
Memorandum 
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Date: 

To: 

From: 

Subject: 

City of Long Beach 
Working Together to Serve 

July 1,2003 

Honorable Mayor and Councilmembers i 
Frank A. Colonna, Vice Mayor, Third Council District s 
Presentation by City Slogan Project Team 

I respecgully request that the members of the City Slogan Project Team update 
the Mayor and City Council on the status of the team's project. 
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THE FINALISTS 

LONG BEACH: GATEWAY TO THE PACIFIC 
GENE LASERS 

LONG BEACH: CALIFORNIA'S BEST KEPT SECRET 
DENNIE WALLACE 

LONG BEACH: SUN, FUN AND MORE 
MELISA HICKS 

LONG BEACH: PORT OF DREAMS 
CELEST BOVE 
DOT CANNON 
PETER LEE 

.LONG BEACH: YA GOTTA LOVE IT! 
SUSANNE DESMOND 

LONG BEACH: THE INTERNATIONAL 
(CURRENT SLOGAN) 

HONORABLE MENTION 

LONG BEACH: A TREASURE BY THE SEA 
JUDY 

LONG BEACH: MANY CULTURES, ONE HEART 
B'NAI 

. . _- _j . ._ __ 

CITY SLOGAN CONTEST 

PROJECT 
SUMMARY. 

'l'hc City Slogan Contcst projcct 
tcam originatcd and conductcd a 
community-widc contcst to comc 
up with suggcstions for a ncw 
slogan for thc City of Long Bcach 
or to rc-affirm thc currcnt slogan-- 
'I'hc Intcrnational Citv. l'ublicity 
was providcd by colimnist Toin 
Flcnncssy of t i c  I'rcss-'lilcgram, 
Chartcr cable, Art Loinc and thc 
Straight 'lilk 'I'clcvision Showy thc 
Grunion (hzcttc. 'I'hc Long Bcach 
Busincss Journal, 'I'hc CSULB 49cr 
md 'I'hc Bcachcomcr. Point of 
salc displays with contcst cntry 
forms wcic placcd in busincss cstablishnicnts throughout thc citv and at d 
Long Bcach l k c  Stations. 'l'hese cfforts rcsultcd in thc submissi'on of ovcr 
600 cntrics by mail, fas and c-mail. 'l'hc projcct t c m  sclcctcd the bcst 49 
cntrics, which wcre thcn fonvardcd to thc City Slogan Contcst Adiisory 
Coinmittcc. 'I'hc 30 mcmbcr Advisory Committcc-consisting of Long 
Bcach City Council mctnbcrs and/or thcir dcsignccs, a scnior advisor to thc 
Mayor, lcading cducators, and thc hcads of thc city's major busincss 
associations and marketing orpnizations-pickcd thc top fivc slogans. . 'l'hc 
final slogans and thc associatcd graphics wcrc thcn publicizcd in thc I'rcss- 
'l'clcgrm and other print and clcctronic mcdia for thc public to votc. Ballots 
wcrc also placcd in point of salc displays in busincss cstablishmcnts and 13rc 
Stations. ?'he frnal fivc sloguis along with thc currcnt slogan wcrc also scnt to 

arrangcd for studcnts to prcparc graph8lustrations for thc slogans. 'l'hcy arc 
displaycd hcrc publicly for thc first timc. 'The rcsults of thc votc haw bccn 
kcpt iccrct until toniiht, whcn the public's choicc wll  bc mnounccd. 'l'hc 
winning slogans w i l l  bc prcscntcd to thc Long Bcach City Council for thcir 
considcra tion. 

thc \ h a 1  Communications __ - ._ llcsign class at CSULB whcre it had bccn __ 
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LB. may not be isnal City' army - -  longer' -!/ 
II Community: Citizens, 
community group help 
lead selection of new city 
slogan campaign. 6- 

Lccz 
By Cassady Jeremias 
Daily Forty-Niner 

The ciQ of Long Beachhas had 
the slogan of "International City" 
since the early 1950s, but it may 
change with the help of the Lead- 
ership Long Beach Class of 2003. 

k a d e r s h b  LOIW Beach is a 

group of htizens in the commu- 
nity developed to teach and learn 
about leadership. One of the 
teams in the class is having acon- 
test to see who can come up with 
a slogan that fib the city and cap 
tures all it has to offer-its mood 
and people -in just a few words. 

