll,  Darei Driseoll,
Steve Goodling,  Frank  Colonna,
Kawen Holm, Robert Maxson, Dun-
ald Pary, Laura Richardson, Justin
Rudd and Robh Webb.

The five finalists, whose names
wgll be announced in Ye Olde P-T,
will be invited o u Leadership Long

‘ B{Juch receplion in' June. There,
with all the excitement attendant

_to Oscar ceremonies, the winner

"will be announced. S

Forms for nominating slogans
are available at various merchants
around town. But as a special bonus

_ifor reading this column,” you can
submit your slognn now. You may
do this by fux: (562) 598-4904. Or

"y mu;’l: City Slogun, ¢fo Robert -

3 A N
il |

T
national City,” seen on tius- .

J

fi
. Dlgndra Jay / )1.'.--,-,' Tgon s

SLOGAN: Focus
on short, '

snappy

1
Emigh, DDS, 6500 Atherton =
No 430, Long Beaeh, CA 90815 1
by comails citysloganeomug
phy.com
- Pleasef please, do not send <.
gans Lo me,

The prize for the winning entr,
The committee of practically ceee.
one is working on that right 1w
Hoquer, I am also told that caci-
submitled: entry will hecorne e,
ble for a prize drawn via a lotier
The deadline for entries is May ;.

- Good luck. o

Tom Hennqssy’s viewpoint appear:.
Sunday, Tuesday. Thursday and Fr;
day. He can be reached al (he

499-1270.| or wia e-mawl
Scribet 7«'z>ucl)l.com

|

t




We have not received-a large volume of:reader feedback on
~ our website poll regarding a new slogan for Long Beach. A ma-:
jority liked the city’s-current: “International City” slogan while.
others came up with “Home of the Long Beach,” “Jewel of the
Pacific Rim,” “Continuity €ity” (because;we’re always adding;-

improving, updating) and “The Queen City(and not because ofa .

“big boat!).” Come on, guys, you can do better than that. -

Steve Harvey of the Los Angeles Times referenced our poll in-

his Tuesday column, which features interesting, humorous itermns
from throughout the Southland. Maybe that plug will generate a
few more suggestions.

Leadership Long Beach set May 1 as-their deadline for.slogan
entrees, so we'll extend our “mini-contest™ 1o the énd of this
month, hoping to obtain as many new ideas.as possible. Go to

"~ www longbeachcomber.com to vote for any of the slogans used

in past promotional campaigns or to make your own creative con-
tribution, .

Visit any local fire station to pick up an entry foﬁn for the “of-
ficial” Leadership Long Beach contest. No word yeton what the
_grand pnze might be. * :

Slogan Wars

Afier T voted for my favorite
city slogan in your on-line survey, it
struck me that both Leadership -
Long Beach and the .Beachcomber
may have missed thé mark.

We don’t need another contest or
ballots to get a new tag line, we

need an auction, Sell the town slo- -

gan to the highest bidder — much
like the Verizon Amphitheater or
Carpenter Performing Arts Center.

" The donor.would give us a slogan

AND “wmoncy for the bud-
get-crunched folks at City Hall.

Long Beach would have the po-
tential for some powerful bidders:

Boeing — Our Sky s the Limit;

Pioneer — Sounds Like a Winner;

Toyota — We Get Racy Here:

EarthTech — Engineered for Suc-

cess; LaserFlche — Forthe Record:
LB is Great; Carnival — Cruise in
for Fun

Whoever wins gets to “own” the

- city’s slogan for three years before

I .
we hold another guction and make
yet more money. And the highest
bidder would getia real bargaim

Continued on page 20




"Contest

asks for -
catchy
slogan

Only a few days remain’in

which you can become an unmor- _

tal. .