After the entries are received, 
the leadership class will choose 
the top 25 entries, and an inde- 
pendent advisory board made up 
of President Robert Maxson, city 
council members, and other com- 
munity figures wil l  narrow the 
submissions down M e r .  

cal state Long Beach p p h i c  
design students will provide the 
designs for the top five entries. The 
entries will be published in the 
Long Beach Press-Telegram where 
the public will have an opportunity 
to \70te for their favorite. The win- 

council for consideration. 
The old slogan came inta being 

&r the Miss Universe Pageant 
was hosted here in 1952, and has 
not changed since then. Some 
think this existing slogan does not 
accurately reflect the city at all. 

Thousands of people love this 

ning slogan willbe presented tocity 

cia but I don't think they like it be- 
causeif3anintemationalcit$'said 
profmr oflegal studies Art Levinc 
one offour membas on the team of 
the Class of2003, bade~& 'P Lang 
Beach,thathelpedanneupwiththe 
idea He said his idea dan interna- 
tional city isPaxis,hdon, Rome or 
NewY&butnotImgBeach 

"Whatever slogan we come up 
with will be better than the one 
we have, and will more accurately 
reflect the city," he said. 

The contest is open to anyone, 
and all entries will be eligible for 
a random drawing for prizes that 

,may include hotel stays or din- 
ners, Levine said. 

One of the judges is Donald 
Para, dean of the College of the 
Arts who said-he hopes the slogan ; 
will put Long Beach in a positive I 
wt,saysomethingabuttheciQ I 
time. He said what he will be look- , 
ing for in a slogan is "something , 
that captures the spirit, identity ' 
rind excitement of the city." 

Theamtstruns until the firstd 
May, and the winner will be an- 
m r u n c e d a t a l I A n g B e a c h  

see L r n  

and describe the city at the same l 
1 

D a d y 4 3 e r  3 
L m B m  
Continued from Page 1 

reception on June 26. 
Levine said he hopes to get in 

around 1,000 entries, and said he 
thinks the winning slogan will 
highlight something special 
about the city. 

'We are the 5th largest city in 
California. I thmk the winning slo- 
gan .will embody a big city with a 
small town warmth,"he said. 

. . . .  Entry forms are available . ~ _  ~ 

around town and a t  any Long 
Beach Fire Stdtion. Slogan's can 
be sent with a name, address 
and telephone number to City 
Sloxm. 5500Athcrton St., Suite 
430. Long B t w h ,  CA 9OSl5. En- 
trii.5 c:in ;tiso bc: litscd to 562- 

,. 5 ! j s - ~ $ ~ O ~  or E - n i : r i l c - d  IC, 
ciivsI1 , . ' ; ~ i 1 ( i 2 i 1 1 1 i 1 . 1 , 1 i ~ , ~ : i . ~ . ~ , i 1 ~  
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essence 
i 
I 

In the relatively frivolous days 
of1998, some Long Beach movers 
and shakers shuffled priorities 

JJ4uUlav- 
Why do I moiilion id! Lhiu Lodiiy’! 
Because an opportunity, rclutcd 

to the above, h w  arisen for you to 
leave a mark on Long Rcach. Yes, 
indeed. You can put your stamp on 
the city for decodes to come. 

Ladies and gentlomen, boys and 

that Lhc slogan, ‘International 
City’ does not accurately reflect 
Long Beach,” says Art Levine. 
“To me, an international city is 
Paris, London, Rome, etc.” 

girls: I ntruducing the City Slogan 
Contest, brought to you hy the 
2003 class of Leadership Long 
Beach. 

First, some background: Long 
Beach, as you may know, is called 
the “Inlernational City.” It 
picked up that moniker when, 
from 1952 to 1969, thc city was 
siteol‘lhe “Miss Universe" con- 
k s ~ .  The conlesl went l o  M imi in 

where. The words were: 
“Opposites Attract.” 
This greatly pleased the movers 

The host of Charter cable’s 
“Straight Talk” program, Levine 
is one or four Leadership members 
serving as chairmen of thecon- 
test. 4‘l’lieothers: fhb  Emigh, 
M i k r (  lurciti, I’iil Murphy.) 
K s P i t P k  

So here’s a chance to make 
Long Beach history. Think of how 
you would like Long Beach to be 
perceived by outsiders, then cre- 
ate an appropriate slogan. But 
make it short and snappy. It’s 
probably going to have to fit on 
signs, so if your slogan is some. 
thing like “The Surf, Sand and 
SeaguU Capital of Southern Los 
Angeles County Not to Mention 
the Home of the Incomparable 
Tim Crobuty,” it probably is not 
goiiiglo niiikc it to tho Il’ititil Il’ivo 

‘I’hiy will be chosen froin sever- 
ul dozen seniilinalisk by a com- ,, 
mittec consistingof almost every- 
one: Dan Baker, Archie Boston, 

, I PLEASE SEE Sl”/A8 

SlognilH. 

SLOGAN!: _- F O C ~  
on short, snappy 



. .  ’ n  . ----lcy.li.yy1 
Ll  I ”. 

E&&WUnW I{ Why do I mention dl this today? 
Because an opportunity, related 

to the above, has ariscn for you to 
leave u murk on Long Ucuch. Yes, 
indeed. You can put your stomp on 

“Straight Talk” program, Levine 
is one of four Leadership members 
serving as chairmen of the con- 
test. ‘The others: Bob Emigh, 
Mike Garcia, Pat Murphy.) 

In the relatively frivolous days 
of 1998, some Long Beach movers 
and sliukcrs shufllcd priorilics 
and mude u decision. 

Whet our city needs most, Ihey 
said, is a marketing slogun. 

They talkcd wistl’ully of a magic 
combination of words, u veritable 
“Open Sesame” that wouldun- - lock doors in answer to the city’s 
mantra of-trude, tourism and 
technology. 

To create this magic blend of 
words they hired a public rela- 
tions expert from one of the great 
capitals of experts and magic: Los 
Angeles. 

thought (fora hcfly fee; it wasun- 
clear cxnctly how much), lhcn ut 
last uttcrcd the inugic words thut 
would makc the cily thc cnvy o f  
murketing sloganeers every- 
where. The words wcrc: 

“Opposites A1tr:icL.” 
‘Phis greatly plcascd the movers 

and shakers. But when they re- 
ported to the people of thc city, the 
latter responded with a loud, col- 
lective “Duh?” 

At this point, your humble col- 
umnist threw himself into this 
seething cauldron of semantics 
and ran a contest for the best mar- , 
kethgslogan. Top prize: $1. En- 
tries poured in: 

“Long lbtrch: Your Mother 
Would Approve.” 

“&erica’s Shoreline Melting 1 
Pot.” I 

The expert thought and 

‘ 

on sh art, snap ]cp y 
I 

. 

the city for decades to come. 
Ladies end gentlemen, boys and 

girls: Introducing the City Slogan 
Contcsl, brought to you by the 
2003 cluss of Leadership Long 
Beach. 

First. some background: Long .. . 
Beach, 
the “International City.” It 
picked UQ that moniker when, 
from 1952 to 1959, the city was 
site of the “Miss Universe” con- 
test. Thccontefit wcnl toMinmi in 
1960, bu l  thc nicknnnic staycd. 

Now, somt‘of the Imdcrship 
Long Ilutich Iblks thiiik it is tiinu 

that thc! slogni~, ‘Intarnutiont~l 
City’ docs noLuccuralcly . .  reflect 

you may know, is called 

fOl’t1 l lCW SlOfitlIl. “I’VL! lOllg felt 

K M P j t s i m p l e  
So horv’s u c l i i ~ i ~ !  LO 11luku 

Lnng Ucirch history. ‘I’hink ol‘how 
you would likc Ilong Ikiich lo bo 
perceived by outsiders, then CI‘C- 
ate un uopropriutc slogui~ Iiut 
make il short and snappy. Il’s 
probably going to havc to fit on 
signs, so ifyour slogan is some- 
thing like “The SurF, Sand and 
Seagull Capital of Southern Los 
Angeles County Not to Mention 
the Home of the Incomparable 
Tim Grobaty,” it probably is not 
going to make it to the Find Five 
Slogans. 

They will be chosen from sever- 
ul do~c i i  scniiliiirilisls hyu com- 
iiiiltcc c.oiisisliiig of iilinost evaiy- 
one: Ilun Iioko‘, Archie IkwLon, 

The slogan “Long Beach: International d t y . ”  seer, 011 11112. , , 
Second Sfreet, will be replaced. LcadorslIlb Long t3eacl: I5 !((- f 
contest to pick a new slogan. Di:dridra Jay IJ:IO, , I W  

- 
Ilcnnis Ciirrolt, I IrirLi I )riw 11 1. 
S twit  1 4  w K I  I II I!:, I+t i i  1 k :I I l l  11 I 1 I: I, 

i i ld l’tini, I m ru  I ~ i ~ h i r ~ I s ~ ~ i ~ ,  Jtrsiitl 
Itudd tuid Ihhh Wcbl). 