OK, make thal alocal 1mmortal
Still, any kind of immortality is -
not bad

I'm talking about the City Slo-
gan Contest being conducted by

the 2003 class of Leadership Long ;

Beach. Membersof the class —
specifically, Art Levine, Mike Gar-
cia, Pat Murphy and Bob Emigh
— think it is time to put to rest the
moniker “International City.” It
hiw been used us Long Beach’s
nickname since the Stone Age or
the final Long Beach Miss Uni-
verse Contest, whichever came
last.
"Moreover, say the cntlcs it just
- doesn't swing. It doesn’t resonate
like the Big Apple (New York),
City of Light (Paris), or — dare ]
say it? — Baghdad by the Sea (San
Francxsco)
Art Levine, a class member be-

hind the contest, wants to replace o

the time-worn "Internatlonal
City” with something he thinks
speuks more to what he sees as
Long Beach’s friendly, even folk- .
sy, atmosphere.
“Long Beach is the fifth-largest
" city in California and the 32nd

* largest in the country. But it still -
" hasthat wonderful, small town

warmth,” says the host of Charter

" Cable’s “Straight Talk" program,

Name game

Since I first wrote about the
contest a month ago, more than”
200 new Long Beach slogans have
been proposed. Some examples,
hoth good and ... well, loss than
good: :

“Divérse and Delicious.”

“Divers-City."

“It's Here, Where Are You?

“Eden by the Sea.”

“Shore Beautiful.”

“Shore Is Purty.”

“Long Beach: Swim forit.”

Some of the slogan creators
have waxed celestial in their en-
thusiasm for Long Beach. Their
offerings have included: ‘‘Para-
dise Found,” ‘‘Paradise West,"”
“Valhalla West," “Shores of
Heaven,” “Kissed by Angels,”and
“A Big Slice of Heaven."

Other suggestions ran a little
long. "'Culture and Commerce
Forging a Future of Prosperity"
and “From Sun and Seato the
Aquarium and Grand Prix’’ may
prove a tad lengthy in a city whose
budget constraints likely will pro-
hibit large signs. -

At least one proposed slogan
has a positively political ring to it:
“Long Beach: Creating Tomor-
row’s Disaster Today.” '

Still t

You eun still become parl of this

“und leave your mark upon the city

long after you have gone Lo your fi-
nul reward or moved Lo Hemet.

Muail your suggested slogun, or
more than one, to City Slogan,
6500 Atherton St., No. 430, Long
Beach, CA 90815. You can fax it _
via (662) 588-4904 or e-mail it to
cityslogan@murphy3.com

‘Please do not send slogans to
me.

Each person submitting an en- -
try becomes ehguble for prlzes that
will be chosen via a drawing. They
include: lunch for two at the Reef;
two pairs of tickets to the Renais-
sance Pleasure Fair; tickets Lo Lo
Alamitos Race Track; and, a $25
gifl certificate tothe Crab Pot res- -
taurant, -




Web Poll %m,_(,\wf S‘,7_03

‘Internatlonal Clty Is FaVorlte LB Slogan /

In April we asked readers to
pamcnpatc in a “mini poll” of

.. past Long Beach slogans or sug--

- gest their own. Here are the re-

- Beach?

International Clty 63 per-
. cent; A City Alive — 5 percent;

-+-The Most on the Coast — 0 per- - i
. cent; California’s Site to Sea - -

5 percent A Very Choice Place

=5 percent ; MultipliCity — 16
“‘percent; None of the Above -5
; .percent .
-* sponses to the 'question “What’s S

‘- your favorite slogan for Long

- Comments were as follows
'Anonymous, “The Queen

‘ ';Cxty (and not because of a big
.boat!) - L.

Diana Eastman

R N N A

“Interna- -
_-tional City” (I have always liked
International City — and it con- |

nects our present with our past
and future. Site to Sea 1s my sec-
ond choice, but why include

" “California’s"? Aren’t we “the

site” for the Left Coast, or the
whole Pacific Rim for that mat-

ter. “Long Beach: The Site to |

Sea” would be better, but it still
has a commercial ring to it.) .

Anonymous, “Home of the
Long Beach”

Anonvymous, “Jewel of the

_Pacific Rim”

- if  the
- DOWNTOWN

Ted Kahn, “Continuity Cxty”
(Becausc we're always adding,
improving, . updating. Bet the
CVB could justify this.)