‘ l ’ l i (*  five fiiiidisLs, whosc titlnics 
will be unnouncd in  Yc Oldc f’-‘l‘, 
will be invited Lou leadership lung 
Ikuch receplion in June. There, 
with all the cxcitement attendant 
to Oscar ceremonies, the winner 

I will be announced. 
Forms for nominating slogans 

are available at various merchants 
around town. But as a special bonus 
for reading this column, you can 

‘submit your s l a ~ n  now. You m y  
do this by fiix: (662) 61)&4!)04. 
I)y iiictil: City Slopln, c/o Ihobcrt 

I(lrru1i t IOl l l l ,  l ~ l h l v q  klnssoll, I ) O l l -  

PLEASE SEE SCOGAN/A8 

! 

! 



Steve Harvey of the Los Angeles Times referenced our poll in 
his Tuesday column, which features interesting, humorous items 
from throughout the Southland. Maybe that plug will generate a 
few more suggestions. 

entrccs, so wc’ll cxtcnd our “mini-contcst” to the cnd or this 
month, hoping to obtnin as many new ideas as possible. Go to 
www.longbcachcomber.com to vote for any of the slogans used 
in past promotional campaigns or to make your own creative con- 
tribution. 

Visit any local tire station to pick up an entry form for the “of- 

Leadership Long Beach set May 1 as their dcadlinc for Slogilil 

- 

Slogan Wars 
I 

A f t e r  I voted for my favorite 
city slogan in your on-line survey, it 
struck me that both Leadership 
Long Beach and the ,Beachcomber 
may have missed thk mark. 

We don’t need another contest or 
ballots to get a new tag line, we 
need an auction. Sell the town S ~ O -  

gan to the highest tidder - much 
like the Verizon Amphitheater O r  
Carpentcr Perfomipg A m  Center. 
Tllc donor.wodd give 11s il sl~)g;lfl 
A N D  ’ 111oncy l a r  \hc bud- 
get-crunched folks at City Hall. 

Long Beach would have the PO- 
tential for some powerful bidders: 

Boeing - Our Sky’s the Limit; 
Pioneer - Sounds Like a Winner; 
Toy& - We Get Racy Here; 
EarthTech - Engineered for SUC- 
cess; LaserFiche - For the Record: 
LB is Great; Carnival - Cruise in 
for Fun 

Whoever wins gets to “own” the 
city’s slogan for thrcc years before 
w e  hold anothcr hiction ;ind makc 
y c ~  iiiorc ii1oiicy.l A ~ K I  111c liigi1c.sl 
L>itlclc.r w o u ~ c ~  get!;, ~ C I I  txirpiI1 

Curirirlued OII  p u ~ c ’  I 20 

’ 

I 
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‘kont  est 
asks for 

slogan 
Only a few days remain in 

which you can become an immor- 
tal. 

OK, make thal a local immortal. 
Still, any kind of immortality is 
not bad. 

I’m talking about the City Slo- 
gan Contest being conducted by 
the 2003 class of Leadership Long 
Beach. Members of the class - 
specifically, Art Levine, Mike Gar- 
cia, Pat Murphy and Bob Emigh 
-think it is time to put to rest the 
moniker ~‘latcriuiliond City.” It 

nickname since the Slone Age or 
lhe find Long Beuch Miss Uni- 
verse Contest, whichever came 
last. 

Moreover, say the critics, it just 
doesn’t swing. I t  doesn’t resonate 
like the Big Apple (New York), ’ 

City of Light (Paris), or - dare I 
say it? - Baghdad by the Sea (San 
Francisco). 

Art Levine, a class member b e  
hind the contest, wants to replace 
the time-worn “International 
City” with something he thinks 
spcitks more to what he sees as 
Imig Beach’s friendly, even folk- 
sy, atmosphere. 

city in California and the 32nd 
largest in the country. But it still 
has that wonderhl, small town 
warmth,” saye the host of Charter 
Ct+ble’s ‘%might Talk” program, 

’ 

i 
hiis IWCII  ltsocl US I A I I I ~  I b d 1 ’ H  

“Long Beach is lhe fiflh-largest 

mgm 
Since I first wrote about the 

contest a month ago, more than- 
200 new Long Beach slogans have 
beeti propoavl. Sonic, exiiinpI(~s, 
hOt.Il KIlOd n l l d  ,.. wcll, loss than 
good: 

“Divbrse and Dulicious.” 
“ Diver#-City.” 
‘ W s  Hew, Whore Are You? 
“Eden by the Sea.” 
“Shore Beautiful.” 
“Shore Is Purty.” 
“Long Beach: Swim for It.” 
Some of the slogan creators 

have waxed celestial in their en- 
thusiasm for Long Beach. Their 
offerings have included: “Para. 
dise Found,” “Paradise West,” 
“Valhalla West,” “Shores of 
Heaven,” “Kissed by Angels,”and 
“A Big Slice of Heaven.” 

Other suggeslions ran a little 
long. “Culture and Commerce 
Forging u Future of Prosperity” 
and “From Sui1 ttnd Sea to the 
Aquarium and Grand Prix” may 
prove a tad lengthy in a city whose 
budget constraints likely will pro- 
hibit large signs. 

At least one proposed slogan 
has a positively political ring to it: 
“Long Beach Creating Tornor- ’ 
row’s Disaster Today.” 

i 

siiuim2 
You iwi sl ill b~romc? part ol‘l his 

loiig tiller you Iiavc goae lo your fi- 
nul rewurd or moved lo tlcmel. 

Miiil your suggested slogun, or 
more Ihun one, to City Slogan, 
6600 Alherton Sl., No. 430, Long 
Beach, CA 90815. You can fax it 
via (662) 698-4904 or e-rnail it to 
cityslogan@murphy3.com 

Please do not send slogans to 
me. 

Each person submitting an en- 
try becomes eligible for prizes that 
will be chosen via a drawing. They 
include: lunch for two at the b e t  
Iwo puirsol‘trckefh lo the Rcnuts- 
saiice I ’ ICIISUI’~  Fair; tickets to I,ou 
Alutnitos Iluco Truck; and, II $26 
gift certificate to the Crab Pol res- 
taurant, 

I I I I ~  I ~ ~ i i V ~ ~ ~ ~ i t i *  i1tul.k upon Lhc cily 

I .  

! 



Web Pall .&&& c-2- 

‘International City’ IS &avorite LB 
... ’ In April we asked readers to ‘5 percent’; A Very Choice Place 
participate in a .“mini poll”,of .:- 5 percent ; Multiplicity - 16 

. ;.pat Long B e a d  slogans’or Sug-- “:percent; None of the Above - 5 
.. . gest their own. Here are the re- ~ percent . 

..-; sponxs to the question UWhat’s ;. Q m e n t s  were as follows: 
:’- your favorite slogan for . . long .;;’ A ~ ~ ~ ~ ~ ~ ~ ~ ,  . - ~ h ~  Q~~~~ 

. . ‘.City” (and not because of a big 

cent; A city Alive - 5 percent; 
,-*.,The Most 011 the Coast - 0 per-. tional City” (1 have always liked 

cent; California’s site to Sea .-. ”,International City.- and it con- 

nects our present with our past Ted Kahn, “Continuity City” 
and future. Site to Sea is my sec- (Because we’re always adding, 
ond choice, but why include improving, updating. Bet  the 
“Califo~mia’s”? Aren’t we “the CVB could justify this.) 
site“ for the Left Coast, or the Sylvia Propes, “Long Beach, 
whole Pacific Rim for that mat- where the world drops anchor” 
term “Long Beach: The s i te  to . Gil, “International City” (Our 
Sea” would’be better, but it still People Make our City) 

~i~~~ , ~ ~ ~ t ~ ~ ~ ,  -Interns- . has a commercial ring to it.). ’ . Anonymous, “Intemationai 
Anonymous, “Home 6f the City” (California’s Site to-sea: 

would have been a good. slogan 

. .  
. . . . 

. . .  . 
’ .Beach? . :. 

International City -. 63 per- . boat!) . ,.... . .. 
Long Beach” . .  . .  . .  . .  

, ’ _ .  - 
& *  ’ Anonymous, “Jewel of the if the PIKE was e .  

Pacific Rim” DOWNTOWN instead 

... -. . . . -. 