Sylvia Propes, “Long Beach,
where the world drops anchor”

Gil, “International City” (Our
People Make our City)

Anonymous, “International
City” (California’s Site to_Sed
would have been a good slogan
PIKE - was ~ put
instead . of

ceom by
’- ‘Internatlonal Clty Popular

Cantmued from page 19

spending zillions ‘of dollars on

folks speak Spamsh (por favor, .

muchas gracias and adios!).

{Editor’s ; Note: This may be a tad

Pine Ave. and Ocean Blvd. to
fool out-of-towners into think-

- ing we are Santa Monica, have a

bigger gang problem than any
other city (But keep it quiet for
real estate and property - values
sake), and finally, where we tear

down and destroy our past ...~

just so can spend another zillion
dollars years later to rebuild (the
Blue Line Train & New Pike). So
come live where the majority of

too long for a slogan, but thanks for

‘trying!]

MAY 16 POLL- QUESTION:
Should Long Beach install more

cameras to record and cite red light -

runners? Go . to
wWwWw. longbeachcomber com and
vote “yes,” “no” or “undecided” as
‘well as make comments. We'll re-
port the results in the next edition of
the Beachcomber ST

HOUSING. What are you people
thinking. Shame on you!) .

Bry Myown. I thought there
was a time when we were ‘the
“International Home Town.” I
liked that—it highlighted our di-
versity and cosmopolitan nature
at the same time it showed us off
as a friendly city of nice neigh-
borhoods that were good places’
to live.

‘Raman Vasasbth “Califor-
nia's Site to Sea * (Unfortu-
nately, all land in the city is al-
ready developed and there aren’t
many scenes except for the sea.
The city is also embarking on
plans to try to increase business
without fully addressing the in-
creased traffic flows on its
streets.)

Brian B. Young,
south of the angels.”

Stan, “Where the sewer meets
the sea.”

Nixter, ."“Long - Beach
Where we hide the homeless who
live at Lincoln Park during the
Grand Prix, have dilapidated
and {ilthy areas in our city while

Continued on page 24

Long )
Beach...heaven on earth, _|USt .
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Help Long Beach plck

city slogan

. By Jason Gewirtz
Staft writgr
LONG BEACH — “Fun
Port California’?
Mmm, not quite.
“The Shore with More""
Not enough, apparently.
Those were two of nearly
50 semifinalists for a new
city slogan that failed to
make the final cut in a
.| contest sponsored by the
. 2003 Leadership Long
Beach :class. Instead, the
finulists announced Mon-

'welcom_mg, commerce,
PLEASE SEE L.B./A11

* M By mail: City Slogan -

| No. 430, Long Beach CA
-90815 - . f
"day‘play on the themes of | B
.Cltyslogan@murphys com |
., W By fax:(562) 598-4904

CHOOSE CITY SLOGAN-

Residents will have until 5
p.m. Monday, June 23 to
pick their favorite slogan.

The City Council will then
bless the chosen slogan, or " -
one of its own, at the July 1
council meeting.

To vots, send your pick to:”

Contest, 5500 Atherton St..

By é-mall

[o

L.B.: 6 to choose from |

~ CONTINUED FROM A1

great weather and atmosphere.

Now it's up to you to determine

which one sticks. . ,

The finalists are:

® Long Beach: Gateway to the
Pacific

e Long Beach: Port of Dreams

¢ Long Beach: Cahforma s Best
Kept Sccret

® Long Beach: Ya Gotta Love It!

o Long Boeach: Sun, Fun and

More! -
-® Long Beach: The Internation-
al City (current slogan)
Long Beach has the former
Miss Universe Contest to thank

for its current slogan, “Long
Beach: The International City."

The pageant left in the '60s, but

tht .name remained.

“Everyone’s talking about how |

there’s a new Long Beach and we

have to move away from the Navy
" town image," said Art Levine, one
of four Leadership Long Beach
class - members conducting the
contest. “One way Lo do Lhut is to
come up with a slgran.”

The leadership class received
more than 600 entries in its slogan
contest. A committee of 30 city
and business leaders picked the
finalists from that list.
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