’ apcLLGcw+ rfl2-0’3 
‘International City’- Popular 
Continuedfiom page 19 

spending zillions of dollars on 
Pine Ave. and Ocean Blvd. to 
fool out-of-towners into think- 
ing we are Santa Monica, have a 
bigger gang problem than any 
other city (But keep it quiet for 
real estate and property values 
sake), and finally. where we tear 
down and destroy our past ..- 
just so can spend another zillion 
dollars years later 10 rebuild (the 
Blue Line Train & Ne\\ Pike). SO 
come live where-tKe majority of - - - _ - _ _  

folks speak Spanish (por favor, 
muchas gracias and adios!). 

[Editor’s Note: This may be a tad 
too long for a slogan, but thanks for 
trying!] 

MAY 16 POLL QUESTION: 
Should Long Beach install more 
cameras to record and cite red light 

www.longbeachcomber.com and 
vote “yes,” “no” or “undecided” a~ 
well as make comments. We’ll re- 
port the results in the next edition of 
the Beachcomber. --- 

runners? Go to 

Put 
of 

Slogan /jf‘ 

HOUSING. What are you people 
thinking. Shame on you!) 

Bry Myown. I thought there 
was a time when we were’the 
“International Home Town.” I 
liked that-it highlighted our di- 
versity and cosmopolitan nature 
at the same time it showed us off 
as a friendly city of nice neigh- 
borhoods that were good places 
to live. 

i Raman Vasish.th, ”Califor- 
nia’s Site to Sea * (Unfortu- 
nately, all land in the city is al- 
ready developed and there aren’t 
many scenes except for the sea. 
The city is also embarking on 
plans to try to increase business 
without fully addressing the in- 
creased traffic flows on its 
streets.) 

Brian B. .Young, “Long 
Beach ... heaven on earth, just 
south of the angels.” 

St.an, “Where the sewer meets 
the sea.” 

Nister. .“Long e Bzach .__ 
Where we hide the homeless who 
live at Lincoln Park during the 
Grand Prix. have dilapidated 
and ti l thy areas in our city while  

Cutrtirrued 011 puge 24 
. ._ ~~ . - _  



I (9- bC-3 Long Beach pick 
dated city slogan - ,  

I 

By Jason Gewirtr 
Slaft wrilgr 

Port California”? 
LONG BEACH - “Fun 

Mmm, not quite. 
“The Shore with More”? 
Not enough, apparently. 
Those were two of nearly 

50 seqifinalists for a new 
city slogan that failed to 
make the final cut in a 
contest sponsored by the 
2003 Leadership Long 
Beach class. Instead, the 
fiatrlists announced Mon- 
day play on the themes of 
welcoming, commerce, 

PLEASE SEE L.B,/A11 

CHOOSE CITY SLOGAN 
Residents will have until 5 

p.m. Monday, June 23 to 
pick their favorite slogan. 

The Clty Council will then 
bless the chosen slogan, or ’ 
one of its own, at the July 1 
council meeting. 

’ I By mall: Clty Slogan 
Contest, 5500 Atherton St. 
No. 430, Long Beach, CA 

Cityslogan Omurphy3.com 
(, I By faxp(562) p-4904 

To vote, send your pick to:- 

. )  90815 - 
I By amall: 

, s t * .  

I 

I 

L.B.: 6 to choose from 
for its current slogan, ,“Long 
Beach: The International City.” 
The pageant left in the  OS, but 
the name remained. 

“Everyone’s talking about how 
there’s a new Long Beach and we 
have to move away from the Navy 
town image,” said Art Levine, one 
o l  four Leadership Long Beach 
class member8 coriducling lhe 
contest. “One wily lo do l h t i l  is lo 
coiiic up with II  sI(giiii.’’ 

Tho leadership cltiss rcccivcd 
more than 600 entries in ils slogan 
contest. A committee of 90 city 
and business leaders picked the 
finalists from that list. 

CONTINUED FROM A1 
great weather and atmosphere. 

which one sticks. 

Pacific 

Kcpl Secret 

Now it’s up to you to determine 

The finalists are: 
0 Long Beach: Gateway to the 

0 Long Beach: Port of Dreams 
0 Long Beach: California’s Best 

0 Long Bccich: Yu Goltn l m c  It! 
0 Long Uoach: Sun, Fun and - 

More! 
0 Long Beach: The Internation- 

d City Tcurrent slogan) 
Long Beach has the former 

Miss Universe Contest to thank 

I 
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